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BIGGER  OPPORTUNITIES 
TOUGHER  CHOICES 

Recently,  I  caught  up  with  students  on  four  college  campuses  to 
find  out  what  was  on  their  minds. 

Here  they  were,  launching  promising  careers  in  IT  and  about 
to  enter  one  of  the  hottest  job  markets  in  decades.  I  expected 
they’d  be  walking  on  air.  But  while  they  were  enthusiastic  about 
what  lay  ahead,  they  weren’t  quite  as  carefree  as  I  had  imagined. 

It’s  true,  they  said,  some  firms  are  so  desperate  they’re  offering  signing 
bonuses,  stock  options  and  Hawaiian  vacations.  But  just  because  jobs  are  as 
abundant  as  pebbles  on  the  beach  doesn’t  mean  great  ones  are  underfoot. 

For  every  opportunity  to  build  a  high' visibility  Java  application  or  make 
strategic  decisions,  there’s  an  equal  chance  you’ll  perform  hour  after  hour  of 
routine  maintenance,  receive  little  responsibility  or  work  for  an  employer 
that  goes  out  of  business  during  your  first  year  on  the  job.  And  it  isn’t  always 
easy  to  tell  a  breakthrough  position  from  one  that  will  be  simply  back' 
breaking.  As  one  Harvard  University  senior  mused,  some  companies  are 
“placing  so  much  emphasis  on  fun,  you  can’t  help  but  be  skeptical.” 

In  other  words,  on  the  flip  side  of  1,000  options  lie  1,001  decisions.  Stm 
dents  told  me  they  were  wrestling  with  questions  such  as,  “How  do  I  evalu- 
ate  a  job  offer?”  “When  and  how  do  I  ask  for  a  better  package?”  “Should  I  re' 
locate?”  “What  do  I  include  in  my  Web  resume?”  and  “What  type  of  work 
environment  would  suit  me  best?” 

We  created  this  magazine  to  help.  While  we  can’t  tell 
you  where  to  live  or  where  to  work,  we  hope  to  give  you 
enough  information  to  make  better'informed  decisions. 

In  the  cover  story  (page  8),  four  recent  grads  reveal 
their  surprising  encounters  with  entrydevel  life  —  and 
offer  advice  on  making  the  transition  from  college.  In 
“Hot  Spots”  (page  32),  we  tour  five  cities  where  young 
graduates  gather  to  show  you  what  each  has  to  offer. 
And  in  “True  Confessions”  (page  18),  a  Boston  University 
graduate  student  presents  an  albtoo'real  account  of  what  it’s  like  on  the 
job  hunting  trail. 

We  also  included  a  quiz  (page  54)  to  help  you  figure  out  what  type  of  com' 
pany  and  IS  job  would  best  match  your  temperament  and  provided  tips  for 
negotiating  a  better  salary  (page  51),  predicting  a  start  up  company’s  likeli¬ 
hood  for  success  (page  26),  creating  a  killer  Web  resume  (page  42)  and 
schmoozing  your  way  to  the  job  of  your  dreams  (page  45).  And  if  you’re  still 
hungry  for  more,  you’ll  find  a  list  of  Web  sites  and  books  to  help  you  locate 
jobs,  prepare  for  interviews  and  find  out  what  you’re  worth  (page  48). 

We  wish  you  the  best  of  luck  in  your  own  quest  for  a  career  in  IT.  May 
you  find  not  just  employment  but  a  job  that  rocks  your  world. 
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The  reasons  for  joining  Ameritech 
are  immeasurable  to  every  one  of  us. 
We  work  together  using  our  diverse 
expertise  to  accomplish  many 
challenging  assignments.  As  part  of  a 
company  that  drives  technology  and 
the  world  of  communications,  you 
will  have  the  opportunity  to  partner 
with  experienced  IT  associates,  as 
you  gain  the  knowledge  and 
expertise  that  will  launch  your 
career. 

The  reasons  to  work  here  are 
endless.  But  don’t  just  take  our  word 
for  it.. .take  a  moment  to  consider 
what  it  is  that  you  value  in  your 
pursuit  of  an  IT  career.  Then  take  a 
look  at  how  Ameritech  provides  an 
energetic  environment  for  bright 
talent. 

As  a  result  of  our  immense  growth, 
we  seek  “top-of-the-class”  candidates 
to  enhance  our  eminent  success  in 
the  following  areas: 


•  Unix,  C,  C++  Developers/ 
Systems  Administrators 

•  C++,  Visual  Basic,  Oracle, 
SmallTalk 

•  CTI/VRU 

•  IBM  Mainframe 
Developers/Testers 
(finance/billing  a  plus) 

•  Project/Program 
Managers  (development/ 
testing) 

•  Business/IS  Process 
Improvement 

•  Quality/Performance 
Measurements/ Metrics 

•  Directors  Architecture/ 
Data  Warehousing, 
Solution  Consultants 
Architecture/ Application 
Development 

•  NT  Administrators/MCSE 


,  Tec1*rlU"'”t'  nd  r  °irl' 
"" 1  ■**&**.t*#» 


CALL:  888-729-7546 

E-MAIL:  corpis-hr.amrtch@ameritech.com 

FAX:  847-248-6363 

WEB  SITE:  www.ameritech.com 


MAIL:  Ameritech  Corporate  IS 

2000  West  Ameritech  Center  Dr. 
Loc.  4D55,  Dept.  CW 
Hoffman  Estates,  IL  60196 
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In  a  world  of  technology, 
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We  re  The  Perfect 
Antidote  For  Four 

Years  Of  college. 


Calling  All  Grads! 

If  you  want  more  than  just  a  job,  why  not 
start  your  career  at  the  world’s  leading 
independent  software  company?  Right 
now,  we’re  looking  for  programmers  to 
develop,  support  and  enhance  systems  and 
network  management,  database  and  appli¬ 
cation  software.  Computer  Associates  pro¬ 
vides  a  dynamic  training  program,  one  that 
immerses  you  in  key  industry  technologies 
and  CA’s  technology  strategy.  Candidates 
should  have  both  an  educational  and  work¬ 
ing  knowledge  of  C,  C++,  UNIX,  Windows 
95/Windows  NT,  and  networking 
technologies. 

Why  CA? 

Just  ask  any  of  our  10,000  employees  in 
more  than  40  countries,  and  they’ll  tell  you 
why.  CA’s  the  world  leader  in  mission-criti¬ 
cal  business  software,  offering  more  than 
500  software  products  from  award-winning 
enterprise  management  software  and  cut- 
ting-edge  object  technology  for  the  Internet, 
to  all  kinds  of  business  applications  for 
manufacturing,  financial  management  and 
human  resources.  In  fact,  CA  makes  more 
kinds  of  software  for  more  kinds  of  comput¬ 
ers  than  any  other  company. 

We  offer  a  generous  compensation  pack¬ 
age  with  a  long  list  of  benefits  that  nobody 
else  can  match,  including  401  (k)  and  profit 
sharing  plans,  company-paid  medical  and 


dental  coverage,  tuition  reim¬ 
bursement  and  tremendous 
growth  opportunity. 


Call  us  today  and  find  out  why 
Computerworld  ranked  CA  as 
one  of  the  best 
places  to  work 
in  the  entire 
computer 
industry! 


For  More  Information. 
Please  Write,  Fax,  Or  Call: 

Computer  Associates 
One  Computer  Associates  Plaza 
Islandia,  NY  1 1 788-7000 
Tel.:  1-800-454-3788 
Fax:  1-800-962-9224 
Or  Visit:  www.cai.com 


(Computer 

Associates 

Software  superior  by  design. 


Equal  Opportunity  Employer  M/F/D/V.  All  product  names  referenced  herein  are  trademarks  of  their  respective  companies. 
©  1997  Computer  Associates  International,  Inc.,  One  Computer  Associates  Plaza,  Islandia,  NY  11788-7000. 


FORECAST 


in  some 
regions. 


The  number 
of  hiring  managers 

expecting  to 
increase  their  IS 
staffs  in  the 
coming  year  has 
risen  by  as  much  as 


Percentages  of  companies  by  region 
expecting  to  increase  IS  hiring  in  1998 


*  INCLUDES  ALASKA  **  INCLUDES  HAWAII 


HOT  SKILLS  for  '98 

IS  managers  rank  the  technology 
skills  they  most  want  but  have  the 
hardest  time  finding 


Networking  18% 

Oracle  16% 

C  and  C++  12% 


be  the  No.  1  IS  growth 
area  in  1998.  IS  man¬ 
agers  say  their  hiring 
projections  for  top  skills 
will  include  the  following 


Hiring  for  TCP/IP 
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NETWORKING  will 
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Hiring  network  managers 


27% 

MB— 

26% 


IS 


The  TOP 
IS  JOBS 
for  1998 


PC  technical  support  specialist 
Senior  programmer/ analyst 


Webmaster/Web  designer 


Network  administrator/analyst 
Senior  systems  programmer 
Programmer/ Analyst 


Systems  project  manager 


LAN  manager 

Manager  of  Infernet/intranet  technology 


Technical  support  manager 
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Windows  NT  11% 


Cobol 
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RANDOM  NOTES 


Strangest  Interview  Question:  “What  would  you  do  if  we 

went  out  of  business?” 


ASK  Greg  Scileppi 

A  Q&A  with  Greg  Scileppi,  executive  director  o/RHI 
Consulting,  a  Menlo  Park,  Calif,  personnel  consultancy 
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“”1, 1"  Most  Blatant  Self ‘Promotion: 

t»wB,v“”°”5°’v>  Doug  Nicholas  got  his  first  high' 

tech  job  by  wearing  a  sandwich  board  that  read, 
“Need  a  great  employee?”  and  wandering  the  streets  of  Des 
Moines,  Iowa,  with  a  handful  of  resumes.  Believe  it  or  not,  it 
worked.  Somebody  from  a  division  of  3M  Co.  was  im¬ 
pressed  with  his  grit  and  hired  him.  Nicholas  went  on  to 
found  Opis  Corp.,  a  $2.5  million  vendor  of  customer  sup¬ 
port  software  that  was  recently  purchased  by  Scottsdale, 
Ariz. -based  Sales  Logix  Corp.  Not  bad  for  a  guy  who  start¬ 
ed  as  a  walking  advertisement.  —  Steve  Ulfelder 


Coolest  Web  Recruiting  Idea: 

“Texas  Instruments’  Career  Mapper” 
(www.ti.com/recruit/docs/resume. 
htm),  a  20-  to  40-minute  question¬ 
naire  that  helps  students  assess 
their  strengths  and  weaknesses 
and  recommends  jobs  that  match 
their  talents. 


Q:  WHAT  PARTICULAR  IS/IT  SKILLS  ARE  IN  DEMAND  RIGHT  NOW? 

A:  Any  networking  job,  from  administrator  to  designing  LAN  infrastruc¬ 
ture.  Internet  or  intranet  development. 

Q:  WHAT  ARE  THE  BEST  INDUSTRY  SECTORS  FOR  NEW  GRADS  TO 
CONSIDER?  WHERE  IS  THE  NEED  GREATEST? 

A:  Need  is  greatest  “across  the  board”  but  more  so  in  financial  and 
business  services.  Banks  have  always  been  on  the  cutting  edge  for 
using  data  and  IT  to  improve  their  competitiveness. 

Q:  WHERE  CAN  GRADS  FIND  THE  BEST  COMPENSATION  PACKAGES? 

A:  In  the  major  technology  centers:  Silicon  Valley,  Pacific  Northwest, 
the  Carolinas,  New  England  and  Austin,  Texas.  “Beyond  that,  it’s  not  so 
much  geographically  focused  as  it  is  skills-focused.” 

Q:  ANY  LAST  PIECE  OF  ADVICE? 

A:  “Choose  your  career  path  wisely.  Choose  companies  with  a  vision 
for  using  IT  and  seeing  how  IT  will  help  them  gain  a  technological 
advantage.” 

—  Melanie  DeCarolis 


CHOOSE  TO  HAVE  IT  ALL. 


What’s  your  priority?  Perhaps  it’s 
working  at  a  strong,  established  company 
(liat  offers  unlimited  career  opportunities 
and  great  benefits.  Or  maybe  your  focus 
is  on  moving  ahead  from  your  first  day  at 
your  first  job  —  getting  immediate  access 
to  real  responsibility,  challenges,  and 
technical  training  programs  that  are  as 
achievement-driven  as  you  are. 

If  you  think  no  single  company  can 
offer  you  all  that,  you  haven’t  met 
Met.  Because  on  our  IT  team,  the 
sky’s  the  limit  for  new  graduates. 

That’s  right.  The  company  you  know  for 
insurance  coverage  has  every  inch  of 
advanced  technology  covered.  Just  name 


your  interest  and  you’ll  find  it  here: 

•  Networking 

•  Internet  and  intranet  development 

•  Software  development 

•  Operating  systems 

•  Database  support  for  client/server 
and  large  mainframe  environments 

The  opportunity  to  be  challenged  and  to 
learn  continually  is  the  MetLife  wav  of 
life.  Talk  to  us  about  how  om  projects 
can  advance  your  skills  as  a: 

P  ROGRAM  MER/ANA  LYST 


PowerBuilder 

Java 

COBOL 

PeopleSoft 

C/C++ 


Sybase  1 0/1 
DB2-DBA 
Lotus  Notes 
Domino 
HTML 


NETWORK  PROFESSIONAL 

NT  +.0  Cisco  Routers 

Tivoli  Maestro 

UNIX 

PC/Help  Desk  support 


Cabling 


We  currently  have  opportunities 
in  the  following  areas:  New  York 
City  •  Long  Island,  NY  •  New  Jersey 

•  Scranton,  PA  •  Atlanta,  GA 

•  Greenville,  SC 

Submit  resumes  to:  MetLife,  IS 
Staffing  -  One  Madison  Ave,  1st 
Floor  -  Area  IF,  New  York,  NY 
10010.  FOE. 

V  isit  our  website:  www.metlife.com 


MetLife 


_ 
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It  doesn't  get  any  more 


than  contributing  to  one  of  the  /  % 

largest,  most  complex  Object-Oriented  ^ 

software  development  projects  in  the  world 

-  Nicehia 


Lockheed  Martin.  You  know  us  for  our  hardware.  Legendary 
spacecraft,  aerospace  advancements  and  all  the  rest.  But  that  is 
only  a  glimpse  of  our  total  picture.  While  we  continue  to  be 
among  the  world’s  largest  providers  of  public  sector  systems 
engineering  and  integration,  almost  half  of  our  high-technology 
business  today  is  commercial  in  character. 

For  instance,  we  are  shaping  new  imaging  and  filmless  x-ray 
systems  for  the  medical  industry;  revolutionizing  3-D  graphics 
for  arcade  games. . .  Just  think  of  us  as  a  global  IT  company 
with  a  presence  that  is  remarkably  far-reaching. 


Opportunities  exist  nationwide 
for  graduates  in 

•  Software  &  Computer  Science  Disciplines 

•  Electrical  &  Computer  Engineering  Fields 

Please  send  your  resume  today  to: 

Lockheed  Martin  Corporation 
University  Relations — OCA8MCW,  MD-UR 
6801  Rockledge  Drive,  Bethesda,  MD  20817 
Fax:  800461-5789 

www.  lmco .  com 

Equal  Opportunity  Employer 

LOCKHEED  MARTIN  .y. 


COVER  story 


Welcome 


to  the 


WORL 


Recent  grads  talk  about  morning 
meetings,  messy  projects  and  more 
fun  than  they  ever  expected  to 
have  in  cramped  quarters 


By  ALICE  LAPLANTE 


KEVIN  GIFFEN 
joined  consultancy 
Grant  Thornton  to 
see  if  the  grass  is 
really  greener  in  the 
consulting  world  . . . 
or  merely  a  different 
shade  of  green 
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so  you’ve  earned  the  degree.  You’ve  inter' 
viewed  with  dozens  of  companies.  You’ve  fielded 
enough  competitive  offers  to  feel  like  Michael  Jordon. 
You’ve  made  your  decision,  and  you’re  about  to  walk  in 
the  door  for  your  first  day  on  the  job.  You’re  nervous. 
Who  wouldn’t  be?  You  have  certain  expectations  of 
what  it’ll  be  like  to  work  in  the  “real  world.”  But  you’d 
better  not  cling  to  those  ideas  too  tightly  because 
you’re  likely  to  be,  well,  not  disappointed  —  not  that 
—  but  certainly  confounded. 

Recent  grads  we  spoke  with  say  that  work  life  resent- 
bles  college  life  about  as  much  as  a  rottweiler  resembles  a 
Tamogotchi  virtual  pet. 

These  entry-level  programmers  and  consultants  are 
ambitious.  They’ve  got  boundless  energy.  And  they’re 
wildly  enthusiastic  about  the  technologies  they’re  work' 
ing  with.  Yet  they  exhibit  an  almost  humble  awe  at  all 
there  is  to  learn  and  how  quickly  they  need  to  adapt  to 
survive  in  information  technology  circles. 

One  former  star  student  found  it  necessary  to  keep  a 
detailed  personal  log  to  remind  himself  of  the  status  of 
the  wildly  disparate  things  he  was  doing.  Another,  who 
had  been  rising  quickly  through  the  ranks  of  a  traditional 
information  systems  department,  decided  the  career 
track  was  too  stagnant  and  abandoned  it  for  the  consult' 
ing  world.  A  third  found  herself  successfully  wooed  by  a 
high'tech  start'up  just  five  months  after  being  hired  for 
her  “dream  job.”  And  a  fourth  alleges  that  compensation 
isn’t  half  as  important  as  something  much  more  nebulous: 
corporate  culture. 

What  they  all  learned  from  their  first  job  was  this: 
Compensation  is  far  less  critical  than  a  suitable  company 
culture  that  rewards  initiative,  intellectual  curiosity  and 
inventiveness. 


SAM  SELLER,  22 

PROGRAMMER 

CARLSON  COS. 

MINNEAPOLIS 
Bachelor’s  degree  in  MIS 
University  of  Northern  Iowa 
December  1996 

When  Sam  Seller  walked 
through  the  door  of  Carlson 
Cos.  last  year,  he  was  ex' 
peering  to  find  a  competi' 
tive  environment  with  cob 
leagues  eager  to  protect 
their  “turf.”  He  thought 
he’d  be  assigned  well' 
defined  development  tasks 
that  could  be  as  neatly 


wrapped  up  as  any  text' 
book  computer  science 
homework.  And  he  anticb 
pated  an  unsettling  period 
of  transition  as  he  moved  to 
a  new  city  in  a  new  state. 

He  was  wrong  on  all 
counts. 

Unlike  in  college,  where  he 
experienced  rivalry  among 
classmates,  he  marvels  at 
“how  helpful  everyone  is” 
at  the  Minneapolis'based, 
$20  billion  diversified  multi¬ 
national  with  marketing, 
travel  and  hospitality  hold' 
ings.  At  Carlson,  although  the 


atmosphere  is  fast-moving, 
there’s  a  strong  sense  that 
everyone  has  a  common  goal. 

For  that  he’s  grateful  be' 
cause  the  transition  from 
programming  in  academia 
to  solving  reabworld  infor- 
mation  technology  prob' 
lems  has  been  tricky.  Urn 
like  in  school,  where  he 
could  usually  find  a  specific 
“correct”  answer,  in  the  real 
world,  technology  ques' 
tions  can  be  downright 
messy.  In  addition,  Seller 
discovered  that  “if  there’s 
uncertainty  about  the  best 
way  to  approach  a  prob' 
lent,”  which  there  always  is, 
“it  helps  to  present  a  num¬ 
ber  of  alternative  solutions 
—  and  the  pros  and  cons  of 
each.” 

Meanwhile,  he’s  learned 
to  juggle  an  extraordinarily 
large  number  of  assign' 
ments.  “Yesterday,  I  had  a 
list  of  the  five  things  I  meant 
to  accomplish,”  Seller  says. 
“But  I  spent  the  whole  day 
working  on  our  Access  data' 
base  that  keeps  getting  cor' 
rupted  because  of  infra' 
structure  problems.” 

Fixing  those  glitches 
meant  shelving  his  other  re' 
sponsibilities,  such  as  test- 
ing  a  Powersoft  Power- 
Builder  application  he 
wrote,  writing  an  update 
query  on  a  SQL  database 
and  refining  a  cost  and  time 
estimate  for  another  IT 
development  project. 

However,  far  from  com¬ 
plaining,  Seller  says  he  en¬ 
joys  the  dynamic,  unpre¬ 
dictable  lifestyle.  “School 
was  getting  a  little  monoto¬ 
nous,”  he  says.  “I  like  the 
fast  pace  and  the  chance  to 
work  on  so  many  different 
things.” 


By  far  his  most  pleasant 
surprise  about  life  at  Carl¬ 
son  was  the  number  of 
friends  he’s  made  there.  “I 
accepted  this  great  job,”  he 
says,  “and  ended  up  getting 
a  community  as  well.” 

KEVIN  GIFFEN,  29 
SENIOR  CONSULTANT 

GRANT  THORNTON  LLP 
BOSTON 

MBA,  M.S.  in  MIS 
Boston  University 
May  1997 

Kevin  Giffen  is  anything 
but  risk-averse.  On  the  con¬ 
trary,  he  halted  his  trajecto¬ 
ry  up  the  corporate  IT  lad¬ 
der  at  the  sixth-largest 
property  and  casualty  in¬ 
surance  company  in  the 
U.S.  because  things  weren’t 
moving  quickly  enough  for 
him. 

After  five  years  in  what 
he  calls  a  “liaison”  role  at 
Liberty  Mutual  Insurance 
Co.’s  IT  department,  he 
thought  the  work  was  be¬ 
coming  monotonous  and 
became  concerned  about 
his  future.  The  company 
was  closely  tied  to  legacy 
mainframe  systems,  and  he 
didn’t  want  his  technical 
skills  to  stagnate.  “Liberty 
was  a  very  good  IT- centric 
company,”  he  says,  but  “I 
wanted  to  see  what  was  on 
the  other  side  of  the  IS 
fence.” 

So  he  left  his  job  and  went 
back  to  school  to  pursue  a 
dual  graduate  degree  in 
business  administration  and 
MIS  at  Boston  University. 
His  goal:  to  sample  the 
world  of  consulting. 

Upon  graduation,  he 
joined  the  Boston  arm  of 
Grant  Thornton  LLP,  an 
accounting  and  manage 
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ment  consulting  firm  with 
$289  million  in  revenue. 
There  he  says  he’ll  spend 
the  next  few  years  evaluat- 
ing  whether  the  grass  is  re- 
ally  greener  ...  or  merely  a 
different  shade  of  green. 

During  his  first  two 
months  on  the  job,  he  was 
surprised  to  find  that 
“things  were  a  little  slow.” 
Unlike  at  a  corporate  IT 
shop,  “where  the  work  is 
never-ending,”  consulting 
work  is  more  sporadic,  he 
says.  The  volume  builds  or 


dips  depending  on  when  — 
and  what  type  of  —  client 
contracts  get  signed. 

When  Giffen  got  his  first 
client  assignment,  he  discov- 
ered  another  change:  Com 
suiting  involves  a  great  deal 
of  salesmanship. 

At  Thornton,  “we’re  em 
couraged  to  come  up  with 
innovative  ways  to  sell  our 
services  to  clients,”  he  says. 
That  means  spotting  addD 
tional  ways  clients  could 
use  Thornton’s  expertise 
and  earning  bonuses  based 


on  his  ability  to  bring  in  ad¬ 
ditional  work.  As  a  result, 
Giffen  is  learning  a  valuable 
new  skill. 

What  Giffen  says  he  likes 
most  about  the  new  job  is 
the  opportunity  to  work  on 
assignments  that  last  an  av¬ 
erage  of  six  months  and 
then  move  on  to  other  proj¬ 
ects  and  technologies. 

His  advice  to  current  stu¬ 
dents?  Don’t  expect  things 
to  be  as  neatly  wrapped  up 
as  they  are  in  school. 

“There  are  always  loose 


ends  in  the  business 
world,”  he  says.  Even  if  you 
finish  an  IT  project,  you 
keep  getting  called  back  for 
enhancements  and  support, 
and  “sometimes  you  find 
you’ve  become  the  ‘guru’  for 
that  system.” 

Imagine  getting  called  by 
a  professor  to  rewrite  a  pa¬ 
per  or  take  an  additional 
exam  in  the  middle  of  sum¬ 
mer  vacation,  he  says,  and 
“you  have  a  sense  of  what  a 
real-world  IT  job  is  like.” 


LORI  PARK,  23 


Before  taking  her 
current  job  at  Juno, 
LORI  PARK  spent 
hours  talking  to  staffers 
and  got  management 
guarantees  about  her 
roles  and  responsibilities 
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SOFTWARE  ENGINEER 

JUNO  ONLINE  SERVICES,  INC. 
NEW  YORK 
Bachelor’s  degree 
in  computer  science 
Harvard  University 
May  1997 

After  graduating  last 
m  Lori  Park  faced  a 
choice.  She  was 
>y  two  job  offers, 
i  development  job 
~nline  Services, 
nline  start-up  in 
ttan,  N.Y.  The  other 
a  “technical  staff”  posi- 
on  within  a  research  and 
development  unit  at  Sun 
Microsystems,  Inc.  in 
Chelmsford,  Mass. 

Both  were  hush-hush- 
type  jobs  working  with 
leading-edge  technologies. 
And  both  required  that  Park 
practically  sign  away  her  life 
in  nondisclosure  agreements 
just  to  interview.  Juno  of¬ 
fered  her  more  money,  but 
she  accepted  the  job  at  Sun 
because  she  was  impressed 
by  the  projects  and  her  fu¬ 
ture  mentors. 

But  life  at  Sun  wasn’t  ex¬ 
actly  what  she  had  imag¬ 
ined.  “The  people  are  bril¬ 
liant  and  fun  to  work  with,” 
Park  says,  “but  because 
they  have  so  much  experi- 
Continued  on  page  12 
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information  Technoioeies 


Interested  in  an  IT  career  at  State  Farm? 
Visit  us  at  wvrw.statefarm.com/careers/it. 
Please  refer  to  job  code  TOYS/CW 
when  e-mailing  or  faxing  your  resume. 
E-mail:  HRSF@STATEFARM.COM  or  FAX:  309-763-2831. 

An  Equal  Opportunity  Employer 


Data  Minin?  Toys 


Web  Design  Toys 


When  you  work  at  State  Farm 
Information  Technologies,  you 
work  with  some  of  the  most  '  ^ 

systems  known  to  ^ 
man.  Advanced 
servers  and  intranet 
applications.  Innovative 

middleware  and  databases.  ■  '^!l%tiS>ii 

Development  tools  that  push  the  limits. 

And  for  those  who  prefer  retro  toys,  we  still 
have  mainframes  to  keep  you  busy  well  beyond  Y7 

State  Farm  Insurance  Companies  •  Home  Offices:  Bloomington.  Illinois 
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Continued  from  page  10 
ence,  the  work  available  to 
me  had  a  fairly  low  impact.” 

To  her  bewilderment, 
rather  than  becoming  a  full 
member  of  a  project  team,  she 
was  asked  simply  to  “change 
a  few  lines  of  code  here  or 
there”  and  therefore  learned 
less  quickly  than  she’d  hoped. 

Park  wasn’t  unhappy.  But 
Juno  was  persistent.  So  af¬ 
ter  five  months  she  left  Sun 
and  joined  Juno.  The  second 
time,  however,  she  handled 
the  interview  process  dif¬ 
ferently. 

To  make  sure  she’d  thrive 
at  Juno,  she  spent  more 
than  10  hours  talking  to 
various  members  of  the 
staff,  asking  every  question 
she  could  think  of,  before  she 
accepted  the  job.  Park  also 
met  the  technical  leader  of 
the  team  she’d  be  joining  to 


make  sure  they  would  work 
well  together.  And  she 
asked  management  for 
guarantees  about  her  roles 
and  responsibilities. 


Since  then,  all  she  can  say 
is  so  far,  so  good  —  in  part 
because  of  the  secrecy  that 
shrouds  the  inner  workings 
of  all  hardware  and  soft¬ 
ware  companies.  In  fact, 
that  was  one  of  the  most 
difficult  adjustments  for  her 
since  leaving  academia  for 
real  world  development. 

When  Park  was  at  Sun, 


she  says,  she  found  herself 
answering  questions  about 
her  job  with  phrases  such  as, 
“I  was  working  on  this  thing , 
and  it’s  really  important  be¬ 


cause  it’s  the  thing  that  this 
other  t/iing  depends  on.” 

And  it  was  difficult  to 
make  basic  decisions  about 
her  future  because  she 
wasn’t  allowed  to  even  hint 
at  the  status  of  her  project. 
“Saying  ‘Oh,  I’ll  be  available 
sometime  next  year’  isn’t  ex¬ 
actly  convenient  for  plan¬ 
ning  a  vacation,”  Park  says. 


Her  advice  to  those  still  in 
school?  “Computer  science 
majors  can  get  really  big 
bucks  these  days.  But  don’t 
[take  a  job]  for  that.  I  don’t 
think  you  could  get  this  in¬ 
volved,  or  this  neurotic,  if  it 
was  just  for  money.  You  real¬ 
ly  have  to  love  what  you  do.” 

IILL  ECK,  22 

SOFTWARE  CONSULTANT 

SAPIENT  CORP. 

CAMBRIDGE,  MASS. 

Bachelor’s  degree  in 
computer  engineering 
Purdue  University 
May  1997 

After  two  internships  at 
rather  stuffy  firms,  Jill  Eck 
was  delighted  to  join  a 
company  that  displayed  a 
youthful,  exuberant,  no- 
holds-barred  attitude. 

In  fact,  here’s  her  advice 
Continued  on  page  14 


Unlike  in  school,  in 
the  REAL  WORLD, 

technology  questions  can 
be  downright  messy. 


wnerever  you  are,  mere  s  c m\ 

Whether  you  used  an  ATM  this  morning... made  an  airlin 

reservation  at  lunchtime... or  shopped 

the  Web  last  night...  chances  are,  EMC  was  thei 


EMC  Corporation  is  the  company  that  banking,  financial,  and  industry  leaders 
worldwide  rely  on  for  the  tools  to  access  and  safeguard  critical  business 
information  in  applications  such  as  online  reservation  systems,  transaction 
processing,  customer  billing,  and  more.  EMC’s  intelligent  disk  arrays,  software 
products,  and  services  enable  our  customers  to  connect,  protect  and  manage  their 
data  throughout  the  global  enterprise  -  flexibly,  transparendv,  across  every  major 
computing  platform.  In  other  words,  we’ve  taken  information  storage  out  of  the 
box  and  made  it  a  strategic  I.T.  pillar  of  success. 


A  global  enterprise  in  our  own  right,  EMC  is  part  of  the  S&P  500  Index  with  more  than  6000 
employees  in  more  than  80  offices  across  the  US  and  abroad.  Our  consistent  dynamic  growth 
creates  ongoing  opportunities  to  “break  out  of  the  box”  with  us. 

Hardware  Engineering  •  Software  Engineering 
Information  System  •  Internet  Technology 
Manufacturing/ Operations  •  Marketing  •  Customer  Services 
Finance  •  Sales  •  Human  Resources  •  Business  Development 


To  explore  a  future  with  EMC,  please  stop  by  your  Career  Center  or  send/fax  your  resume  to:  Human  Resources, 
University  Recruitment,  Job  Code  PM1-CW4/98,  EMC  Corporation, 

01757-3681;  Fax:  (508)  435-8884.  Or  you  may  email  your  resume 
to:  university_emc@isus.emc.com  Attach  and  save  your  resume  as 
an  ASCII  text  file  using  up  to  8  characters  of  your  last /first  name+.  TXT 
(i.e.  SMITHJOE.TXT).  If  you  are  using  Word for  Windows  6.0,  save  the 
document  as  MS-DOS  Text  with  line  breaks.  EMC  is  an 
equal  opportunity  employer  that  values  the  strength  diversity  brings 
to  our  workplace. 


5  Technology  Drive,  Milford,  MA 

EMC2 

The  Enterprise  Storage  Company 

www.emc.com 


12  CAREERS  /  Spring  1998 


Y)u  took  apart 
the  family  radio 

at  age  six. 


We  should  talk. 


If  you  always  wondered  what  made  things  work,  you  should  bring  your  curiosity  to  the  CIA.  We'll  give 
you  the  chance  to  get  involved  with  highly  advanced  technology  others  only  dream  about.  Your  responsi¬ 
bilities  will  be  broad,  and  your  rewards  will  be  great,  because  you  will  be  contributing  to  the  security  of 
our  country  from  an  international  perspective.  There  is  even  the  opportunity  for  living  abroad. 

To  qualify,  you  need  a  degree  in  CS,  EE  or  another  technical  field  with  substantial  experience  in  IT. 


Software  Developers 

•  Unix,  C,  C++,  JAVA 

•  Win32,  kernel/drivers 

•  Real-time  &  embedded 
systems  experience  a  plus 


Systems/Network  Engineers 

•  Analysis  &  simulation  of  networks 

•  Development  of  WAN/LAN 
solutions 

•  Communications  &  protocols  - 
TCP/IP,  ATM,  802.X  standards 


Design  &  Development 
Engineers 

•  RF  systems  &  antennas 

•  Analog/digital 

•  Image  &  signal  processing 

•  Telecommunications 


The  CIA  encourages  applications  from  men  and  women  of  every  racial  and  ethnic  background, 
from  all  parts  of  the  nation.  We  represent  America,  and  we  want  to  be  representative  of  America. 
Send  your  resume  to:  Recruitment  Center,  PO  Box  12727,  Dept.  RACPW0398,  Arlington,  VA  22209-8727. 


We  will  respond  within  45  days  if  there  is  further  interest.  All  applicants  must  successfully 
complete  a  thorough  medical  examination,  a  polygraph  interview  and  an  extensive  back¬ 
ground  investigation.  US  citizenship  is  required.  The  CIA  is  an  equal  opportunity  employer. 


Challenges  For  A  Changing  World 


Visit  us  at:  www.odci.gov/cia 
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Continued  from  page  12 
to  soon-to-graduate  IT 
wanna-be’s:  The  three  most 
important  things  about 
choosing  a  job  are  —  in 
order  —  culture,  culture 
and  culture. 

And  the  corporate  culture 
at  IT  consulting  startup 
Sapient  suits  her  just  fine. 
It’s  fast-moving  and  dynarm 
ic,  the  members  of  her  team 
have  no  time  to  waste,  and 
there  is  no  hesitation  about 
getting  business  done  as  effi¬ 
ciently  as  possible. 

This  no-nonsense  attitude 
even  carries  over  to  daily 
“team  meetings,”  which  Eck 
is  required  to  attend  at  9:30 
a.m.  sharp.  Anyone  even  30 
seconds  late  gets  fined  a  dol¬ 
lar.  (At  the  end  of  the  project, 
the  team  uses  the  penalty 
booty  to  go  out  for  pizza  and 
Continued  on  page  16 


While  Sapient  suits 
IILL  ECK  just  fine, 
she  cautions  about-to- 
graduate  IT  wanna-be’s 
to  carefully  check  out 
the  corporate  culture  of 
prospective  employers 


As  a  recent  college  graduate,  you're  looking  for  the  perfect  blend  -  quality  of  life,  quality  of  work. 
You'll  find  that  here  at  Liberty  Mutual  I/S,  located  in  the  picturesque  coastal  town  of  Portsmouth, 
NH.  We'll  offer  you  state-of-the-art  technology  and  a  wide  array  of  year  round  recreational  activ¬ 
ities  that  support  active,  enjoyable  lifestyles. 

If  you  have  high  levels  of  commitment  and  initiative,  know  how  to  be  a  team  player,  possess 
strong  analytical  skills  and  are  challenged  by  the  latest  technologies,  we  have  two  distinct 
opportunities  available  for  you. 

As  a  member  of  our  BUSINESS  FOCUSED  TRAINING  GROUP,  you'll  be  part  of  a  team  of 
I  new  employees  that  participate  in  a  year  long  program  for  IS  professionals,  combining  busi- 
I  ness  and  systems  development  experiences,  formal  mentoring,  and  technical  training. 

We  have  also  begun  a  major  expansion  of  our  software  development  centers,  and  are  always 
seeking  ENTRY-LEVEL  SOFTWARE  ENGINEERS.  Developing  the  best  business  solutions 
for  our  company,  you'll  work  in  an  OO  client/server  environment  including:  Win95/NT, 
C/C++,  VC++,  CORBA,  OMT,  SQL,  Sybase,  DB2,  RS6000AIX  and  MVS /ESA. 

Liberty  Mutual  I/S  offers  you  a  remarkable  opportunity,  one  that  can  provide  you  with  the 
challenges,  growth,  experience,  and  lifestyle  you  are  seeking. 


Liberty  Mutual  l/S. 

It's  Part  Of 
Your  Lifestyle. 


LIBERTY 

MUTUAL. 


I lu'  freedom  of  Lilert'j 


Please  send  your  resume  to:  Bill  Hickmott, 

Liberty  Mutual  Information  Systems, 

225  Borthwick  Avenue,  Portsmouth,  NH  03801. 

Fax  (603)431-0709;  email:  Jobs@Lmig.com 

Liberty  Mutual  is  an  equal  opportunity  employer  committed  to  workforce  diversity. 


Be  sure  to  visit  our  web  site  at  w  w w.I iberty mutual 
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Learn  more  about  SAP 
America  and  SAP  Labs  at: 


www.sap.com/usa 


For  the  customer-focused  CONSULTING 
positions,  send  your  resume  to: 

SAP  America,  Inc.,  College  Relations 
950  Winter  Street,  Suite  3800 
Dept.  TCWC1598 
Waltham,  MA  02154 
Fax  (888)  672-6726 
E-mail:  campus.us@sap-ag.de 

For  the  product  focused  DEVELOPER 
positions,  send  your  resume  to: 

SAP  Labs,  College  Recruiting 
Dept.  TCWD1598 
3475  Deer  Creek  Road 
Palo  Alto,  CA  94304 
Fax  (650)  849  4242 
E-mail:  sheila.horgan@hiresystems.com 

SAP  is  iin  equal  opportunity  employer,  M/F/D/V. 


As  an  SAP  Consultant,  you  will  assume  a  key  role  in  the  business  process  aspects 
of  the  implementation  and  support  of  SAP  products  on  site  at  our  customers’ 
facilities.  Responsibilities  will  include  analyzing/mapping  customer  business 
requirements  and  objectives;  evaluating  current  and  proposed  business  processes; 
developing  product  modifications;  and  providing  functional  business  expertise, 
training  and  support.  Respond  to  the  SAP  America  address  to  the  left. 


TECHNICAL  DEGREES 

Developers 


As  an  SAP  Labs  Developer,  you  will  assist  with  product  design,  systems  analysis 
and  programming  activities.  These  include  bug  verification,  release  testing  and 
providing  beta  support.  You  will  be  responsible  for  on-site  client  work  and 
maintaining  integrity  and  compatibility  between  releases.  Requirements  include 
programming  skills  in  C,  C++,  Java  or  Visual  Basic.  These  positions  are  located 
in  Palo  Alto,  CA.  Respond  to  the  SAP  Labs  address  to  the  left. 

Technical  Consultants 

As  an  SAP  Technical  Consultant,  you  will  handle  the  technical  aspects  of  the 
implementation  of  SAP  products  to  improve  system  functionality  and  overall 
performance.  Specific  responsibilities  will  include  project  planning;  programming; 
technical  troubleshooting;  performance  tuning;  database  administration;  and 
developing  system  interfaces.  Respond  to  the  SAP  America  address  to  the  left. 


SAP  is  the  world  leader 
in  innovative  business 
software  solutions,  helping 
more  than  8,000  companies  in 
over  85  countries  receive  a  better 
return  on  information.  Because  of 
substantial  growth,  SAP  America  and 
SAP  Labs  are  looking  for  talented  MBAs 
and  Technical  BS/MS  graduates  to  join  our 
team  in  offices  nationwide. 


MBAs 

Business  Consultants 


COVER  story 


Continued  from  page  14 
beer.)  No  one  bothers  to  sit 
down:  They  gather,  discuss 
what  needs  to  be  discussed 
and  disperse. 

Eck  says  this  is  radically 
different  from  her  previous 
IT  experience,  which  was 
filled  with  Meeting  Hell. 
“Everyone  would  be  10  or  15 
minutes  late,  they’d  take 
their  time  sitting  down  and 
we’d  spend  a  lot  of  time 
chatting  before  we  got 
down  to  business,”  she  says. 

She  also  appreciates  the 
task-oriented  nature  of 
work  at  Sapient.  There  are 
basic  “rules,”  such  as  the 
daily  meeting,  but  other 
than  that,  employees  have 
full  autonomy. 

“No  bells  ring  telling  you 
when  to  start  and  when 
you’re  finished,”  she  says. 
Managers  “assume  you’re 


responsible  and  that  you’ll 
get  the  job  done  within  the 
required  time.” 

As  a  result,  Eck  may  work 
some  evenings  until  11:00 


p.m.  But  she’s  also  able  to 
take  a  breather  between 
projects.  In  fact,  she  remem' 
bers  one  beautiful  spring  day 
when  her  manager  let  her 
leave,  saying  there  was  no 
point  in  filling  up  the  hours 


with  trivial  tasks.  So  Eck 
was  able  to  spontaneously 
jet  off  to  her  home  in  Indiana 
for  a  long  weekend. 

Although  she  was  hired  as 


a  developer,  Eck  didn’t  write 
a  line  of  code  for  the  first 
four  months  at  Sapient.  In¬ 
stead,  she  was  thrown  di¬ 
rectly  into  client  contact, 
gathering  requirements  and 
performing  other  business 


aspects  of  IT  work.  She  was 
delighted.  “I’d  done  a  lot  of 
coding  in  school,”  she  says, 
“and  it  was  exciting  to  be 
doing  something  different.” 

Another  unexpected 
bonus:  the  ability  to  get  in¬ 
volved  in  Sapient’s  “extra¬ 
mural”  activities,  Eck  says. 
She  has  helped  organize  a 
companywide  “silent  auc¬ 
tion”  for  charity,  attends 
college  job  fairs  and  has  re¬ 
cruited  new  graduates  from 
her  alma  mater,  Purdue. 

“When  I  help  with  the 
interview  process,”  she 
says,  “I’m  helping  to  decide 
what  the  company  is  going 
to  look  like  next  year. 
These  are  the  people  I’ll  be 
working  with,  and  I  like  be¬ 
ing  able  to  influence  that.” 


LAPLANTE  IS  A  FREELANCE 
WRITER  IN  WOODSIDE,  CALIF. 


Imagine  getting  called 
by  a  professor  to  rewrite  a 
paper  in  the  middle  of 
summer  vacation, and  you 
have  a  sense  of  what  a  REAL 
WORLD  IT  IOB  is  like. 
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directly  to 
hiring 
companies 
in  this 
issue! 


Computerworld's  Spring  Campus 
Edition  Mini  Resume  Card 

Simply  fill  out  this  card,  circle  the  numbers  below  that  correspond  to  the  advertisers  you 
want  this  card  to  reach,  and  drop  the  card  in  the  mail!  (Don’t  forget  to  apply  a  stamp!) 

Please  type  or  print  clearly.  Complete  entire  form.  Mail  as  soon  as  you  can. 


Your  Name: _ 
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I.T.  skills  you  have  acquired  (ie.  specific  languages,  operating  systems,  etc.) 


Will  you  consider  relocation?  □  Yes  □  No _ 

To  complete  this  section,  first  take  a  look  at  the  list  of  companies  on  the  advertiser  index  (on  the  following  page). 
Decide  which  companies  to  which  you'd  like  us  to  forward  copies  of  this  card.  Then  simply  circle  the  numbers  below 
that  correspond  to  the  companies  on  the  list. 
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Millions  of  companies  are 

looking  for  MBAs. 

wm  the  perfect  one  come  to  your  campus 

...  or  to  your  desktop? 

MBA  Central  can  help  you  find  that 
perfect  job  in  the  high-tech  industry  by 
bringingthe  best  opportunities  directly 
to  you  via  e-mail.  Simply  use  the 
MBA  Central  Registration  Software  to 
tell  us  about  the  job  or  internship 
you’re  looking  for.  Every  time  we  find  a 
job  that's  right  for  you,  we’ll  notify  you 
instantly.  If  you’re  interested,  we’ll 
forward  your  latest  resume  to  the  hiring 
manager.  Because  MBA  Central  is  paid 
for  by  companies,  it’s  completely  FREE 
to  you.  To  get  started,  visit  the  MBA 
Central  website,  or  call  us  to  order  your 
free  Registration  Software. 


Baffled  by  the  rules 
of  the  interview  process, 

a  grad  student  writes  his  own 


By 


I  don’t  know  when  my  job  search  began.  It  seems  I  started 
networking  between  ages  two  and  three,  when  I  could 
form  lasting  two-way  relationships  for  the  first  time.  I 
think  I  still  have  a  business  card  somewhere  with  a  num¬ 
ber  written  on  the  back  in  crayon.  Now  if  I  could  only  re¬ 
member  the  sandbox  expo  I  got  it  at.  Anyway. . . . 


I’m  here  to  talk  about  the  present  — 
specifically,  my  first  search  for  a  job  in  the 
field  broadly  described  as  “information  tech' 
nology.”  It’s  early  October.  I’m  in  my  final  year 
of  graduate  school  and  attempting  to  line  up 
interviews. 

I  find  it  difficult,  however,  to  target  just 
one  company,  knowing  I’ll  probably  be  inter' 
viewing  again  in  two  to  three  years.  I  would 
like  to  be  at  a  company  for  the  long  term.  My 
parents  were.  So  were  their  parents.  But  it 
looks  as  if  the  most  likely  way  I’ll  stick  with 
one  employer  is  if  I  am  the  employer  —  and  I 
certainly  don’t  want  me  as  a  boss  because  I’m 
very  demanding.  Besides,  I  don’t  pay  well. 

So  what  type  of  position  am  I  hoping  to  em 
ter  and  destined  to  exit  before  the  next  elec' 
tion?  Well,  I  guess  my  resume  says  I  want  to 
be  an  IT  consultant.  Behind  that  broad  state' 
ment  is  a  person  who  desires  a  position  in 
electronic  commerce  consulting.  But  what 
does  that  mean?  Business'tO'business  or  busk 
ness'to'consumer?  EDI  or  Internet?  If  given  a 


multiple'choice  question,  I’d  pick  “all  of  the 
above.”  Just  like  the  GMAT  —  it’s  so  tempt' 
ing,  huh?  In  other  words,  I  think  I  know  what 
I  want,  but  with  the  marketplace  changing  so 
rapidly,  I  wonder  if  it  makes  sense  to  restrict 
my  options.  I  guess  time  will  tell. 

So  it  goes.  I  sign  up  for  some  of  the  Big  Six 
interviews  and  prepare  for  their  questions, 
such  as,  “How  long  would  it  take  a  person  to 
backstroke  to  Jupiter?”  “Why  is  your  key' 
board  not  alphabetized?”  and  “Which  of 
Michael  Porter’s  competitive  frameworks 
burns  the  fastest  in  a  fireplace?” 

How  do  I  prepare?  Well,  I  try  not  to  think 
about  much  at  all  while  thinking  about  every' 
thing  I’ve  ever  learned.  Kind  of  like  playing 
guitar  wearing  earplugs.  I  just  think  frame' 
work.  I  just  think  process.  I  just  hope  I’m  in 
tune  and  playing  the  kind  of  music  these  guys 
like.  Man,  I  wish  I  were  back  at  the  sandbox 
expo,  where  you  could  make  up  the  answers, 
eat  the  crayon  and  still  sound  convincing. 

Continued  on  page  21 
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Lewis  and  Clark 

knew  all  about 

paneling  horizons. 


fu 


So  do  DST  associates.  With  an  exceptional  growth 

rate  and  a  continued  commitment  to  advanced  technology, 

DST  has  plenty  of  wide  open  space  for  the 

right  explorers.  If  you’re  seeking  a  professional  trip 
that  takes  vision,  energy  and  curiosity,  give  us  a  call. 

COBOL  Programmer 

•  Entry-level  opportunities  in  an  IBM  MVS  environment 

•  GIGS  and/or  DB2  is  a  plus 

Workstation  Programmer 

•  Entry-level  opportunities  in  a  client/server  environment 

•  C/C  +  +  or  Object  Oriented  language  is  required 

Work  with  the  most  functionally  rich  shareholder  accounting  and  information  system  in  the 
industry.  DST  Systems,  Inc.  is  the  nations  largest  information  processor  for  the  financial 
services  industry.  Employing  over  5,000  associates,  including  1,000  DP,  DST  designs,  develops 
and  operates  proprietary  software  systems  to  provide  shareholder  information  to  the  mutual  fund, 
insurance  and  hanking  industries. 

DST  Systems,  Inc.  /  333  W.  1 1th  St.,  3rd  Floor 
Kansas  City,  MO  64105 
phone  1-800-874-0174  /  fax  (816)  435-8618 
See  our  homepage  at  www.dstsystems.com 


Make  history  with 


SYSTEMS 


Continued  from  page  19 

OCT.  30,  1997 

Had  my  first  interview  today 
with  a  leading  IT  consulting 
firm.  I  swaggered  into  the  jail- 
cell-size  room,  prepared  to 
bare  my  soul  to  a  gentleman 
who  for  some  reason  remind¬ 
ed  me  of  a  parole  officer. 

I  told  the  story  of  a  young 
man  not  quite  satisfied  with 
his  current  career  as  a  busi- 
ness-to-business  technical 
sales  rep.  He  went  back  to 
grad  school,  found  his 
niche,  overcame  many  diffi¬ 
culties  and  is  now  prepared 
to  reenter  the  work  world 
as  a  consultant.  It’s  a  great 
story,  and  I  love  to  tell  it. 
On  cue,  I  laughed,  I  cried,  I 
held  the  punch  line  until  my 
audience  of  one  couldn’t 
take  it  anymore.  Then  I 
brought  it  home.  I  thought  I 


heard  “encore!”  being  called 
as  I  took  a  bow  and  held  it 
with  dramatic  pause. 

After  a  few  seconds,  I 
looked  up  to  see  I  still  had  58 
minutes  left  in  the  interview. 
So  I  cleared  my  throat,  sat 
back  down  and  asked  if  he 
had  any  other  questions.  He 
said  I’d  never  answered  his 
previous  question:  Do  I  spell 
my  name  with  an  “i”  or  a  “y”? 

NOV.  12,  1997 

My  interviews  are  in  full 
swing  and  seem  to  be  go¬ 
ing  very  well.  I’m  in  the 
second  rounds  and  have 
created  a  separate  folder 
on  my  computer  that 
stores  all  of  my  resume 
changes  thus  far.  I  can’t 
believe  how  much  atten¬ 
tion  this  one  piece  of  pa¬ 
per  gets,  but  we  all  know 
that  in  many  cases,  one 


typo,  one  formatting  error  or 
one  nonstandard  resume  ex¬ 
periment  can  cause  your 
phone  to  remain  silent. 

It’s  amazing  and  powerful 
stuff,  eh?  I  mean,  how  differ¬ 
ent  would  things  be  today  if 
our  heroes  of  the  past  had  to 
do  resumes  and  made  a  few 
honest  oversights?  Not  that 
I’m  putting  myself  at  the 
same  level  as  these  individu¬ 
als,  but  what  if . . . 

♦  Ulysses  S.  Grant  had  re- 

1  swaggered 

into  the  jail- 
cell-size  room 
prepared  to 
bare  my  soul. 


ferred  to  his  accomplish¬ 
ments  as  the  “Battle  of  Bull 
Ran”? 

♦  Charles  Dickens  had  com¬ 
mitted  a  major  foul  by  sub¬ 
mitting  a  five-page  resume  to 
his  publisher? 

♦  Florence  Nightingale  had 
taken  the  Bob  Dole  approach 
to  self-reference  and  started 
each  bulleted  point  with  “Flo 
did  this,  Flo  did  that”? 

We  might  have  had  a  dif¬ 
ferent  president.  There  might 
never  have  been  an  Ebe- 
neezer  Scrooge.  The  sick 
might  have  gotten  sicker. 
I  can’t  help  but  think 
about  the  implications. 

Keeping  on  with  the 
resume  theme.  I’ve  also 
attended  several  career 
fairs  this  past  week  and 
discussed  having  my  re¬ 
sume  scanned  and 
Continued  on  page  23 


Millions  of  companies  are  looking  for  MBAs. 
Will  the  perfect  one  come  to  your  campus 

...  or  to  your  desktop? 


MBA  Central" 


MBA  Central  brings  the  best  high-tech  opportunities 
directly  to  you  via  e-mail.  Simply  use  the  MBA  Central 
Registration  Software  to  tell  us  about  the  job  or 
internship  you're  looking  for.  Every  time  we  find  a  job 
that's  right  for  you,  we’ll  notify  you  instantly.  Because 
MBA  Central  is  paid  for  by  recruiters,  it’s  completely 
FREE  to  you.  To  get  started,  visit  the  MBA  Central 
website,  or  call  us  to  order  your  free  Registration 
Software. 
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Hewitt 


Make  your  best  mov 


Hewitt  Associates  LLC  is  a  consulting 
firm  specializing  in  human  resource 
solutions.  We  help  our  clients  get  the 
most  from  the  design,  financing, 
communication,  administration, 
and  delivery  of  human  resources, 
compensation,  and  benefit  plans. 

Our  business  is  people,  but  our 
numbers  tell  our  story. 

•  One  of  Forbes  magazine’s 
“Top  500  Private  Companies” 

•  2,800  clients,  including 
75%  of  the  FORTUNE  500 

•  8,000  associates 

•  65  offices  worldwide 

•  14%  of  our  annual  revenue 
invested  in  technology 

•  15%  average  annual  growth 


Our  goals  are  not  only  to  provide  the 
highest  quality  service  to  our  clients, 
but  also  to  have  a  satisfying  work 
experience  among  our  associates. 
Currently,  entry-level  positions  for 
Business  Analysts,  Business  Systems 
Analysts,  and  Programmer  Analysts  are 
available  in  six  of  our  locations 
including: 

Atlanta,  GA  Newport 
Bridgewater,  NJ  Rowayton, 
Lincolnshire,  IL  The  Wood! 

Students  with  the  following 
have  traditionally  been  success 
our  organization:  Computer  Science, 
MIS,  Accounting,  Actuarial  Science, 
Economics,  Finance,  or  Math. 

For  more  information  on  an  exciting 
career,  please  send  a  resume  to: 

Hewitt  Associates  LLC,  Attn:  Human 
Resources,  Reference  #  CW0201, 

100  Half  Day  Road,  Lincolnshire, 

IL  60069.  FAX:  847-295-0679. 


sill 
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•  Benefit  plan  administration 
for  10  million  participants 


Hewitt  is  an  Equal  Opportunity 
Employer. 


www.hewitt.com 
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Rhdersesi  Worldwide 
Services  rhd  you!  _ 


Andersen  Worldwide  Services  is  the  administrative  coordinating  entity  of  Andersen  Worldwide 
and  has  several  excellent  opportunities  available  immediately. 

All  positions  are  located  in  downtown  Chicago  and  require  strong  analytical  and  problem¬ 
solving  skills,  excellent  written  and  verbal  communication  skills  and  proven  ability  and  interest 
to  learn  new  technologies.  A  BS/BA  degree  related  to  the  specific  requirements  of  the  positions 
or  equivalent  experience  is  required. 


Typical  responsibilities: 

•  Develop  code  for  new  programs  and  revisions/enhancements  to 
exciting  programs. 

•  Act  as  a  resource  for  user  questions/research  and  resolve  user- 
related  problems. 

•  Analyze,  resolve  and  document  product  system  problems. 

•  Create  documentation  describing  program  changes  and  technical/ 
functional  aspect  of  programs. 

•  Develop  and  execute  test  plans  including  systems  test  and  unit 
tests. 

•  Oversee  production  jobs  and  ensure  they  run  smoothly,  including 
special  production  jobs. 

•  Work  with  vendors  to  resolve  issues/problems  related  to  vendor 
products. 

•  Translate  user  functional  needs  into  technical  specifications. 

•  Create  design  specifications  for  programs. 

Preferred  skills: 

•  COBOL,  C,  CICS,  DB2,  JCL,  SMP/E,  Visual  Basic,  Microsoft  Suite 
of  Products  and  Lotus  Notes 

•  SQL  Server,  Novell,  Cisco  Routers,  Mainframe  Gateways,  Network 
Management,  Remote  Access,  Synoptics 

•  Accounting:  G/L,  AP,  AR,  Financial  Reporting,  Budgeting 


Requirements  and  abilities: 

•  Strong  analytical  and  problem  solving  skills 

•  Goocf  communication  and  interpretation  skills 

•  Demonstrated  organizational  skills 

•  Strong  technical  aptitude 

•  Flexibility  to  work  overtime 

•  BS/BA  degree  or  equivalent  experience 

As  the  employer ’  Arthur  Andersen  LLP  offers: 

•  Opportunity  for  growth 

•  Competitive  salary  and  a  comprehensive  benefit  package  including 
undergraduate  and  graduate  tuition  reimbursement 

•  Firm  sponsored  training 

•  Profit  sharing  and  retirement  plans,  401  (k)  and  insurance  programs 

•  Business  Casual  dress  code 

Visit  our  web  site  at:  http://www.awo.com 

Please  e-mail,  mail  or  fax  resume,  cover  letter  and  salary  history  to:  Andersen 
Worldwide,  Information  Systems  Services  Division,  Attn:  ISS  Recruiting,  225  North 
Michigan  Avenue,  Chicago,  Illinois  60601-7600.  E-mail:  iss-web- 
recruitmg@awo.com  Fax:  312-507-2548.  We  thank  all  candidates  for  applying; 
however,  only  those  candidates  meeting  our  specific  qualifications  will  be  contacted, 
eoe  m/f/d/v. 


Andersen  Worldwide 


Continued  from  page  21 
stored  in  a  database.  You’ve 
undoubtedly  noticed  that 
these  days,  employers  do 
keyword  searches  to  bring 
up  prospective  intervie¬ 
wees:  a  state-of-the-art  pre¬ 
screening  procedure.  In 
other  words,  if  you  don’t 
have  the  right  words  on 
your  resume,  you  might  not 
get  a  shot. 

Based  on  this  notion,  I’ve 
developed  a  strategy  in  which 
I  don’t  include 
my  resume  but  keywords. 
Forget  crisp,  clean  sentence 
structure.  Goodbye  active 
voice.  This  strategy  will 
hopefully  allow  me  to  back¬ 
door  my  way  into  more  inter¬ 
views  by  including  bulleted 
points  such  as: 

♦  I  am  not  particularly 
strong  in  the  following  ar¬ 
eas:  Unix,  Cobol,  MVS, 


Java,  SAP,  AS/400. 

♦  My  past  work  experi¬ 
ence  does  not  include 
systems  integration, 
database  design  or  Year 
2000  conversion. 

My  resume  will  be 
buzzword  central,  and  my 
name  will  appear  on  the 
desktops  of  HR  personnel 
across  the  nation.  If  this 
doesn’t  work,  at  least  I  know 
my  next  strategy  won’t  in¬ 
clude  referring  to  myself  in 
the  third  person.  Brian  won’t 
get  a  job  that  way. 

NOV.  25,  1997 

I’ve  been  through  four  inter¬ 
views  this  week  and  at  the 
end  of  the  final  one,  I  was 
asked  the  question,  “How  do 
you  measure  success?”  I  froze. 

Time  out.  That’s  my  ques¬ 
tion  for  them,  and  it  has  come 
out  of  my  mouth  so  many 


1  was  asked 

the  question, 
“How  do  you 
measure 
success?” 

I  froze. 

times  that  I’ve  taken  it  for 
granted  and  never  bothered 
to  think  of  what  my  response 
would  be  should  the  tables  be 
turned.  I  stumbled  my  way 
through  it,  producing  a  semi- 
coherent  answer  that  pitted 
expectations  with  results, 
and  now  I  want  to  address 
the  question  honestly.  You 
see,  although  I  could  never 
say  so  in  an  interview,  success 
these  days  has  been  reduced 
to  being  able  to  accomplish 
very  simple  tasks.  It  has  to  be, 


l  given  that  I’m  juggling 
S  two  grad  degrees,  several 
I  interviews/information 
!  sessions,  an  internship 
and  other  school-related 
;  responsibilities,  not  to 
t  mention  an  attempt  at  a 
social  life. 

Nowadays,  I  measure 
success  as  not  walking 
into  an  interview  with 
black  shoe  polish  on  my 
hands.  I  measure  success  as 
remembering  the  name  of  the 
company  I’m  interviewing 
with  and  how  they’re  differ¬ 
ent  from  all  the  rest.  Success 
is  keeping  my  foot  out  of  my 
mouth  —  or  being  able  to 
gracefully  remove  it  when  I 
inevitably  say  something  ran¬ 
dom.  Success  these  days  is  be¬ 
ing  able  to  talk  about  myself 
again  and  again  without 
sounding  bored.  Or  hitting  all 
Continued  on  page  25 


This  is  the  opportunity  you've  dreamed 
of.  You've  studied  for  years  and  now 
you  are  ready  to  apply  what  you  have 
learned.  You  do  not  want  just  a  job. 
You  want  a  career.  A  career  utilizing 
cutting  edge  technology.  How  would 
you  like  to  work  for  an  information 
technology  department  that  has  been 
described  as  "The  most  sophisticated 
IT  department  west  of  the  Mississippi"? 
You  will  work  for  the  company  that 
improves  the  lives  of  more  people  than 
any  company  in  America-Kaiser 
Permanente. 

You  will  participate  in  one  of  the  most 
ambitious  applications  development 
projects  to  date.  This  new  development 
project  is  re-engineering  the  entire 
suite  of  health  plan  and  membership 
systems.  We  utilize  lEF/Composer  4 
with  a  GUI  front  end  on  a  Windows  NT 


Formula  for  Success: 


Degree  + 

Kaiser 

Permanente  = 

Great  Career 


platform  and  a  MVS  DB2  or  UNIX/ 
Oracle  backend. 

Programmer  Analysts 

(10  positions) 

To  qualify  for  one  of  these  outstanding 
Programmer  Analyst  opportunities,  you 
must  have  a  degree  in  Computer  Science 
or  related  field,  and  training/experience  in 
lEF/Composer/  C00LGEN. 

For  Southern  California  opportunities, 
please  fax  your  resume  to:  (626) 
564-3550,  or  mail  it  to  our  centralized 
resume  processing  center  at: 
Recruitment  Services,  Dept,  code 
COM030998,  393  E.  Walnut  St.,  LSRS 
#304,  Pasadena,  CA  91 1 88,  E-mail: 
kaiserjob-scal@kp.org. 

We  electronically  scan  all  resumes.  In 
order  to  facilitate  the  review  of  your 
resume,  please  avoid  bold,  underline, 
italic,  or  small  type  faces.  Principals 
only,  please.  Trademarks  are  registered 
to  their  respective  companies. 


A 


KAISER  PERMANENTE 

www.kaiperm.org/kp-it 


Click  on  a  World 
of  Opportunity 


hit  wonder  what  a  career  with  one  of  the  best  employers  in  IT  would  be  like 1 

CTG,  the  only  IT  services  firm  to  be  ranked  by  Computerworld  as  one  of  the  Top  25  Employers  in 
IS  Training,  has  opportunities  for  dynamic  professionals  to  join  in  our  success. 

We  have  ENTRY  LEVEL  OPPORTUNITIES  for  recent  college  graduates 
and/or  individuals  looking  to  make  a  career  change. 

•  5-week  intensive  training  course  at  our  corporate  headquarters 

•  Mainframe,  JCL  environment 

•  Will  teach  structured  programming,  testing  and  debugging  skills,  and  Y2K  concepts 

•  Degree  required,  preferably  in  Computer  Science  or  equivalent 

•  Complete  benefits  package  provided 

To  apply,  fax  your  resume  indicating  dept,  code  CW0413SCE  to:  800-847-9862  or  e-mail: 
graduateprogram.recruiting@ctg.com 

We  also  have  opportunities  for  EXPERIENCED  TECHNICAL  PROFESSIONALS. 


Project  Managers 
Programmer/Analysts 


•  Y2K  Consultants 

•  Database  Administrators 


•  Business  Consultants 


To  apply,  fax  your  resume  to  Cathy  Peterson  indicating  dept,  code 
CW0413SCE,  to:  800-549-1635  or  e-mail:  careers@ctg.com 

Explore  the  prospects 
of  a  high-powered 
career  with  a  global 
leader.. .CTG. 

equal  opportunity  employer  to  W0PK  Altv 
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You  can  read  a  knee-high  stack  of  computer  maga¬ 
zines  each  month  and  still  not  find  the  depth  and 
breadth  of  news  and  information  you’ll  discover 
each  week  in  the  pages  of  Computerworld. 

As  the  only  weekly  newspaper  for  IS  professionals, 
Computerworld  is  filled  with  up-to-the-minute  arti¬ 
cles  on  topics  ranging  from  products  and  people 
to  trends  and  technology.  We  cover  it  all  —  PC’s, 
workstations,  mainframes,  client/server  comput¬ 
ing,  networking,  communications,  open  systems, 
Internet,  intranet,  and  more. 

It’s  everything  you  need  to  know  to  get  an  edge 
on  the  competition. 

No  wonder  over  153,000  IS  professionals  pay  to 
subscribe  to  Computerworld.  And  so  should  you. 

That’s  why  we’re  helping  students  prepare  for 
the  future  with  this  special  offer. 


It's  Not  How  Much 
You  Read. 


It's  What 
You  Read. 


COMPUTERWORLD 

The  Newsweekly  for  Information  Technology  Leaders 


Order  a  subscription  today,  and  pay  just  $29.95  for 
51  weekly  issues.  That’s  a  savings  of  over  $18.00  off 
the  regular  subscription  rate.  And,  with  your  paid 
subscription,  you’ll  also  receive  a  FREE  Computer- 
world  mouse  pad,  featuring  a  humorous  “5th  Wave” 
Cartoon  by  Rich  Tennant. 


To  place  your  order, 
complete  the  postage- 
paid  subscription  card 
bound  into  this  issue. 
And  get  your  own 
copy  of  Computerworld. 


Then  you  can  spend  less  time  reading  about  the  world 
of  information  systems.  And  more  time  conquering  it. 


t 


afYES!  Please  enter  my  subscription  to  Computerworld.  I’ll  pay  just 
$29.95*  for  51  weekly  issues.  That’s  a  savings  of  over  $18.00  off  the  regular 
rate.  Plus,  I’ll  also  receive  Computerworld’ s  Cartoon  Mouse  Pad  FREE  with 
my  paid  subscription.  p/code  03 


SAVE  OVER 


*U.S.  Only.  Canada  $95,  Mexico,  Central/South  America  $150,  Europe  $295,  all  other  countries  $295.  Foreign  orders  must  be 
prepaid  in  U.S.  dollars.  Address  Shown:  □  Home  □  Business  O  New  O  Renew  Basic  rate:  $48.00  per  year  B4CE8  D 


NO  POSTAGE 
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BUSINESS  REPLY  MAIL 
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COMPUTERWORLD 

PO  BOX  2044 
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Continued  from  page  23 
of  the  belt  loops,  or  not  mak' 
ing  animal  noises  during  the 
behavioral  test. 

You  should  see  how  I  mea' 
sure  being  unsuccessful.  It’s 
not  a  pretty  sight. 

DEC.  5,  1997 

Two  months  into  my  job 
search  and  in  the  final  rounds, 
I  have  a  different  take  on 
what  I’m  looking  for  in  a  corm 
pany.  I  care  less  about  the  ex' 
act  position  or  reputation  of 
the  company  and  more  about 
the  people  with  whom  I’ll  be 
spending  up  to  70  hours  a 
week.  Certainly,  all  of  these 
items  are  important,  but  the 
balance  has  shifted. 

How  did  this  shift  occur? 
Well,  let’s  take  a  look  at  the 
person  who  conducted  my 
last  interview.  I’ll  call  him 
Slick  and  will  leave  his  de' 


meaner  to 


your 

imagination.  I  fim 
ished  the  interview 
wondering  if  I  could 
work  side  by  side 
with  Slick.  What  if 
Slick  and  I  get  stuck 
in  an  airport  during 
a  snowstorm  and  all 
we  have  to  talk 
about  is  work  or  his 
cool  watch?  It’s  something  to 
think  about.  I’m  sure  he’s 
thinking  the  same  thing,  just 
not  sweating  so  much. . . . 

Well,  it’s  been  an  interest' 
ing  few  months.  I’ve  gotten 
into  fights  with  my  brain 
when  it  didn’t  let  me  remem' 
ber  things.  I’ve  gotten  into 
fights  with  my  mouth  when 
it  made  up  nonsensical  words 
on  the  spot.  All  three  of  us  try 
to  make  up  over  a  pint  or  two 
at  the  local  bar,  and  I  usually 


Success  is  n 

keeping  my 
foot  out  of  my 
mouth  —  or 
being  able  to 


gracefully 
remove  it. 


win  by  dulling  them  into  sub' 
mission.  At  the  end  of  the 
night,  I  know  the  struggle 
will  repeat  itself  at  the  next 
interview,  and  life  goes  on.  It’s 
all  part  of  being  me,  and  it’s 
all  part  of  interviewing. 

That’s  my  story,  and  I’m 
sure  you’ve  got  yours,  too. 

Franks  is  a  graduate  student 
at  Boston  University  who  is  en- 
rolled  in  its  dual  degree  program: 
MBA  and  M.S./MIS. 

He  has  accepted  a  consulting 


position  at  the  New  York  City  of' 
fices  of  Kurt  Salmon  Associates,  a 
global  management  consulting 
firm,  where  he  hopes  to  continue 
refining  his  definition  of  success. 

Franks  cites  three  reasons  for 
accepting  the  company’s  offer:  “The 
people  are  bright,  the  company  has 
an  excellent  reputation . . .  and  they 
didn't  ask  me  any  silly  questions.” 
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WORKING  FOR  A  YOUNG  COMPANY  OFFERS 
EXCITEMENT,  CHALLENGE  -  EVEN  THE  CHANCE 
TO  STRIKE  IT  RICH.  BUT  MANY  ARE  HERE  TO¬ 
DAY,  GONE  TOMORROW.  HOW  CAN  YOU  TELL 
WHETHER  THE  START-UP  YOU'RE  ABOUT  TO 
WORK  FOR  IS  DESTINED  FOR  GREATNESS  OR 
OBSOLESCENCE?  /  By  JOHN  H.  MAYER 


CHALLENGING,  MULTIDI¬ 
MENSIONAL  JOBS.  Lead 
mg- edge  technology.  Lucra- 
tive  stock  options.  Manage¬ 
ment  responsibility.  The  op¬ 
portunity  to  get  in  on  the 
ground  floor  and  make  your 
mark  on  a  company.  There 
are  many  great  reasons  to 
work  for  a  start-up. 

Yet  four  out  of  five  new 
companies  go  out  of  busi¬ 
ness  in  five  years,  and  many 
of  those  that  go  public 
founder  under  the  intense 
heat  of  competition.  How 
can  you  tell  whether  the 
start-up  you’re  thinking  of 
joining  is  going  to  be  the 
next.  Microsoft  or  just  an¬ 
other  aborted  experiment 
in  product  development? 
That  can  be  tough,  especially 
when  most  managers  are  re¬ 
luctant  to  reveal  the  very  se¬ 
crets  they  believe  will  lead 
to  their  company’s  success, 
for  fear  a  competitor  will 
steal  the  ideas  before  the 
start-up  gets  to  market. 

We  asked  the  venture 
capitalists  who  bankroll 
such  firms  for  advice. 

“There’s  no  simple  for¬ 
mula  for  determining 
whether  a  company  is  going 
to  succeed  or  fail,”  says 
Walter  F.  Buckley  III,  presi¬ 
dent  and  chief  executive  of¬ 
ficer  of  Internet  Capital 
Group,  a  venture  capital 
company  based  in  Wayne, 
Pa.  But  the  World  Wide 
Web  makes  it  easier  than 
ever  to  make  an  educated 
guess,  he  adds. 


HERE  ARE  A  FEW 
STEPS  VENTURE  CAPI¬ 
TALISTS  SUGGEST  YOU 
TAKE  BEFORE  YOU 
SIGN  ON  WITH  A  LIT- 
TLE-KNOWN  COMPANY. 

STEP  1 :  INVESTIGATE 
WHO'S  IN  CHARGE. 

More  often  than  not,  a 
management  team  with  many 
years  of  industry  and  manage¬ 
ment  experience  is  a  good 
sign  a  start-up  will  succeed. 

For  instance,  when 
DynaChip  Corp.,  a  Silicon 
Valley  start-up  in  the  pro¬ 
grammable  logic  chip  mar¬ 
ket,  came  to  market  a  few 
years  ago,  the  company 
founders  tapped  two  indus¬ 
try  veterans  to  run  the 
company.  One  brought 
more  than  25  years  of  expe¬ 
rience  in  the  semiconductor 
industry,  including  execu¬ 
tive  management  positions 
at  three  small  firms.  The 
other  held  key  positions  for 
more  than  three  decades  at 
IBM  and  other  semiconduc¬ 
tor  companies  and  holds 
more  than  50  U.S.  patents. 
The  executives’  track 
records  bode  well  for  the 
Sunnyvale,  Calif.-based 
company. 

Although  management 
experience  offers  no  guar¬ 
antee  of  success,  according 
to  Tom  Toy,  a  partner  at 
Technology  Funding,  a  ven¬ 
ture  capital  firm  in  Menlo 
Park,  Calif.,  its  presence  is 
“a  good  sign  of  the  quality 
of  a  company.” 


STEP  2  :  CHECK  OUT 
THE  BACKERS. 

If  you  don’t  have  the  time 
or  skills  to  analyze  in  depth 
the  finances  of  every 
prospective  employer,  why 
not  leave  that  effort  up  to 
people  who  do  it  for  a  liv¬ 
ing?  You  can  get  a  pretty 
good  idea  of  a  start-up’s 
chances  for  success  by 
looking  at  who’s  funding  it. 

If  a  company  is  backed 
with  venture  capital,  it  pays 
to  check  out  the  venture 
capital  firm’s  Web  site  and 
find  out  whether  the  firm 
has  a  knack  for  picking 
winners.  Look  at  what  oth¬ 
er  investments  it  has  made 
and  how  much  capital  it 
has. 

If  you  were  to  investigate 
Marimba,  Inc.,  for  example, 
you’d  discover  that  the 
Mountain  View,  Calif.- 
based  start-up,  which  de¬ 
velops  software  to  help 
companies  distribute  appli¬ 
cations  across  the  Internet, 
received  its  initial  backing 
from  Kleiner,  Perkins,  Cau- 
field  &r  Byers  in  Menlo 
Park,  Calif. 

A  quick  perusal  of  the 
Web  sites  of  business  pub¬ 
lications  such  as  Fortune 
(www.fortune.com),  Upside 
(www.upside.com)  and  The 
Red  Herring  (www.redher- 
ring.com)  would  show  you 
that  Kleiner,  Perkins  is  one 
of  the  most  renowned  ven¬ 
ture  capital  firms  in  the 
country.  A  visit  to  the 
Kleiner,  Perkins  Web  site 
would  then  reveal  that  the 
firm  has  supported  more 
than  100  successful  start¬ 
ups,  such  as  well-known 
players  Compaq  Computer 
Corp.  and  Amazon.com, 
and  has  raised  more  than 
$1.2  billion  for  firms  whose 
total  market  value  now  ex¬ 


ceeds  $80  billion.  In  other 
words,  this  firm’s  backing 
bodes  well  for  Marimba. 

But  how  do  you  evaluate  a 
venture  capital  firm  if  it  isn’t 
one  of  the  more  recognizable 
names?  Look  at  its  return  on 
investment.  Forty  percent  or 
more  annual  returns  for  sup¬ 
porting  firms  at  the  initial 
“seed”  stage  is  an  excellent 
average. 

And  if  you’re  willing  to 
part  with  a  few  dollars,  you 
can  find  rankings  of  venture 
capital  firms  in  reports  from 
companies  such  as  Venture 
Economics  (www.secdata. 
com/VEopener.  html) . 

STEP  3:  EXAMINE 
THE  LATEST  ROUND  OF 
FINANCING. 

A  key  sign  of  a  start-up’s 
staying  power  is  its  ability 
to  continue  to  attract  in¬ 
vestors.  Venture  capitalists 
suggest  asking  managers 
how  well-financed  the 
start-up  is  and  how  long  the 
latest  round  of  financing 
will  support  the  company. 

For  example,  Icat  Corp., 
a  4-year-old  Seattle-based 
electronic  commerce  ven¬ 
ture,  received  $19.2  million 
in  its  latest  round  of  financ¬ 
ing  in  August  1997.  The  in¬ 
vestment  is  more  than 
triple  the  $6  million  in  cap¬ 
ital  investments  the  compa¬ 
ny  received  in  June  1996 
and  is  also  well  above  the 
$3  million  to  $7  million 
typical  for  later-stage  pri¬ 
vate  software  companies. 

Other  start-ups,  such  as 
Internet  developer  In- 
quiry.com,  have  died  on  the 
vine  when  investors  backed 
off  alter  initially  contribut 
ing  $6.5  million. 

“It’s  important  to  look  at 
how  the  last  round  of  fi- 
Continued  on  page  30 
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START-ups 


Here  are  some  of  our  stats. 


423  Novell  netware  file  servers...  12,500  personal  computers...  35,000  application 
programs...  65,000  batch  jobs  per  day...  12,000,000  on-line  transactions  per  day... 
40,000,000  lines  of  code...  1,700,000,000  instructions  per  second... 
4,000,000,000,000  bytes  of  data  stored.  Now  show  us  some  of  yours. 


Learn  more  about  opportunities  in  application  development, 
networking,  research  and  development,  and  technical  support 
by  visiting  our  internet  site  at  www.principal.com  or  fax 
your  resume  to  The  Principal  Financial  Group/ACWF97  at 
1-800-388-4740. 

Your  edge  on  the  future. ..The  Principal  Edge 

Affirmative  Action /Equal  Opportunity  Employer 


Financial 

Group 


Des  Moines,  Iowa  50392-1220 
http://www.principal.com 
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Munition:  •  Fax: 

Human  Resources  (CW) 

Visual  Networks,  Inc.  •  E-mail: 

2092  Gaither  Road 

Rockville,  MD  20850  *  Voice: 


www.visualnetworks.com 


301-296-2301 

jobs@visualnetworks.com 
301-296-2300 


An  equal  opportunity  employer 


Visual 

w  NETWORKS 


There's  a  lot  of  common  ground  between  us:  a  spirit  of  entrepreneurship;  a 
need  to  participate  -  not  just  observe;  a  need  to  make  an  immediate  impact;  a 
need  to  create  with  technologies  like  the  Internet,  ATM,  Frame  Relay,  TCP/IP, 
C++  and  Java,  GUI  and  X-Windows  Motif. 


Visual  Networks  has  established  a  whole  new  market  with  our  WAN  Service 
Level  Management  System  and  has  received  tremendous  market  recognition 
in  the  process:  Awards  like  "Best  New  Product  Achievement"  at  ComNet  '96, 
the  1997  Data  Communications  Hot  Product  Award,  and  Telecommunications' 
Best  Product.  And  we  have  become  a  strategic  supplier  to  companies  like 
AT&T,  MCI,  Sprint,  Hewlett-Packard  and  Bay  Networks. 


To  keep  the  momentum  going,  we're  looking  for  more  top  talent.  People  who 
take  responsibility.  Creative  people.  People  who  lead.  People  who  want  to 
form  a  partnership.  We're  looking  for  people  with  interests,  talents,  and  skills 
in  the  following  areas  to  join  us  at  our  Rockville,  MD  headquarters: 


•  Embedded  Software  Engineering  •  Hardware  Engineering 

•  Mechanical  Engineering  •  Product  Test  &  Evaluation 

•  Client/Server  Database  Systems  Architecture 


Visual  Networks  is  headquartered  just  15  minutes  from  Washington,  D.C.  in 
the  fastest-growing  high-tech  area  in  the  country.  We  are  an  equal  opportuni¬ 
ty  employer  with  a  solid  benefits  package,  401(k)  plan,  stock  options,  and 
highly  competitive  salaries.  If  you're  looking  for  a  job  that  will  be  challenging, 
great  fun  and  with  a  great  future,  look  no  further.  Visual  Networks  is  becoming 
the  place  to  work. 


comes  in  degrees 


Graduate  Degrees 

in  Information  Systems 


The  Master  of  Science  program  provides 
graduate-level,  technically  oriented  instruction 
in  the  design  and  development  of  information 
systems.  Graduates  of  the  program  take  senior 
positions  analyzing,  creating,  and  utilizing 
state-of-the-art  information  systems  and  tech¬ 
nology.  Students  choose  an  area  of  specialization 
from  tracks  including: 


vcu 


•  networking  and  client/server  environments 

•  decision  and  executive  support  systems 

•  human-computer  interaction 

•  advanced  systems  analysis  and  design 

•  enterprise  architecture  engineering 

The  Doctorate  of  Philosophy  program  is 
based  on  the  belief  that  scholarship,  teaching, 
and  practical  experience  combine  to  advance 
knowledge  and  understanding.  The  program  is 
intended  for  the  student  interested  in  a  career  in 
academe.  The  small  size  of  the  program  encour¬ 
ages  faculty  mentoring  of  students  and  the  devel¬ 
opment  of  a  supportive,  collegial  environment. 

For  more  information: 

VCU,  Department  of  Information  Systems 
RO.  Box  844000,  Richmond,  VA  23284-4000 
804  828-1737,  Fax:  804  828-3 1 99  or 
www.isy.vcu.edu 


Virginia 

Commonwealth 

University 


Add  a  higher 
degree  of 
success  to 
your  future 
with  a 
graduate 
degree  in 
Information 
Systems 
from  VCU. 


Just  For  the  Fun  o/IT 


DAN  GiNSBURG,  A  SENIOR  STUDYING  COM¬ 
PUTER  SCIENCE  AT  WORCESTER  POLYTECH¬ 
NIC  INSTITUTE,  always  loved  playing  Doom 
and  DukeSD  over  the  Internet,  but  he  never 
thought  to  turn  that  passion  into  a  career. 
Then  he  saw  an  ad  for  a  programming  posi¬ 
tion  at  Artis,  a  Worcester,  Mass.-based 
start-up  developing  Internet  multiplayer 
games.  “When  I  saw  the  ad,  I  realized  that 
is  exactly  the  kind  of  thing  I  want  to  get  in¬ 
volved  in,”  he  recalls.  Like  many  other  entry- 
level  programmers,  he  gave  little  thought  to 
the  firm’s  long-term  prospects.  “As  long 
as  I  believe  in  a  company’s  product  or  re¬ 
search,”  he  says,  “then  I  won’t  worry  too 
much  about  whether  it  will  fail.” 

While  this  philosophy  may  not  lead  to  job 
security,  there’s  something  to  be  said  for 
professional  pride.  Many  of  those  who  have 
gone  to  work  for  a  start-up  agree  that  the 
key  to  surviving  the  long  hours  and  moun¬ 


tains  of  responsibility  is  to  have  abundant 
enthusiasm  for  the  work  at  hand. 

Start-ups  generally  lack  the  resources  of 
larger  companies,  but  the  freedom  they  of¬ 
fer  can  make  up  for  it.  At  least  that’s  what 
Ginsburg  has  found.  Unlike  at  his  previous 
employer,  Blue  Cross/ Blue  Shield,  at  Artis 
“I’ve  found  a  lot  less  rigidity  in  sticking  with 
products  or  ways  of  doing  things  simply  be¬ 
cause  those  are  the  [methods]  everyone 
knows,”  he  says.  “If  you  like  an  environment 
where  you  get  to  leam  something  new  every 
day,  then  a  start-up  is  a  lot  of  fun.” 

And  because  young  companies  are  gen¬ 
erally  understaffed,  employees  have  more 
responsibility  and  variety  than  at  estab¬ 
lished  organizations.  Chris  Bell,  vice  presi¬ 
dent  of  technology  at  Geosoftware,  Inc., 
says  he’s  “learned  more  skills  in  a  year” 
at  the  Lexington,  Mass.-based  software 
developer  “than  I  would  have  learned  in  a 


lifetime  at  my  former  job.” 

That  former  job  was  as  a  programmer/ 
analyst  at  Hughes  SIX  Corp.,  a  technical 
services  firm.  There  he  supported  a  re¬ 
search  project  at  NASA’s  Goddard  Space 
Flight  Center  in  Greenbelt,  Md.  Bell  found 
the  job  rewarding  but  one-dimensional.  He 
was  stuck  developing  and  fixing  code  all 
day:  “I  only  had  one  job  to  do,  and  that  was 
my  entire  role.  I  was  unable  to  help  the  busi¬ 
ness  succeed  outside  that  narrow  scope.” 

When  a  former  Tufts  faculty  advisor  men¬ 
tioned  the  possibility  of  joining  a  start-up, 
Bell  jumped  at  the  chance  and  became  one 
of  the  founders  of  Geosoftware.  “I  always 
felt  that  I  would  start  my  own  business,  and 
suddenly  I  realized  there  was  no  reason  to 
wait,”  he  recalls. 

In  one  day  at  Geosoftware,  Bell  might  do 
everything  from  writing  code  to  going  on 
sales  calls.  “It’s  very  exciting,”  he  says.  “In 
a  small  organization  we  do  it  all  because 
there’s  no  one  else  to  do  it.” 

-JOHN  H.  MAYER 


The  future  is 
a  multiple-choice  quiz. 

Can  you  check  the 
right  answers? 

Visit  our  Homepage  at  www.nsa.gov 

Equal  Opportunity  Employer.  NSA  is  committed  to  cultural  diversity  in  its  workplace.  Positions  open  to  U.S.  citizens  only. 


National  Security  Agency 

The  science  of  Intelligence.  Explore  it. 


In  many  ways,  the  National  Security  Agency  regards  the  future  as  a  quiz. 
A.)  What's  going  on?  B.)  Where's  it  going  on?  C.)  Who's  responsible? 
D.)  Who  isn't? 

Answering  questions  like  these  is  a  challenge.  But  when  it 
comes  to:  E.)  "Are  you  sure?,"  we  rely  on  a  multitude  of  highly-motivated 
people  to  delve  into  our  vast  intelligence  gathering  resources  and  glean 
the  true  facts  that  can  alter  history  itself. 

If  you're  read2y,  we're  ready  to  apply  your 
intelligence  to  some  of  today's  most  intriguing 
challenges. .  .in  an  environment  that  is  recognized 
among  the  largest  and  most 
advanced  data  processing  centers  in  the  world. 

We're  looking  for  graduates  in  Computer 
Science;  Computer  Engineering;  Electrical 
Engineering;  Mathematics;  Asian,  Middle 

Eastern  or  Slavic  (except  Russian)  languages; 
as  well  as  graduates  with  degrees  specifically 
relating  to  intelligence  analysis,  e  g., 
International  Affairs. 

If  you  desire  a  career  that  lives  on  the  edge, 
transcends  borders,  and  continuously  pushes  you  to 
the  next  level,  please  send  your  resume  in  confidence  to:  National 
Security  Agency,  Suite  6840,  S232R-(AYV),  9800  Savage 
Road,  Ft.  George  G.  Meade,  MD 
20755-6840. 


Spring  1998  !  CAREERS  29 


START-ups 


START-ups 


Continued  from  page  27 
nancing  relates  to  prior  fi- 
nancing,”  Toy  says.  If  the 
latest  round  is  offered  at  a 
higher  price  than  any  initial 
investment  and  the  compa- 
ny  has  brought  in  new, 
high-caliber,  deeper-pock- 
eted  investors,  that’s  a  good 
sign.  But  “if  it’s  done  at  a 
lower  price,”  he  adds,  “that 
would  raise  a  red  flag.” 

STEP  4  :  REVIEW  THE 
PRODUCT  DEVELOPMENT 
PLANS. 

Product  development 
plans  speak  volumes.  Fi' 
nancial  analysts  suggest 
that  you  ask  about  the  de¬ 
velopment  schedule  and 
whether  the  company  is 
still  on  target.  “We’ve  all 
seen  companies  with  great 
plans  and  strategies  but  no 
products,  so  you  should  ask 


to  Ask  Managers 


The  answers  JBllhl  give  you  a  sense  of  whither 
you've  found  the  next  Intel ...  or  the  nfext /Next 

1.  What  key  advantage  does  the  start-up  bring  to  the  market? 

2.  What  technologies  does  it  rely  on? 

3.  How  big  is  the  market  the  company  is  trying  to  address? 

4.  Who  are  the  major  competitors,  and  how  much  of  the 
market  can  the  start-up  expect  to  take? 

5.  Who  are  the  company's  investors? 

6.  How  large  was  the  initial  financing?  Have  there  been 
any  additional  levels  of  financing? 

7.  How  long  can  the  company  operate  on  the  money  it's  raised? 

8.  What  kind  of  experience  does  management  bring  to  the 

i 

company? 

* 

9.  What  is  the  business  plan  for  the  next  five  years?  What  is 
the  R&D  and  organizational  plan? 

10.  What  is  the  product  development  schedule? 


what  the  product  develop¬ 
ment  plan  is,  who  the  alpha 
and  beta  users  are  and  what 
stage  the  product  is  at  to¬ 
day,”  Buckley  suggests. 

In  the  long  run,  venture 
capitalists  emphasize,  you 
can’t  go  wrong  by  asking  a 
start-up’s  management  di¬ 
rect  and  sophisticated 
questions.  Not  only  will 
you  hedge  your  bets,  but 
you’ll  also  likely  make  a 
good  impression. 

“The  more  you  ask  ques¬ 
tions  like  these,”  Buckley 
says,  “the  more  you  come 
across  as  .  .  .  someone  who 
pushes  back  and  someone 
who  will  pursue  their  job 
aggressively”  —  in  other 
words,  “someone  the  em¬ 
ployer  wants.” 


MAYER  IS  A  FREELANCE  WRITER 
IN  BELMONT,  MASS. 


Information  Technology  Professionals 


©  1998  RHI  Consulting.  EOE 


DILBERT  ©  United  Feature  Syndicate,  Inc. 
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Check  out  the  Job  Zone  at  www.rhlc.com 
or  call  one  of  our  Account  Executives  to  find  out  about 
our  current  job  opportunities.  Contact  us  today  and 
receive  a  free  1998  Career  Guide. 


US  800-793-5533  CAN  800-268-1948 


Have  you  been  looking  for  work  in  all  the  wrong  places?  Then  it’s  about  time 
you  took  a  look  at  RHI  Consulting,  the  leader  in  information  technology 
staffing.  We  have  the  connections  and  the  experience  to  find  contract 
positions  specifically  suited  to  your  needs.  We  are  a  division  of  Robert  Half 
International  Inc.,  the  world's  leader  in  specialized  staffing  with  over  200 
offices  in  the  US,  Canada  and  Europe. 

You  can  rest  assured  that  we'll  find  you  the  right  position  in  the  right  location. 
Plus,  we  offer  the  industry's  leading  benefits  package,  including  major  medical, 
vacation  pay,  vision,  holiday  pay,  and  a  first-rate  advanced  technical  training 
program. 
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When  people  think  of  John  Deere,  words 
like  quality,  customer  service,  integrity  and 
value  come  to  mind.  We're  willing  to  bet 
few  people  think  of  diversity,  though.  And 
that's  something  we'd  like  to  change. 

John  Deere  is  one  of  the  nation's  oldest 
industrial  organizations.  Since  1837,  we've 
grown  steadily,  gaining  a  larger  share  of 
existing  markets  and  diversifying  in  new 
areas.  To  continue  this  kind  of  growth,  we 
think  our  employees  need  to  be  as  diverse 
as  our  many  products  and  services.  We're 
looking  for  a  wealth  of  ideas  and  a  variety 
of  experiences,  the  kind  that  will  give  us 
a  better  understanding  of  both  our 
customers  and  ourselves. 


We  can't  promise  the  work  here  will  be 
easy.  You'll  need  talent,  leadership  skills 
and  the  highest  ethical  and  professional 
standards  to  be  a  success.  But  the 
opportunity  is  phenomenal — in  fact, 
there's  never  been  a  better  time  to 
join  our  team. 

We  have  openings  in  several  areas  such 
as,  Accounting,  Engineering,  Finance, 
Information  Systems,  Marketing  and 
Supply  Management  for  professionals 
who  are  committed  to  providing  value  to 
customers,  shareholders  and  coworkers. 


Please  send  your  resume  to: 

Manager,  Recruiting 
Dept.  MR-113 
Deere  &  Company 
John  Deere  Road 
Moline,  IL  61265 

An  equal  opportunity  employer  committed 
to  cultivating  a  diverse  workforce. 

www.deere.com 


After  160  years  of  growth,  we’re  still 


IN  AN  AGE  WHEN  INNOVAVON,  EFFICIENCY  AND  STATE- 
OF-THE-ART  TECHNOLOGY  ARE  IMPORTANT  BUSINESS 
SUCCESS  FACTORS,  SABRE  HAS  A  SIGNIFICANT  COM¬ 
PETITIVE  ADVANTAGE.  SABRE  is  a  multi-million  dollar 
firm  owned  by  AMR,  Corp.,  parent  company  of 
American  Airlines.  SABRE  is  the  leading  provider  of 
business  decision  support  tools  to  the  travel  and 
transportation  industry.  To  continue  SABRE’s  posi¬ 
tion  AS  A  PREMIER  COMPANY,  WE  DEVELOP  LEADING  EDGE 
TECHNOLOGY  AND  HONE  OUR  SKILLS  IN  OPERATIONS 
RESEARCH,  CLIENT-SERVER  TECHNOLOGY,  DATA  MANAGE¬ 
MENT  AND  VARIOUS  OTHER  COMPETENCIES.  THE  TECHNOL¬ 
OGY  AND  SKILLS  ORIGINALLY  CREATED  TO  SERVE  AMR 
HAVE  PROVEN  QUITE  ATTRACTIVE  TO  A  DIVERSE  GROUP  OF 
CUSTOMERS  TO  WHOM  OUR  TECHNOLOGY  AND  SKILLS  ARE 

transferable.  SABRE  currently  has  opportunities  for: 


U  Internet  Applications  Experience 

(HTML,  JAVA,  CTG,  Netscape) 

(Dept.  CW309/IAE) 

■  Multi-threading,  Parallel  Processing 

(OOA&D)  (Dept.  CW309/MP) 

■  RDBMS-Development  and  DBA 

(Sybase,  Oracle,  Progress) 

(Dept.  CW309/RDB) 

■  Business  Analysis/System  Planning 

(Dept.  CW309/BA) 

■  Product  Development  Management 

(Dept.  CW309/PD) 

■  UNIX  System  Administration 

(Dept  CW309AJNI) 

■  Software  Engineering 

-  OS/2  Warp 
-PL/1,  IMS  DB/DC 

-  TPF,  Assembler 

-  DB2,  SPUFI 

-  Visual  Basic 
-SQL 
-DB2 

(Dept.  CW309/SE) 


SAP  Implementation 

(Dept.  CW309/SAP) 

Technical  Architecture 
(Multiple  Platforms)  (Dept.  CW309/TA) 
Technical  Writers  (Dept.  CW309/TW) 
0-0  Analysis  &  Design 
(C++,  MFC,  SmallTalk,  VisualWorks) 

(Dept.  CW309/OO) 

GUI  Development 
(PowerBuilder,  X  Windows/Motif) 

(Dept.  CW309/GUI) 

Technical  Project  Managers 
(Dept.  CW309/TP) 

Operations  Research  Analysis 
(Dept.  CW309/OR) 

Industrial  Engineers  (Dept.  CW309/IE) 
Year  2000  Project  Experience 
(Dept.  CW309/PE) 

Project  Coordination/Planning 
(MS  Project)  (Dept.  CW309/PC) 

Data  Modeling  (ERwin) 

(Dept.  CW309/DM) 

IEF  (UNIX,  Oracle)  (Dept.  CW309/IEF) 


We  offer  an  exciting,  fast-paced  environment  with 
opportunities  for  advancement,  competitive 
salaries,  travel  privileges  and  a  Flexible  Benefits 
Plan.  If  interested,  please  forward  your  resume  to: 
SABRE,  P.O.  Box  619615,  MD4128,  Attn:  insert 
appropriate  Job  code,  D/FW  Airport,  TX  75261- 
9615;  Fax:  (817)  931-5697;  E-mail: 
sabre_group_recruitment@sabre.com  No 
phone  calls,  please.  If  possible,  send  a  clean, 
scannable  resume  on  white  paper  in  12-point 
text.  Please  visit  our  website  at  www.sabre.com 
EOE 
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assessing  carej^iajii^tumties  and  weighing 
various  potential  emp.  0)fe4.  It  can  also  be  ai 
to  move  to  a  new  city.  We’ve  explored  five  ol 
information  systems  job  markets  to  give  you 
what  might  aw^mvou,  should  you  choose  to 
up  to  you  to  decide  wKeFd  to  aim  your  resum 
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NEW  YORK 

Multicultural  and  Multimedia 

A  mecca  for  motivated  martini  drinkers,  the  largest  city 
in  the  U.S.  is  fast-paced,  intense,  crowded  and  home  to 
“Silicon  Alley.”  While  almost  every  major  company  has  a 
New  York  office,  new  media  is  the  fastest-growing  busi¬ 
ness,  doubling  in  jobs  and  companies  since  early  1996  to 
become  a  $2.8  billion-a-year  industry.  The  financial  ser¬ 
vices,  systems  integration  and  technology  consulting  in¬ 
dustries  are  also  strong. 

BEST  PLACES  TO  WORK 

A  1997  Computerworld  survey  found  the  best  IS  depart¬ 
ments  in  New  York  at  Avon  Products,  Inc.,  The  Chase 
Manhattan  Bank  NA,  ITT  Corp.,  Price  Waterhouse  LLP 
and  Transatlantic  Holdings,  Inc.  Other  major  employers 
include  New  York  University,  Time  Warner,  Inc.,  Long  Is¬ 
land  College  Hospital,  Merrill  Lynch  &  Co.  and  Consoli¬ 
dated  Edison,  Inc.. 

GETTING  CONNECTED 

Good  local  Internet  service  providers  (ISP)  include 
Panix  (www.panix.com),  which  charges  $32. 50/month  for 
a  standard  SLIP/PPP  dial-up  account  with  unlimited  usage 
and  $17.50/month  for  shell  access;  and  Echo  (www. 
echonyc.com),  which  charges  $25/month  for  shell  access 
with  unlimited  usage  and  $34. 95/month  for  SLIP/PPP  and 
Echo  conferences.  Research  other  local  ISPs  at 
ny.yahoo.com/Business_and_Stocks/Companies/Internet_ 
Services/AccessProviders. 

To  date,  cable  modems  are  primarily  for  suburbanites 
only.  At  press  time,  they  had  been  rolled  out  in  parts  of 
Long  Island  and  suburban  Connecticut.  However,  Cable 
Datacom  News  reports  that  two  companies  —  Cellular- 
Vision  and  CAI  Wireless  —  are 
offering  high-speed  ’net  access  in 
Manhattan  using  wireless  cable 
modems  for  downstream  trans¬ 
mission  and  telephone  modems 
for  upstream  transmission. 

COST  OF  LIVING 

Just  about  everything  in  New 
York  is  expensive.  Residents  pay 
top  dollar  for  food,  entertain¬ 
ment  and  especially  housing.  In  a 
city  where  $1,300  is  considered  a 
reasonable  monthly  rent  for  a 
studio  with  kitchenette  and 
sleeping  alcove  and  most  land¬ 
lords  and  realtors  charge  finders’ 
fees  equal  to  a  month’s  rent  or 
more,  many  entry-level  people 
who  insist  on  living  in  Manhat¬ 
tan  end  up  sharing  cramped 
quarters.  Expect  to  pay  at  least 
$2,000  a  month  for  a  two-bed- 
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room  apartment,  and  consider  yourself  lucky  to  have 
found  it.  Use  the  salary  calculator  on  the  Homebuyer’s 
Fair  Web  site  (www2.homefair.com/calc/salcalc.html)  to 
compare  the  cost  of  living  in  different  cities. 

WHO  LIVES  THEBE 

New  York  is  the  world  in  miniature.  Every  age  group, 
ethnic  group,  religion  and  special  interest  is  represented 
among  the  17  million  people  in  the  metropolitan  area  —  in 
other  words,  it’s  impossible  not  to  find  someone,  some¬ 
where,  with  whom  you  have  something  in  common. 

GETTING  AROUND 

The  immense  New  York  mass  transit  system  makes 
owning  a  car  unnecessary  unless  you  plan  to  join  the  i 
“bridge  and  tunnel  crowd”  commuting  into  Manhattan. 
Even  then,  you  may  prefer  to  drive  to  a  commuter  parking 
lot  and  take  a  train  or  ferry  to  work  rather  than  try  to  find 
parking  in  a  city  where,  by  some  estimates,  there  are  11 
cars  to  every  parking  space. 

FOR  MORE  INFORMATION 

NYC  Link  (www.ci.nyc.ny.us),  the  city’s  official  pres¬ 
ence  online,  is  crammed  full  of  useful  facts. 

The  Insider  (www.Thelnsider.com/nyc)  is  part  guidebook, 
part  survival  guide.  The  upbeat  site  answers  city-dwelling 
questions  such  as,  “What  are  the  alternate-side-of-street 
parking  rules?”  and  “How  can  I  find  a  no-fee  apartment?”  It  f 
also  clues  readers  in  on  bargains  and  hidden  treasures. 

BOSTON 

! 

Young  and  Liberal 

Sophisticated  yet  not  stuffy,  Boston  is  a  cultural  center  re¬ 
plete  with  museums,  historical  sites,  five  professional 

sports  teams  and  some  of  the 
country’s  hottest  restaurants.  It’s 
also  one  of  the  top  job  markets  in 
the  country  —  a  hub  for  financial 
services  and  high-tech  innova¬ 
tion,  including  a  burgeoning 
biotech  industry. 

BEST  PLACES  TO  WORK 
Boston’s  “Best  Places  to  Work” 
in  IS,  according  to  a  Computerworld 
survey,  are  BankBoston,  Fleet 
Financial  Group,  John  Hancock 
Financial  Services,  Liberty  Finan¬ 
cial  Cos.,  State  Street  Bank  and 
Trust  and  U.S.  Trust  Corp.  Other 
major  IS  employers  include  Fideli¬ 
ty  Investments,  Digital  Equipment 
Corp.,  Raytheon  Co.,  TJX  Cos.  and 
Gillette  Co. 

GETTING  CONNECTED 

Boston-based  Web  surfers 
Continued  on  page  36 
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Interaction  is  constant.  Work  is  exciting.  Training  is  dynamic.  At  Kemper,  you  will  see  talent  in  action.  Feel  the  energy  with  an 
undisputed  property/casualty  insurance  leader  for  80+  years.  Our  unparalleled  service  and  products  have  made  us  a  global  leader 
in  over  160  locations  worldwide.  We  foster  creativity  by  empowering  our  people  to  provide  excellent  service/support  for 
worldwide  insurance  activities.  _  _  _ „  _  _  _  »  „  .  „ 

PROGRAMMER  ANALYSTS 

Entry  Level 

Great  multi-platform  opportunities  including  traditional  systems 
_____  Excellent  opportunities  to  work  with  the  latest  in 

tk  \  VVV/  *-<■  CLIENT  SERVER  &  NEW  DEVELOPMENT  technologies 


I.S.  TECHNICAL  SPECIALISTS 

Entry  Level 

•  Consults  with  customers  to  resolve  technical  problems 

•  Provide  technical  guidance 


YOU  WILL  ENJOY  A  COMPREHENSIVE 
COMPENSATION  PACKAGE ,  INCLUDING: 


•  Easily  accessible  location  fust  40  minutes  from  downtown  Chicago 

•  Full  service  fitness  center 

•  PGA  championship  golf  course 

•  Profit  sharing  &  company  sponsored  pension  plan 

•  Excellent  life/health/dental  insurance 

•  Outstanding  training  programs 

•  Volleyball  and  tennis  courts 

•  Kemper  Lakes-  yes,  you  can  even  fish! 


Be  challenged!  Feel  the  excitement!  Enjoy  the  camaraderie!  We  invite 
you  to  feel  the  exciting  energy  of  a  career  with  a  leading  edge 
high-tech  company!  Please  send  us  your  resume  TODAY! 

Human  Resources-HLM,  KEMPER,  One  Kemper  Dr.,  D-8,  Long 
Grove,  IL  60049-0007.  FAX:  (847)  320-5624.  (AA/EOE) 


To  apply  via  internet,  visit  our  website  at: 
www.Kemperinsurance.com 


mm.:':. 


Ill 


1111 


a# 


wmm. 


mmi. 


SCT  is  a  fast-moving  leader  in  information  technology,  and  we’re  looking  for  top  seniors 
for  advanced  training  in  consulting,  marketing,  programming,  networking  or  software  development 
through  the  SCT  Academy.  So  send  us  your  resume.  Then  jump  in  the  saddle.  And  take  off. 


4  Country  View  Road  •  Malvern,  PA  193SS  •  1400-223-7036  •  www.sctcorp.com 
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Continued  from  page  34 

have  a  number  of  options  for  Internet  access.  They 
include  ShoreNet  (www.shore.net),  which  charges  $30 
for  100  hours/month  and  25  cents  for  each  additional 
hour  for  a  standard  SLIP/PPP  diabup  account;  and  The 
Internet  Access  Co.  (www.tiac.net),  which  charges 
$29.95  for  a  standard  SLIP/PPP  diabup  account  with  un¬ 
limited  usage.  You  can  research  other  local  ISPs 
at  boston.yahoo.com/Business_and_Stocks/Companies/ 
Internet_Services/Access_Providers.  If  you  want  to  use  a 
cable  modem,  you  have  to 
live  in  the  ’burbs,  where 
you  can  get  service  from 
Cablevision,  MediaOne 
and  RCN. 

COST  OF  LIVING 

Young  Boston  profes- 
sionals  frequently  share 
apartments  —  in  fact,  it’s 
often  the  only  way  they  can 
afford  housing  in  one  of  the 
country’s  most  expensive 
rental  markets.  One-bed- 
room  apartments  rent  for 
an  average  of  $800  or  more 
a  month,  with  higher 


prices  downtown.  Two-bedroom  apartments  for  less 
than  $1,000  are  tough  to  come  by,  even  in  the  near  sub¬ 
urbs.  And  the  city’s  low  vacancy  rate  means  you  should 
be  prepared  to  put  down  a  deposit  on  the  spot  or  lose 
out  to  another  apartment  hunter.  According  to  the 
Homebuyer’s  Fair  salary  calculator,  if  you  make  $60,000 
in  New  York,  you  would  need  to  make  $30,200  in 
Boston. 

WHO  LIVES  THERE 

With  more  than  60  colleges  and  universities  in  the 
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$55,000  $60,227  $50,000  NA 


JOB  TITLE  BOSTON  NY 

Systems  Programmer  $55,000  $60,227 

Senior  Systems  Analyst  $55,000  $69,8*3 

Database  Analyst  $47,500  $67,750 

Technical  Specialist  $36,500  $53,500 

Network  Administrator  $47,667  $63,192 


SEATTLE  DALLAS  NATIONAL  AVG 


$54,667 


$55,000  $69,833  $64,700  $52,333  $56,300 

$47,500  $67,750  NA  NA  $54,667 

$36,500  $53,500  $35,000  NA  NA 


$42,800  $48,313 


Programmer/ Analyst 


Help  Desk  Operator 


$30,500  $24,000 


Source:  Computerworld’s  1997  Annual  Salary  Survey  (Note:  all  figures  represent  salaries  plus  bonuses) 
NA-insufficient  response  rate 


Computer 


Because  Nothing 
Succeeds  Like  Success: 


We  learn  from  each  other. 

We  recognize  that  no  single 
approach  can  provide  every 
answer,  so  we  embrace  a  diversity 
of  perspectives,  expertise, 
experience,  and  cultures. We 
laugh  together  and  enjoy  working 
as  a  group.  We  welcome  the 
most  talented  technical 
professionals  from  everywhere  in 
the  world,  team  them  with 
experts  who  possess  wide-ranging, 
in-depth  client  knowledge,  and 
innovate  at  award-winning  levels. 
We  invite  you  to  join  us. 

From  offices  in  Northern 
Virginia  and  key  cities  across 
the  United  States,  SRA 

provides  high-quality  technology 
consulting  and  value-added 
systems  integration  to  government 
and  commercial  clients  across  a 
wide  spectrum  of  industry 
sectors,  including 

•  ADVANCED 
TECHNOLOGIES  and 
INTERNET  TOOLS  & 
SERVICES 

•  COMMAND,  CONTROL, 
COMMUNICATIONS 
COMPUTERS  & 
INTELLIGENCE  (C4I) 


•  FINANCIAL  SERVICES 

•  BUSINESS  PROCESS 
REENGINEERING 

•  HEALTH 

•  INTERNATIONAL 

•  LEGAL 

•  MEDIA 
•YEAR  2000 

•TELECOMMUNICATIONS 

Our  “people-first”  philosophy 
means  we  hire  the  most  talented 
individuals,  place  them  in  roles 
uniquely  designed  after  their 
ingenuity  and  interests,  and  equip 
and  encourage  them  to  develop 
their  abilities  even  further.  If 
you’d  like  to  learn,  laugh,  and 
innovate  with  an  extraordinary 
team,  make  the  jump  to  SRA. 

Visit  us  at  www.sra.com  to 
learn  more  about  us  and  our 
current  opportunities.  Or 
forward  your  resume,  indicating 
your  area  or  position  of 
interest,  to: 

SRA  International,  Inc., 

Attn:  ECTRW 1 48, 

4300  Fair  Lakes  Court, 
Fairfax, VA  22033-4232, 


or  Fax:  (888)  220-3857, 
or  E-mail  (ASCII  text 
preferred): 
careers@sra.com 

We  are  an  equal  opportunity 
employer  whose  single  greatest 
strength  and  source  of  pride  is 
the  diversity  of  our  workforce. 

M/F/D/V. 


www.sra.com 
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greater  metropolitan  area,  Boston  is  the  ultimate  cos- 
mopolitan  college  town.  Many  of  these  students  stay  in 
the  area  after  graduating,  so  the  30-and-under  popular 
tion  is  huge  and  influential.  You’ll  find  large  Brazilian, 
Haitian,  Russian,  Armenian,  Chinese,  Japanese  and  other 
immigrant  communities,  recent  as  well  as  long  estab¬ 
lished.  Boston  is  famously  liberal  —  Massachusetts  was 
the  only  state  in  1972  to  support  George  McGovern  over 
Richard  Nixon.  In  recent  years,  however,  the  area  has 
tended  toward  a  combination  of  fiscal  conservatism  and 
social  liberalism. 

GETTING  AROUND 

If  you  live  and  work  near  a  bus  stop  or  “T”  station 
(Boston’s  name  for  its  subway  system,  run  by  the  Massa¬ 
chusetts  Bay  Transit  Authority,  or  MBTA),  you  won’t 
need  a  car.  Otherwise,  expect  to  pay  car  insurance  rates 
that  are  among  the  highest  in  the  nation  and  spend  as 
much  as  an  hour  on  your  commute.  Boston’s  notorious 
rush  “hour”  lasts  most  of  the  day,  depending  on  the  time, 
the  weather  and  any  road  construction  associated  with 
the  “Big  Dig”  project  updating  the  highway  that  runs 
through  downtown.  On  the  positive  side,  a  car  will  en¬ 
able  you  to  more  easily  visit  the  beaches  of  Massachu¬ 
setts’  North  and  South  Shores  and  Cape  Cod,  as  well  as 
take  road  trips  to  the  mountains  and  lakes  of  New 
Hampshire,  Vermont  and  Maine  just  a  few  hours  north. 


FOR  MORE  INFORMATION 

Boston.com  (www.boston.com),  run  by  the  Boston  Globe, 
is  a  comprehensive  site  covering  all  things  Boston,  including 
help  wanted  ads  from  the  Globe's  Sunday  classifieds  section. 

Adam  Gaffin’s  Boston  Online  (ftp.std.com/NE/boston. 
html)  home  page  has  more  personality  than  the  more  corpo¬ 
rate  Boston.com.  Be  sure  to  read  the  “Wicked  Good  Guide  to 
Boston  English”  to  learn  how  to  talk  like  a  native! 

DALLAS 

Big  and  Hungry 

The  eighth-largest  city  in  the  U.S.,  Dallas  is  also  the  third- 
largest  hub  for  corporate  headquarters  and  high-tech  com¬ 
panies.  In  Dallas,  everything’s  big:  the  cars  (luxury),  the 
buildings  (concrete,  steel  and  glass  monoliths)  and  the  city 
itself,  which  feels  more  like  an  overgrown  suburb  than  a 
crowded  metropolis.  The  diverse  industry  base,  comprised 
of  real  estate,  banking,  oil  and  manufacturing,  urgently 
needs  more  IS  employees. 

REST  PLACES  TO  WORK 

IS  managers  surveyed  by  Computerworld  chose  Southwest 
Airlines  as  the  best  IS  employer  in  town.  Other  large  em¬ 
ployers  include  AMR  Corp.  (parent  of  American  Airlines), 


X  i  •  ! 


Cisco  Systems'  IS  organization  has  been  getting  a  lot  of  attention  lately  for  its  leading  edge  use  of  the  Internet  and  corporate 
Intranet  among  the  Global  1000.  This  group  supports  the  highest  run  rate  electronic  commerce  site  in  the  world,  exceeding  a  $3 
billion  run  rate  and  driving  over  40%  of  order  volume.  Not  to  mention  delivering  more  than  70%  of  technical  support  services 
and  over  90%  of  software  distribution  over  the  net. 

Right  now,  Cisco  Systems  has  major  initiatives  underway.  These  include  Web  Intranet  applications,  ecommerce  site 
development,  extranet  supply  chain  integration,  data  warehouse/OLAP/EIS/DSS  development  &  implementation.  Cisco  Systems 
is  also  implementing  Oracle,  Peoplesoft,  Clarify  and  Siebel  applications  package,  as  well  as  upgrading  and  enhancing  a  wide 
variety  of  current  technologies  such  as  Java,  Corba,  Oracle,  Exchange,  UNIX,  NT,  and  the  most  recent  Web,  UNIX  and  NT 
development  and  systems  management  tools.  Nearly  all  projects  at  Cisco  utilize  a  rapid  development,  iterative  prototype 
approach  with  a  committed  successful  business-partner  relationship.  This  relationship  has  completed  and  still  is  delivering 
business  results  in  6-9  months,  with  major  milestones  every  3  months  or  less. 

The  above  is  all  well  and  good.  But  as  a  new  grad,  keep  in  mind  that  what  really  matters  is  that  you're  going  to  work  with  smart 
people  at  a  great,  high  growth  company  on  current  technologies  from  Day  One.  Positions  are  located  primarily  in  San  Jose 
(SF  Bay  Area),  CA;  Raleigh  (RTP),  NC;  Chelmsford  (Boston),  MA;  and  other  major  cities  in  Europe  and  the  Asia/Pacific  region. 

Hear  that  sound?  That's  time  a  wasting.  To  find  out  what  it's  like  to  work  in  Cisco  Systems'  IS  organization,  check  out  our 
web  site  or  Email  your  resume  to:  carpediem@cisco.com.  Cisco  Systems  is  an  equal  opportunity  employer. 


CiSCO-com/i°bs 
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General  Motors  Corp.,  Lockheed 
Martin  Corp.,  NationsBank, 

PepsiCo,  Southwestern  Bell  and 
Texas  Instruments,  Inc. 

GETTING  CONNECTED 
You  can  research  local  ISPs  at 
dfw.yahoo.com/Business_and_ 
Stocks/Companies/Internet_Ser-' 
vices/Access_Providers.  Cable 
modems  aren’t  available  yet  in 
Dallas,  according  to  Cable  Data' 
com  News. 

COST  OF  LIVING 
You  can  get  considerably  more 
apartment  for  your  money  in 
Dallas  than  in  any  of  the  other 
cities  we’ve  described.  One'bed' 
room  apartments  rent  for  an  aw 
erage  of  $600,  with  some  avail' 
able  for  as  little  as  $450.  Two-bedroom  rentals  average 
$750  or  $800  a  month.  According  to  the  Homebuyer’s 
Fair  salary  calculator,  if  you  make  $60,000  in  New  York, 
you  would  need  to  earn  only  $23,678  in  Dallas. 

WHO  LIVES  THERE 

Dallas  has  large  Hispanic,  black  and  Asian  communi' 
ties.  Politics  are  conservative,  as  in  much  of  the  South, 


and  while  it’s  a  young  city  (the 
25  to  29  age  group  is  the  largest, 
with  30  to  34  close  behind),  the 
“hip”  scene  is  tiny  —  downtown 
is  only  beginning  to  develop  a 
night  life.  Most  of  the  action  is 
out  in  the  suburbs. 

GETTING  AROUND 
Longtime  residents  insist  that 
it’s  “impossible  to  exist  with' 
out”  a  car  in  Dallas.  Commutes 
vary  depending  on  which  side  of  j 
town  you’re  in.  It’s  common  to  t 
spend  an  hour  on  the  road  every 
morning  and  night.  The  city  is 
built  for  the  driver,  but  the  high' 
ways  seem  to  be  in  an  almost 
constant  state  of  construction 
and  renovation,  so  plan  your 

travels  accordingly. 

FOR  MORE  INFORMATION 

Cityview  (www.cityview.com/dallas),  a  slick  city  guide, 
is  a  one'Stop  source  of  information  on  local  news,  arts, 
businesses  and  events. 

The  Dallas  Morning  News  site  (dallasnews.com)  is  an 
adjunct  to  the  daily  newspaper’s  coverage. 


r 


www.luceni/college.com 


Lucent  is  an  equal  opportunity  employer. 


Go  beyond  college.  Way  beyond.  Into  the  future  of  global  communications. 
At  Lucent  Technologies,  we  give  you  the  freedom  to  think  out  of  the  box. 

T o  let  your  ideas  fly. 


Were  the  company  that  invented  the  transistor.  Developed  the  dial  tone.  The  cell 
phone.  Fiber  optics.  And  many  of  the  other  things  that  make  communications 
work.  Today,  were  continuing  to  create  the  technology  that's  changing  the  way 
the  world  communicates. 


See  where  you  can  take  us.  And  discover  just  how  far  you  can  go.  Because 
at  Lucent,  to  invent  is  more  than  just  to  innovate.  It's  to  change  the  world. 
Send  your  resume  to:  Lucent  Technologies,  Employment  Manager, 

Dept.  63/3315/98,  283  King  George  Rd„  Rm  B2C76,  Warren,  NJ  07059. 

Or  apply  on-line: 


Invent 


yourself 


Lucent  Technologies 

Bell  Labs  Innovations 
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Computerworld' s  survey  revealed  that  San  Francisco’s 
best  IS  organizations  are  at  Levi  Strauss  &  Co.,  3Com 
Corp.  and  Fleetword  Enterprises,  Inc.  Other  major  em- 
ployers  include  BankAmerica  Corp.,  the  city  and  county  of 
San  Francisco,  Kaiser  Permanente  Health  Plan,  United 
Airlines  and  the  U.S.  government. 


GETTING  CONNECTED 

Netcom  (www.netcom. 
com)  charges  $19.95/ 
month  for  a  standard 
SLIP/PPP  dial-up  account 
and  unlimited  usage.  Sirius 
(www.sirius.com)  charges 
$18. 95/month  for  unlimited 
usage.  Research  other  local 
ISPs  at  sfbay.yahoo.com/ 
Business  jind_Stocks/Com- 
panies/Internet_Services/ 
AccessJProviders,  then  ask 
for  advice  in  the  ba. internet 
newsgroup.  Cable  modem 
service  is  slowly  becoming 
available  through  Tele¬ 
communications,  Inc. 
(TCI),  according  to  Cable 
Datacom  News. 

COST  OF  LIVING 

One-bedroom  apartments,  when  you  can  find  them, 
rent  for  an  average  of  $1,250;  two-bedrooms  average 
$1,600.  The  rental  market  is  exceptionally  tight  right 
now,  so  start  your  housing  search  at  least  a  month  before 
you  plan  to  move.  Consider  moving  into  someone  else’s 


SAN 

FRANCISCO 

Eclectic  and  Energetic 

The  City  by  the  Bay  is  full  of  high-tech 
start-ups,  cybercafes,  burrito  bars,  banks 
and  students.  Gays  and  straights,  yuppies 
and  hippies,  Americans  and  foreigners  all 
live  side-by-side  in  surprisingly  harmo¬ 
nious  balance.  An  hour  south  you’ll  find 
Silicon  Valley,  a  1,500-square-mile  region 
that  is  home  to  major  high-tech  employers 
such  as  Hewlett-Packard  Co.,  Oracle 
Corp.,  Cisco  Systems,  Inc.  and  Stanford 
University,  as  well  as  to  start-up  compa¬ 
nies,  which  took  in  about  a  third  of  U.S. 
venture  capital  in  1997. 

BEST  PLACES  TO  WORK 


San  Francisco  is  home  ol  the  digerati 
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you  couldn’t  find? 
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It  just  found  wu* * 

MBA  Central  targets  the  most 
dynamic  employers,  identifies  jobs 
that  match  your  interests,  and 
notifies  you  instantly  via  e-mail 
There’s  no  stress,  no  wasted  time, 
and  it’s  FREE.  Plus,  it’s  completely 
confidential. 


Register  today  at 
www.mbacentrai.com 
or  call  (8oo)  932-4670 


If  you're  an  IT  major,  you  understand  the  importance  of 
working  with  new  technology.  You  understand  that  it  can 
translate  to  better  paying  jobs  with  more  opportunities 
for  growth  and  advancement. 


As  a  Greenbrier  &  Russel  consultant,  you  will  work  with 
leading  edge  technologies  like  PowerBuilder  and 
Java-on  projects  involving  the  latest  advances  in 
client/server  and  Internet/intranet  technology. 

You  will  also  benefit  from  Greenbrier  &  Russel's  partnerships 
with  companies  like  Sun,  Oracle,  and  Sybase.  How?  Through 
these  strategic  alliances,  our  consultants  gain 
near-immediate  exposure  to  the  latest 
software  and  training. 


Greenbrier  &  Russel  also  has  great 
benefits: 

•  Annual  clothing! software  allowance 

•  Free  Internet  Service  Provider 

•  Personal  computer  purchase  reimbursement 

•  Bonus  opportunities 

•  Great  social  events  and  more 

For  details  on  how  you  can  benefit  from 
Greenbrier  &  Russel's  commitment  to  new 
technology,  contact  Angela  Haywood  at 
800.453.0347,  extension  4210  and  check 
out  our  web  site  at  www.gr.com. 

Or  send  an  e-mail  to 
ahaywood@gr.com. 
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apartment  as  a  roommate  rather  than  trying  to  find  a  va' 
cant  apartment  of  your  own.  People  who  live  in  and 
around  San  Francisco  spend  an  average  of  $40,969  per 
year  on  living  expenses,  according  to  the  U.S.  Depart' 
ment  of  Labor’s  Bureau  of  Labor  Statistics.  That  beats  the 
national  average  by  more  than  $10,000.  According  to  the 
Homebuyer’s  Fair  salary  calculator,  if  you  make  $60,000 
in  New  York,  you  would  need  to  make  $38,105  in  San 
Francisco  to  maintain  your  standard  of  living. 

WHO  LIVES  THERE 

Colleges,  high-tech  employers  and  the  mild  climate  lure 
a  steady  flow  of  young  people  to  the  Bay  area.  There’s  an 
active  under-30  scene,  large  Chinese,  Japanese  and  other 
ethnic  communities  and  a  generally  progressive  air. 

GETTING  AROUND 

If  you  live  and  work  in  the  city,  you  can  probably  com' 
mute  by  subway,  streetcar  and  bus.  In  near  suburbs,  you 
may  choose  to  walk  or  drive  to  a  commuter  rail  station.  If 
you  have  to  drive  onto  or  off  the  peninsula,  though,  you’ll 
need  a  car  and  can  expect  to  spend  at  least  half  an  hour  on 
your  commute. 

FOR  MORE  INFORMATION 

San  Francisco’s  official  Web  site  (www.ci.sf.ca.us)  is  a 
welLdesigned  and  comprehensive  guide  to  city  depart' 
ments  and  community  resources. 

The  modestly  named  “Ultimate  Resource  for  San  Fran' 


JAVA  AT  LARGE 

INNOVATION  AT  WORK 


Reuters  Information  Technology 

At  Reuters,  we’re  pushing  technology  to  the  limits  to  deliver  the  world’s  financial 
news  and  information  faster,  reliable,  and  like  never  before. 

We’re  always  on  top  of  new  technologies  and  evaluating  their  place  in  the  future 
of  our  business.  As  a  result,  we  define,  refine  and  accelerate  the  development 
process.  Making  full  use  of  objective-oriented  technologies,  including  C++,  Visual 
Basic,  ACTIVE  X  and  JAVA,  our  new  systems  and  networks  are  built  on  Windows  NT. 

At  our  four  North  American  sites — Long  Island,  NY,  Stamford,  CT,  Oak  Brook,  IL, 
and  Toronto,  Canada,  we  continuously  have  growth  opportunities  for  highly  moti¬ 
vated  software  professionals: 

PROJECT  LEADERS  □  SOFTWARE  ENGINEERS 
DEVELOPMENT  MANAGERS  □  PROGRAMMER  ANALYSTS 

Reuters  is  a  world-class  company  with  world-class  benefits. 

Get  more  information  and  APPLY  ONLINE  at 
http://www.careermosaic.com/cm/reuters 

Reuters  Information  Technology,  140  Adams  Avenue, 

Hauppauge,  New  York  11788. 

We  are  an  equal  opportunity  employer  committed  to  workforce  diversity. 


The  Business  of  information 


I  cisco”  (www.transaction.net/sanfran/ult)  is  run  by  local 
resident  Brian  Zisk  and  incorporates  his  popular  “San 
FranZiskGo!”  list  of  cool  and  unusual  local  events. 

SEATTLE 

Misty  and  Manageable 

I  Rainy,  coffee'powered  Seattle  has  awe'inspiring  mourn 
tains,  green  valleys  and  a  growing  reputation  as  a 
bustling,  youthful  city  for  the  21st  century.  Fueled  by 
Microsoft  Corp.  and  Intel  Corp.,  the  high'tech  industry 
is  swelling,  with  more  job  openings  than  qualified  can' 
didates  to  fill  them  and  more  than  1,000  startmps. 

REST  PLACES  TO  WORK 

I  Seattle’s  best  IS  employer,  according  to  Computcrworld' s 
1997  survey,  is  Price  Costco  Cos.  Other  top  employers  in' 
elude  The  Boeing  Co.,  Intel,  Microsoft,  Nordstrom,  Inc., 
Weyerhaeuser  Co.  and  Safeco  Corp. 

GETTING  CONNECTED 

Good  local  ISPs  include  Northwest  Nexus 
(www.nwnexus.com),  which  charges  $22.50  for  a  stan' 
dard  SLIP/PPP  diabup  account  with  unlimited  usage,  and 

IWolfeNet  (www.wolfe.net),  which  charges  $18. 95/month 
for  a  standard  SLIP/PPP  diaLup  account  with  unlimited 
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[I^YES!  Please  enter  my  subscription  to  Computerworld.  I’ll  pay  just 
$29.95*  for  51  weekly  issues.  That’s  a  savings  of  over  $18.00  off  the  regular 
rate.  Plus,  I’ll  also  receive  Computerworld’ s  Cartoon  Mouse  Pad  FREE  with 
my  paid  subscription.  p/code  03 


SAVE  OVER 


*U.S.  Only.  Canada  $95,  Mexico,  Central/South  America  $150,  Europe  $295,  all  other  countries  $295.  Foreign  orders  must  be 
prepaid  in  U.S.  dollars.  Address  Shown:  □  Home  □  Business  □  New  □  Renew  Basic  rate:  $48.00  per  year  B4CE8  D 
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usage.  Research  other  local  ISPs  at  seattle.yahoo.com/ 
Business_and_Stocks/Companies/Internet_Services/Ac' 
cess_Providers,  or  visit  www.seattlechamber.com/ 
isp.htm  for  a  list  of  providers  that  belong  to  the  Seattle 
Chamber  of  Commerce.  Cable  modem  service  is  available 
in  Seattle  through  TCI,  according  to  Cable  Datacom  News. 
COST  OF  LIVING 

Seattle  rentals  are  inexpensive  compared  with  many 
other  booming  cities.  One-bedroom  apartments  rent  for 
about  $650  a  month,  two-bedrooms  for  $750.  According  to 
the  Homebuyer’s  Fair,  if  you  make  $60,000  in  New  York, 
you  would  need  to  make  only  $24,768  in  Seattle. 


WHO  LIVES  THERE 

Seattle  is  a  young  community  where  coffee  shops  and  live 
music  clubs  thrive  on  the  business  of  grunge-rockers  and 
young  professionals.  It  encompasses  a  heady  mix  of  progres- 
sive  politics  —  remember,  nearby  Oregon  is  the  state  that 
first  legalized  assisted  suicide  —  and  technological  innova- 
tion.  There  are  large  Asian  and  Scandinavian  communities 
and  various  smaller  groups,  as  well  as  people  who  have  come 
from  around  the  world  to  catch  the  high-tech  explosion  or 
affiliate  with  the  University  of  Washington  (“U-Dub”). 

GETTING  AROUND 

You’ll  almost  certainly  need  a  car  in  Seattle,  as  most 
high-tech  employers  are  in  the  suburbs,  where  public 
transport  is  marginal  at  best.  If  you’re  able  to  find  a  job 
downtown,  a  car  is  nice  but  not  necessary. 

FOR  MORE  INFORMATION 

Seattle  Online  (www.seattleonline.com),  a  city  guide 
run  by  a  local  Internet  marketing  firm,  has  everything 
from  help  wanted  ads  and  daily  news  to  live  chats  and 
contests.  Seattle’s  Official  Public  Access  Network 
(www.ci.seattle.wa.us)  will  help  you  with  the  nitty-gritty, 
from  hooking  up  utilities  in  your  new  apartment  to  regis¬ 
tering  to  vote  to  ordering  tickets  for  sporting  events. 


FITTER  IS  A  FREELANCE  WRITER  IN  BOSTON.  HER  ONLINE  HOME  IS 
WWWWELL.COM/'FSQUARED. 


Teamwork.  Dedication.  Excellence.  In  the  five  short  years  since  our 
inception,  these  are  the  qualities  that  have  driven  ENTEX  to 
become  the  nation’s  premier  PC  systems  integrator  —  relied  upon 
by  more  corporations  than  any  other.  As  we  continue  this  unprece¬ 
dented  growth,  we  have  a  need  for  high-energy,  success-driven 
individuals  in  every  area  of  specialization. 

As  a  part  of  the  ENTEX  team,  you’ll  enjoy  all  the  benefits  of  our 
substantial,  ongoing  growth,  including  such  career  enhancing  ben¬ 
efits  as  continuing  career  training,  tuition  reimbursement  for 
career-related  degrees  and  course  work,  mentoring,  internal  net¬ 
working,  and  a  firm  commitment  to  promoting  from  within. 

If  you  share  our  belief  in  the  value  of  superior  minds  delivering 
superior  service,  we  invite  you  to  join  our  elite  team  of  profession¬ 
als.  By  sharing  your  talents  with  one  of  the  world  s  fastest  growing, 
multi-billion  dollar  organizations,  you  will  enjoy  a  highly  competi¬ 
tive  compensation  package,  comprehensive  benefits,  and  a  career 
ladder  that  can  take  you  as  far  as  your  own  ambitions. ..in  no  time. 

To  find  out  more,  please  visit  our  web  site  at 
http://www.entex.com  and  contact  our  local  recruiters. 

MEN 7ET 

Total  PC  Management. 

Because  You’ve  Got  A  Business  To  Runr 


Over  the  past  20  years,  DSC  Communications  has  emerged 
as  a  leading  designer,  developer,  manufacturer  and  marketer 
of  digital  switching,  transmission,  access  and  private  network 
systems.  Part  of  that  success  can  be  attributed  to  our 
smaller,  entrepreneurial-spirited  work  groups.  But  an  even 
larger  part  is  the  direct  result  of  hiring  only  the  most  dedicated 
and  qualified  talent.  Opportunities  are  available  in  Plano  and 
Austin,  Texas;  Petaluma,  California;  and  Memphis,  Tennessee. 
At  DSC,  we’re  intent  on  touching  every  facet  of  business.  And 
right  now,  we  could  sure  use  a  hand. 


•Computer  Science 
•Computer  Engineering 
•Electrical  Engineering 

www.dsccc.com 


Submit  resume  to:  DSC  Communications  Corporation, 
College  Relations  Representative,  1000  Coit  Rd., 
MSHRPB6,  Dept.  CW498,  Plano,  TX  75075-5813; 
fax  (972)  477-4072;  or  E-mail  college@dsccc.com. 
An  equal  opportunity  employer  M/F/D/V. 
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HOT  spots 


WEB  resume 


Web  Resume 


How  to  make  your  online  selfpromotion  pay  off  /  by  eusabeth  parker 

like  that  of  “Screaming  Mimi,”  which 
goes  overboard  with  too  many  bells  and 
whistles  (see  Figure  1).  Almost  as  com' 
mon  are  resumes  such  as  “Wallflower 
Willie’s,”  which  plays  it  safe  with  bom 
ing,  unformatted  text  (see  Figure  2).  As 
a  result,  job  seekers  who  manage  Star 
Quality’s  style  and  professionalism  are 
likely  to  get  noticed  (see  Figure  3). 


You’re  about  to  enter  the  working  world 
and  look  forward  to  a  career  in  Web  de' 
velopment.  You’ve  printed  your  resume, 
and  it’s  ready  to  go.  But  what  about  your 
Web  resume?  A  welbdesigned  Web  re' 
sume  can  make  employers  give  you  a 
second  look,  says  Sue  Hubley,  senior  ac' 
count  executive  at  Portfolio  ( www.portfo - 
lio.skill.com ),  an  agency  for  creative  pro' 


fessionals.  “Everyone  wants  to  know 
that  you  are  keeping  up  with  the  latest 
technologies.  That’s  a  plus,  whether 
you’re  a  Web  designer  or  not.” 

It  really  isn’t  that  hard  to  create  a  re' 
sume  that  stands  out  from  the  crowd 
because  to  be  honest,  the  crowd  is  pret' 
ty  awful.  The  majority  of  Web  resumes 
you’ll  find  by  doing  a  Yahoo  search  are 


FIGURE  1 


SCREAMING  MIMI 

Yikes!  You  wouldn’t  dress  loudly  or  show  off  at  a  job  interview.  Neither  should 
your  Web  resume.  Yet  these  bandwidth  behemoths  lurk  all  over  the  ’net.  Sure, 
you  want  to  showcase  your  abilities.  But  this  might  scare  employers  and  job 
seekers  away!  (www.byteit.com/sampkresume/screamingmimi.html) 


4  Animated  twinkling  stars  are 
too  distracting  and  flashy  for  a 
resume.  Save  them  for  a  more 
festive  or  casual  Web  page."-— 


4  People  may  not  bother  waiting 
for  pages  with  frames,  animated 
GIFs  and  client-side  components 
(such  as  JavaScript  scripts,  Java 
applets  or  ActiveX)  to  download. 


4  When  used  well,  frames  look  good  and  can  help  users  navigate  your 
page.  But  remember:  Web  browsers  can  print  only  one  frame  at  a  time, 
and  older  browsers  can’t  display  frames  at  all.  Table  layouts  allow  re¬ 
cruiters  and  potential  employers  to  print  out  your  resume  as  it  appears 


on  your  computer  screen. 


4  Cute  little  JavaScript  scripts 
or  Java  applets  annoy  people  and 
don’t  impress  anyone.  With  to¬ 
day’s  software,  even  a  liberal  arts 
major  can  generate  useless 
scripts  and  applets.  Instead,  link 
prospective  employers  to  pages 
that  let  them  see  your  program¬ 
ming  skills  in  context. 
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FIGURE  2 


sample  resumes  -  Wall  Flower  Willie  Netscape 


Efc  Edit  tfw,  So  Cdtwwntaw.  Help 

€  +  a  m  *  * 

8ack  fc'viard};  Reload  Home  Search  Guide 

Pert 

*  m 

Security 

1 

♦  Marketable  skills  may  attract 
interest  -  if  potential  employers 
bother  to  give  Wallflower  Willie  a 
second  look. 


-Iglxl 


♦  Wallflower  Willie  makes  no 
effort  to  design  his  resume.  This 
tells  potential  employers  that  ^ 
Wallflower  Willie  doesn’t  sweat  the 
details  and  won’t  go  the  extra  mile. 


y 


Wall  Flower  Willie 
wwillieCctpolytech.  edit 


Education 


•  Polytechnic  University,  San  Francisco,  CA;  Bachelor  of  Science,  Computer  Science;  May  1 

•  The  New  Media  Center.  New  York,  NY,  Certificate,  New  Media;  Summer,  1997 

Skills 

•  Programming  Languages:  C++,  Visual  C++,  Java,  PERL,  HTML 

•  Server  Administration:  Windows  NT  Server  4  0,  Netscape  Enterprise  Server  2.01,  TCP/IP,  DNS,  UNIX  shell 
scripting,  and  DHTML. 

•  Databases:  Oracle,  Microsoft  Access 

•  Software:  Symantec  Visual  Cafe,  Net  Objects  Fusion,  Microsoft  Back  Office 
Experience 

Programmer,  Web  Technologies,  Inc.  May  1997  to  present 

Work  closely  with  management  and  Web  designers  to  develop  and  maintain  commercial  Web  sites  for  customers.  Projects 
include  secure  transactions,  shopping  carts,  site  search  engines,  forms  wizards,  and  inventory  tracking. 


Document  Done 


'■  m  m  &&  \ 


WALLFLOWER  WILLIE 

The  Web  abounds  with  resumes  such  as  Wallflower  Willie’s.  They  download 
quickly,  and  recruiters  can  print  or  copy  them  to  E-mail  messages  easily  in 
a  pinch.  But  the  no-frills  model  won’t  help  Wallflower  Willie  make  the  final 
cut.  ( www.byteit.com/samplercsume/wallflowcrwillic.htm1 ) 


♦  No  links,  except  to  Wallflower 
Willie’s  E-mail  address.  What  if 
someone  wants  to  see  Willie’s 
work? 


USEFUL  URLS 

Point  your  browser  to  these  Web 
sites  for  additional  advice: 

■  www.eresumes.com 

■  www.careermosaic.com/ 
cm.rwc.rwc2.html 

■  www.sirius.com/~jennalex/ 
resume/resume.html  (a  real 
live  “star  quality”  resume) 


FOLLOW  THESE  TIPS  TO  AVOID  RESUME  BLOOPERS  AND  ATTRACT  EMPLOYERS 


♦  PRINT  RULES  STILL 
SPFL1  Good  organization,  ty¬ 
pography  and  a  clean  layout 
work  online  as  well  as  on  pa¬ 
per,  especially  because  re¬ 
cruiters  and  hiring  managers 
may  want  to  print  your  resume. 

Offer 

prominently  featured  links  to 
your  projects,  online  portfo¬ 
lio,  previous  employers,  per¬ 
sonal  page  and  other  rele¬ 
vant  information.  lust  don't 
go  overboard. 


♦  USE  APPROPRIATE  IM¬ 
AGES:  You  can  use  distinctive 
fonts,  clip  art  and  icons  for 
your  logo,  navigation  buttons 
and  section  graphics,  but  save 
the  pictures  of  your  cat  for 
your  personal  page. 

♦  TYPOGRAPHY  COROTS: 
You  don't  have  much  control 
over  text  on  the  Web.  But  you 
can  still  tweak  yonr  resume  so 
it's  easier  to  read.  Leave  plen¬ 
ty  of  "white  space"  (space  be¬ 
tween  text  and  other  page  ele¬ 


ments).  Stick  with  two  font 
sizes:  one  for  your  headings 
and  one  for  the  body  text. 

Don't  overuse  bold  and  italics. 

♦  KEEP  IT  SIMPLE:  lava 
applets,  multimedia,  ActiveX, 
dynamic  HTML  and  other  bells 
and  whistles  don't  belong  on 
your  resume  page.  If  they 
crash  a  potential  employer's 
browser,  they  can  backfire. 

♦  CHECK  YOUR  DOWN- 
LOAD  TIME:  A  Web  page 
should  never  take  longer  than 


28  seconds  to  download  on  a 
28.8K  bit/sec.  modem.  If 
your  pages  take  longer,  make 
your  images  smaller  or  leave 
some  out. 

♦  TABLE  IT:  Even  old 
browsers  display  tables.  With 
tables,  you  can  design  your  re¬ 
sume  so  your  skills  and  links 
immediately  display. 

You  don't  have  to  be  a 
graphic  designer.  But  if  you're 
enthusiastic  about  the  Web, 
your  resume  should  show  it. 


At  Deloitte  &  Touche  Consulting  Croup,  our  Systems  and  Business  Analyst  Programs  can  transform 
your  life.  The  skills  you’ve  developed  can  help  you  build  an  exciting  career  as  an  Analyst.  You'll  receive 
outstanding  training,  then  become  part  of  a  working  team  on  a  range  of  client  projects. 

The  challenges  will  be  bigger,  the  solutions  more  interesting,  and  the  rewards  far  greater  than 
you  ever  imagined.  So  if  you're  ready  to  learn  more,  contribute  more  and  create  a  future  that's  more 
rewarding,  raise  your  sights  to  Deloitte  Consulting. 


We  are  an  Equal  Opportunity  Employer.  Visit  us  at  www.dtcg.com 


(  fifSioru  Attn:  Jim  Eddings 

r  "  RE/CnRCH  4300  San  Mateo  Blvd,  N.  E,  Suite  A-220 

fl/ZOClHTE/,  IllC.  Albuquerque  New  Mexico  87110 

Applied  Research  Associates,  Inc.  (ARA)  is  an  internationally 
recognized  research  and  engineering  firm  founded  with  the 
objective  of  providing  quality  and  responsive  solutions  to  the 
challenging  problems  of  government  and  industry.  Our  main 
products  are  concepts,  ideas,  analyses,  evaluations,  experimental 
devices  and  measurements. 

ARA  offers  unprecedented  opportunities  for  Computer  Scientists, 
Software  Engineers,  Research  Engineers  and  Computational 
Scientists  who  want  to  build  a  future  with  in  state-of-the-art  research  and 
development,  and  technology  programs  to  solve  real-world 
problems.  Immediate  openings  include: 

■  Computer  Scientists  with  BS  or  MS  degree  to  assist  in  the 
development  of  engineering  software  and  military  command  and 
control  applications  in  Visual  C++/MFC.  U.S.  Citizen  or 
Permanent  Resident  status  is  required. 

■  Software  Engineers  with  BS  or  greater  degree  in  engineering  or 
computer  science,  2+  years  experience  in  C/C++  (MFC) 
development,  object-oriented  analysis  and  design,  UNIX 
environment,  and  database  design/development.  Desired 
Experience:  GUI  Design  and  implementation  experience,  WIN16/WIN32, 
JAVA,  OOA/OOD,  SOL,  ODBC,  Win95/  WinNT,  CORBA,  COM/DCOM. 
US  citizenship  is  required  for  some  projects. 

■  Computational  Scientists  with  Ph.D.  or  MS  degree  in  Civil, 
Mechanical,  or  Aerospace  Engineering  to  assist  in  the  development  of 
computational  methods  and  finite  element  technology  for  advanced 
optimal  design  and  analysis  systems.  Applicants  should  have 
experience  in  two  or  more  of  the  following  areas:  (1)  structural 
optimization;  (2)  finite  element  analysis;  (3)  software  development  in 
FORTRAN,  C,  or  C++;  (4)  numerical  methods  and/or  computational 
mechanics;  and  (5)  probabilistic  mechanics. 

ARA  currently  has  10  divisions  and  9  operating  locations  nationwide.  We 
offer  competitive  salaries,  diverse  opportunities  for  advancement,  and  a 
comprehensive  benefits  package.  ARA  is  an  EEO/AA  employer.  Learn 
more  about  us  at  www.ara.com  or  e-mail  us  at  info.ara.com. 

I 


THIS  IS  NOTIME  TO  LOSE  THE  EDGE 


Software 
Architects, 

Inc.  is  an  IT 
consulting 
and  training 
firm  dedicated 
to  long-term 
client  relationships. 

We  maintain  consistent 
client  satisfaction  by 
providing  the  best  qualified 
individuals  to  meet  our 
clients'  business  needs. 
We  now  seek  professionals 
interested  in  advancing  their 
skills  to  include: 

•  SQL  Server  •  Oracle 

•  Java  •  Active  X  •  HTML 
•Visual  C++  •  UNIX 
•  C/C++  •  Sybase 
•Visual  Basic 
•  PowerBuilder 

•  Windows  NT  •  Access 


At  Software 
Architects, 
Inc.,  we 
care  about 
your  career 
as  much  as 
you  do.  We 
offer  exceptional 
compensation,  medical/ 
dental/vision  coverage,  tuition 
reimbursement,  40 1  (k),  profit 
sharing  and  paid  time  off.  Please 
forward  your  resume  to  our 
recruiting  office  at: 

Software  Architects,  Inc. 

Attn:  College  Recruiting 
Three  Westbrook  Corporate 
Center,  Suite  400 
Westchester,  IL  60 1 54. 

Fax:  708-531-0277 
E-mail:  mslikas@sark.com 
Visit  our  website  at: 
www.sark.com 


Software 

Architects, 

Inc.® 


Atlanta  •  Chicago  •  Cincinnati  •  Columbus  •  Dallas 
•  Denver  •  Minneapolis  •  Tampa 


EOE 
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How  do  you  find  the  coolest  jobs  in  the  IS  field?  Network,  network,  network. 


By  STEVE  ULFELDER 


he  classifieds  are  overflowing  with 
information  systems  jobs, 
and  your  career  center  is 
crawling  with  recruiters.  At  first 
glance,  the  situation  looks  golden  for 
computer  science  graduates. 

But  look  again.  Students  who  jump  at  these  opportune 
ties,  which  are  indeed  plentiful,  could  be  leaving  some  real 
money  on  the  table. 

That’s  according  to  Mitchell  N.  Grooms.  And  he  ought 
to  know.  As  president  of  Canoga  Park,  Calif.'based  re^ 
cruiting  firm  Waterman,  Grooms  and  founder 
of  software  company  Secured  Information 
Technology,  Inc.,  Grooms  has  both  recruited  and 
hired  new  college  graduates. 

He’s  seen  dozens  of  students  make  the  same  mis- 
take:  accepting  a  job  offer  without  first  shopping 
around.  What  many  don’t  realize,  he  says,  is  that  the 
recruiting  equation  is  not  always  in  their  best  inter' 
est.  Recruiters  get  big  bucks  to  find  cheap  fodder  for 
open  positions,  and  the  companies  that  employ  these 
recruiters  view  campuses  as  a  cut-rate  source  of  labor 
They  count  on  students’  lack  of  negotiation  experk 
ence  (see  “Salary  Negotiations,”  page  51)  and  hire  them 
at  low'ball  salaries. 

If  you  want  to  avoid  falling  victim  to  this  strategy, 
you  have  to  do  your  homework.  Take  control  over  your 
job  search.  Talk  to  people.  Sell  yourself.  Omcampus  re- 
cruiters  aren’t  the  only  resource  for  finding  available  IS 
jobs.  Other  methods,  such  as  the  following,  may  prove 
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NETWORKING 


much  more  fruitful: 

1.  HARVEST  THE  WEB 

You’ve  spent  the  past  few 
years  learning  how  to  re¬ 
search.  Now  put  those 
skills  to  use.  Whether 
you’re  seeking  an  intern¬ 
ship  or  a  full-time  position, 
you  must  research  the  hell 
out  of  the  companies  that 
interest  you. 

Home  pages,  quarterly  fi¬ 
nancial  reports,  the  For¬ 
tune  500  list  ancl  trade 
magazines  can  teach  you  an 
amazing  amount  about  in¬ 
dustries  and  companies. 
For  information  about  pub¬ 
lic  companies,  check  out 
Hoover’s  Online  at  www. 
hoovers.com,  Morningstar. 
Net  at  www.morningstar. 
net  and  CompaniesOnline 
at  www.companiesonline. 
com.  To  research  start-ups. 
Grooms  recommends  Coop¬ 
ers  &  Lybrand’s  Money 
Tree,  a  quarterly  report  that 
shows  where  venture  capi¬ 
talists  are  funneling  their 
dollars.  The  report,  which 
can  be  found  at  www. 
colybrand.com/industry/ 
vcwww01.html,  will  help 
you  identify  which  indus¬ 
tries  pique  the  interest  of 
the  world’s  shrewdest  in¬ 
vestors. 

2.  LOOK  BEYOND  THE  OBVIOUS 

Forget  the  help  wanteds. 
In  a  world  amped  up  to  In¬ 
ternet  speed,  hiring  man¬ 
agers  find  these  hard-copy 
classifieds  old  and  slow. 

“I  wouldn’t  even  consider 
placing  an  ad  in  the  news¬ 
paper,”  says  Jim  Crowe, 
chief  information  officer  at 
t  Constitution  Reinsurance 

r- 

LU  , 

o  Corp.  in  New  York.  Rex 
*  Carter,  vice  president  and 
z  chief  information  officer  at 

cq 

g  Carlson  Cos.  in  Minneapo- 
£  lis,  agrees.  The  CIO  of  the 


multinational  hospitality 
company  is  hoping  to  hire 
200  IS  people  in  the  coming 
year,  but  you  won’t  find 
many  of  those  positions 
listed  in  the  Star  Tribune. 
“Word  of  mouth  and  em¬ 
ployee  referrals  move  so 
much  faster,”  he  says. 

How  do  you  get  your 
name  whispered  into  these 
CIOs’  ears?  First  conquer 


your  shyness.  Then  talk  to 
everyone.  Chat  up  relatives, 
neighbors,  friends  .  .  .  even 
your  friends’  neighbors. 
This  last  source  enabled 
Ohio  Wesleyan  University 
senior  Darryl  Adams  to 
land  an  internship  at  Sci¬ 
ence  Applications  Interna¬ 
tional  Corp.,  a  maker  of 
avionics  test  software.  His 
internship  spanned  three 


summers  and  resulted  in  an 
offer  of  a  full-time  job. 

Another  underused 
source  of  contacts  is  your 
college  alumni  network. 
Many  alums  love  to  get 
phone  calls  from  students 
at  dear  old  Boola  Boola  U. 
Look  for  grads  who  work 
the  industries  you’ve  target¬ 
ed.  You  may  have  to  suffer 
through  stories  about  the 
Great  Panty  Raid  of ’54,  but 
you’ll  make  some  good  con¬ 
nections,  too.  And  if  you’re 
feeling  bashful,  just  remem¬ 
ber  this:  If  you  accept  a  job 
for  which  an  alum  referred 
you,  there’s  a  good  chance 
he  will  get  a  substantial  re¬ 
ward  from  his  company. 


3.  MAKE  THE  MOST  OF  YOUR 
INTERNSHIP 


Internships  are  fast  be¬ 
coming  the  tool  of  choice 
for  landing  that  first  job. 
“Companies  are  depending 
on  internships  to  identify  a 
good  number  of  their  in¬ 
coming  class,”  says  Bill 
Ziegler,  U.S.  director  of 
technical  recruiting  at  An¬ 
dersen  Consulting  in  New 
York.  “It’s  an  early  opportu¬ 
nity  to  showcase  what  [the 
students]  can  do,  and  the 
firm  can  evaluate  their  skill 
set.  It’s  a  win-win.” 

The  winnings  may  be 
even  bigger  if  you  show 
some  initiative.  During 
Adams’  summers  at  Science 
Applications,  he  didn’t  re¬ 
main  chained  to  his  com¬ 
puter.  Instead,  he  used  cof¬ 
fee-machine  and  lunchtime 
chats  to  learn  where  he 
could  find  a  low-stress  vs.  a 
high-stress  environment 
and  received  help  decipher¬ 
ing  the  arcane  rules  of  com¬ 
pany  benefit  plans. 

What’s  more,  he  says,  “I 
met  people  who  had  noth¬ 
ing  to  do  with  [the  project  I 


? 
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was  working  on]  and  asked 
how  they  liked  their  proj- 
ects.”  Their  answers  taught 
him  which  projects  — and, 
more  importantly,  which 
managers  —  were 
highly  regarded.  “I 
learned  what  to  look 
for  and  what  to  look 
out  for,”  he  says. 

Even  more  impor- 
tant.  is  acting  on 
those  insights.  That’s 
how  Ronald  Demon, 
a  junior  at  MIT,  made 
inroads  at  a  Hillsbor- 
ough,  Ore.,  division  of 
chip  maker  Intel 
Corp.,  where  he  was  in¬ 
terning. 

By  tactfully  asking  the 
right  questions  of  the  right 
people,  Demon  learned  of  a 
Java  media  project  that  ap¬ 
pealed  to  him  more  than 
the  project  to  which  he  was 


assigned.  He  then  boldy 
asked  (and  was  permitted) 
to  join  the  Java  team  and 
wound  up  writing  applica¬ 
tions  in  today’s  hottest  pro¬ 


gramming  language. 

“Most  interns,”  he  says, 
“just  came  in  and  did  their 
assignments.”  Demon  was 
more  assertive.  And  appar¬ 
ently  his  chutzpah  im¬ 
pressed  his  managers  be¬ 
cause  the  company  invited 


him  to  return. 

4.  VOLUNTEER 

Don’t  confine  schmooz¬ 
ing  to  summers.  Volunteer¬ 
ing  at  industry  asso¬ 
ciations  during  the 
academic  year  can 
prove  equally  valu¬ 
able.  Demon  discov¬ 
ered  this  hidden  op¬ 
portunity  when  he 
agreed  to  handle  cor¬ 
porate  relations  for 
MIT’s  chapter  of  the 
Institute  of  Electrical 
and  Electronics  Engi¬ 
neers.  The  post 
brought  him  into  contact 
with  a  host  of  high-tech 
higher-ups,  including 
Alexander  V.  d’Arbeloff, 
chairman  and  chief  execu¬ 
tive  officer  of  Teradyne, 
Inc.,  a  Boston-based  $1.2 
billion  automatic  test 


equipment  maker;  and 
Marc  Cohen,  chairman  of 
MIL  3,  Inc.,  a  fast-growing 
communications  network 
planning  software  develop¬ 
er  in  Washington. 

5.  ALMOST  ANYTHING  GOES 

In  today’s  red-hot  infor¬ 
mation  technology  job  mar¬ 
ket,  the  best  advice  is  this: 
Decide  what  your  dream  job 
is  and  stalk  it.  You  are  a  hot 
commodity.  If  you  want  to 
work  in  widgets,  use  the 
Web  to  research  the  hell  out 
of  widgets,  talk  to  people  in 
the  widget  world,  then  walk 
in  the  door  at  Widget’s,  Inc. 
with  a  resume.  You  may  be 
amazed  at  the  result. 


ULFELDER  IS  COMPUTERWORLD'S 
OPINIONS  AND  IN  DEPTH  EDITOR. 
HIS  INTERNET  ADDRESS  IS 
STEVE_ULFELDER@CW.COM. 


STUDENTS 

who  DON’T 
SHOP  AROUND 
are  leaving 
money 
on  the  table. 


“I  know  I’ll  be 
I  just  needed  a  chance  to  learn  the  ropes. 
And  Trans  Union  understands.” 


At  Trans  Union,  a  global  leader  in  the  information  services  industry,  you’ll  enjoy  a  working  environment  that’s 
second  to  none.  From  the  very  beginning  you’ll  be  a  part  of  The  Expedition  Program,  our  extensive  training 
course.  And  the  learning  won’t  stop  when  you  complete  the  program.  You’ll  continue  to  build  your  skills  and 
expertise  day  in  and  day  out.  As  you  can  see,  at  Trans  Union,  you’ll  have  the  opportunity  to  start  a  career  that  will 
educate  and  reward  you  well  into  the  next  century. 

We  are  hiring  for  the  following  positions: 

ASSOCIATE  PROGRAMMER 

To  qualify  for  the  Associate  Programmer  positions,  candidates  should  have  majored  in  Computer  Science,  Data 
Processing  or  MIS,  and  have  coursework  knowledge  of  any  of  the  following  programming  languages:  Visual  Basic; 
UNIX;  BAL;  COBOL;  or  C. 

INFORMATION  SYSTEMS  ANALYST 

Information  Systems  Analyst  candidates  will  have  degrees  in  Computer  Science,  Data  Processing,  MIS,  Math, 
Business  or  Marketing,  along  with  a  course  concentration  in  Information  Systems. 

STAFF  ACCOUNTANT 

Candidates  for  Staff  Accountant  positions  will  possess  degrees  in  Accounting, 
along  with  spreadsheet  and  word  processing  knowledge. 

EXPEDITION 


The  journey  towards  a  rewarding  career  starts  today.  And  the  first  step  is 
checking  out  the  training  and  opportunities  at  Trans  Union.  Fax  your  resume 
to  Dept.  GW-VB  at  312/466-8385  or  mail  to:  Trans  Union  Corporation,  C"3  vn  M  0L0C  0  00LM0/HHU1 
Dept.  CW-VB,  555  W.  Adams,  Chicago,  IL  60661.  We  value  the  LHJ  V  FlA&fvfw  W'lsf 

advantages  afforded  only  through  a  diverse  workforce  and  encourage  all 
candidates  to  apply.  EOE  M/F/D/V. 


A  JOURNEY  UNDERTAKEN  BY  AN  ORGANISED 
GROUP  OF  PEOPLE  WITH  A  DEFINITE  OBJECTIVE 


www.tuc.com 
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NETWORKING 


WEB  sites 


CHECK  OUT  THESE  SITES  TO 
FIND  A  JOB,  DISCOVER  WHAT 
YOU’RE  WORTH  AND  PRE¬ 
PARE  FOR  YOUR  INTERVIEW, 

FIND  A  JOB 

THE  HOT  SPOT: 

HOTJOBS.COM 

www.hotjobs.com 

This  is  one  of  the  few  job 
search  sites  that  lets  you 
look  for  entry- level  positions 
and  jobs  in  cities  off  the 
beaten  path.  A  wealth  of  A- 
list  companies  such  as  Mi¬ 
crosoft,  Entergy,  AT&T  and 
Office  Depot  post  openings 
at  the  site. 

THE  COMPUTER  JOBS  STORE 

www.atlanta.computerjobs. 

com 

This  is  one  of  the  best  IS  job 
hunting  sites  lor  Atlanta, 
Chicago,  Texas  and  the  Car- 
olinas.  Each  region  has  a 
dedicated  site  complete 
with  dated  job  listings  and 
useful  links.  More  than 
2,000  jobs  were  posted  last 
December  at  the  Atlanta 
site  alone. 

JOBWEB  (SPONSORED  BY  THE 
NATIONAL  ASSOCIATION  OF 
COLLEGES  AND  EMPLOYERS) 

www.jobweb.org 

The  employers  who  use  this 
site  are  looking  for  upcoming 
and  recent  college  graduates. 
You  can  search  for  jobs  by  ge¬ 
ographic  region  and  key¬ 
words  (college  major  or  skill 
set  yield  the  best  results).  A 
search  using  the  keywords 
“computer  science”  garnered 
82  matches  nationwide.  The 
keyword  “C++”  turned  up  72 
hits.  The  site  is  also  a  tremen¬ 
dous  resource  for  career  in¬ 
formation. 


WESTECH’S  VIRTUAL  JOB 
FAIR 

www.vjf.com 

A  search  here  using  the 
keywords  “C  +  +  or  Java  or 
Oracle”  returned  11,201 
matches,  which  speaks  for 
itself.  Search  by  location, 
keywords,  employer  or  any 
combination  of  the  three.  A 
plethora  of  top-notch  com¬ 
panies  use  the  site,  includ¬ 
ing  Amex,  Starbucks  and 
just  about  every  high-tech 
company  on  both  coasts. 
The  site  is  also  a  gold  mine 
of  high-tech  and  IS  career 
information  and  links. 

FIND  OUT  WHAT 
YOU’RE  WORTH 

DATAMASTERS  1998 
SALARY  SURVEY 
www.datamasters.com/ 
survey.html 

This  nationwide  IS  staffing 
firm  has  archived  its  salary 
surveys  going  back  to  1990. 
Not  only  does  it  cover  all  the 
major  IS  job  titles,  but  it  also 
breaks  down  the  data  by  geo¬ 
graphic  region.  It  also  pro¬ 
vides  projected  average 
bonuses  that  will  be  paid  to 
IS  pros  in  1998  and  offers  in¬ 
teractive  cost  of  living  calcu¬ 
lators  for  399  U.S.  job  markets 
(www.datamasters.com/ 
cgi-bin/col.pl) 

SOURCE  SERVICES’ 

SALARY  SURVEY 

www.experienceondemand. 

com/features/salary.html 

Source  Services,  a  nation¬ 
wide  IS  recruiting  firm, 
posts  a  regularly  updated  IS 
salary  survey  covering  the 
high,  low  and  median  salary 
paid  for  virtually  every  posi¬ 
tion  in  an  IS  organization. 


“WE’RE  IN  THE  MONEY:  COM¬ 
PUTE/?  WORLD’S  11TH  ANNU¬ 
AL  SALARY  SURVEY” 
www2.computerworld.com/ 
home/online9697.nsf/AII/ 
970901survey 

Published  last  September, 
Computerworld's  1997  salary 
survey  looks  at  the  trends 
shaping  IS  compensation  and 
pinpoints  annual  salaries  for 
26  key  IS  positions. 

PREPARE  FOR 
THE  INTERVIEW 

MICROSOFT  CERTIFIED 
PROFESSIONAL  MAGAZINE 
ONLINE 

www.mcpmag.com 

Get  the  nitty-gritty  on  tak¬ 
ing  and  passing  Microsoft 
certification  exams.  Features 
include  a  tip  of  the  week 
submitted  by  IS  pros  who 
have  been  there  and  back, 
NT  Insider,  profiles  of  certi¬ 
fied  professionals  and  exam 
spotlights. 

COMPUTERWORLD’S  IT 
CAREERS  ONLINE 
www.computerworld.com/ 
car/index.html 

This  site  offers  job  searching, 
skills  profile  creation,  an  in¬ 
telligent  agent  that  notifies 
you  when  new  job  postings 
match  your  profile,  business 
and  technical  training 
guides  and  real-world  arti¬ 
cles  and  surveys  about  skills 
in  demand,  hot  job  markets, 
IS  job  satisfaction  and  pro¬ 
files  of  IS  professionals. 

SOURCE  SERVICES’  CAREER 
DEVELOPMENT  SECTION 

www.experienceondemand. 

com 

In  addition  to  its  salary  sur¬ 
vey  (see  above),  Source  Ser¬ 


vices  offers  an  excellent  on-  [ 
line  career  development  re¬ 
source  with  frequently  up-  • 
dated  career  advice  and 
articles  on  industry  trends, 
training,  how  to  negotiate  1 
job  offers  and  more. 

| 

BOOKS 

! 

If  you  prefer  information  you 
can  carry  in  your  backpack, 
check  out  these  recently  j 
published  books: 

'  4  ‘CPV  *T 

30  GREAT  CITIES  TO 
START  OUT  IN 
By  Sandra  Gurvis 

Arco  Pub,  1997 

THE  ADAMS  JOB  BANK 
SERIES 

Ed.  by  Steven  Graber 

Adams  Publishing, 

1997-’98  editions 

BEST  ANSWERS  TO  THE  201 
MOST  FREQUENTLY  ASKED 
INTERVIEW  QUESTIONS 
By  Matthew  J.  DeLuca 

McGraw  Hill,  1997 

HOOVERS  TOP  2,500 
EMPLOYERS 

Hoovers  Business  Press,  1997 

HOW  TO  GET  A  JOB  IN  .  .  . 
(CHICAGO,  NEW  YORK  CITY, 
PORTLAND,  SAN  FRANCISCO, 
SEATTLE,  SOUTHERN 
CALIFORNIA,  ETC.) 

Ed.  by  Robert  Sanborn,  et  al 
Surrey  Books’ 

“Insiders  Guide  Series,” 
1997-’98  editions 

JOB  CHOICES  IN  SCIENCE  & 
ENGINEERING,  1998  EDITION 
National  Association  of 
Colleges  and  Employers,  1997 
Order  from  NACE, 

(800)  544-5272;  $16.75 
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ATTENTION  STUDENTS... 

V?in  a  free  notebook  computer 

from  ComputerworlcL's  Spring  Campus  Edition! 

We  want  to  learn  more  about  computer  career  students  like  you  and  we’ll  give  you  a 
chance  to  win  a  FREE  notebook  computer  if  you  fill  out  our  questionnaire! 

It’s  simple  to  enter! 

Just  fill  out  the  reply  card  below  completely.  All  eligible  entries  will  be  from  students 
currently  enrolled  in  a  computer  or  computer-related  degree  program  at  a  college  or  university.  (Incomplete  or 
duplicate  entries  will  not  qualify). 

Enter  to  win  today! 

One  lucky  winner  will  be  contacted  directly  by  us  in  the  Fall  of  1998. 

(All  eligible  entries  must  be  postmarked  no  later  than  September  30,  1 998.) 


2 


3 


4 


5 

6 


7 


8 


In  order  of  preference,  please  list  the  six  technology  vendor 

Company  Name  Dept. 

companies  you’d  most  like  to  work  for.  Then,  please  indi¬ 
cate  the  department  where  you’d  like  to  work  in  each  com¬ 
pany  you  mentioned.  (For  departments,  use  the  code  that 
matches  the  departments  in  the  list  at  the  far  right. ) 

n  A.  MIS 

2)  B.  Engineering 

3)  C.  Sales/Marketing 

4)  D.  Technical  Support 

5)  E.  R&D 

6)  F.  Other 

In  order  of  preference,  please  list  the  six  corporations  other 
than  technology  vendors  that  you’d  most  like  to  work  for. 
Then,  please  indicate  the  department  where  you’d  like  to 
work  in  each  company  you  mentioned.  (For  departments,  use 
the  code  that  matches  the  departments  in  the  list  at  the  far  right. ) 

Company  Name  Dept. 

11  A.  MIS 

2)  B.  Engineering 

3)  C.  Sales/Marketing 

4)  D.  Technical  Support 

5)  E.  R&D 

61  F.  Other 

What  undergraduate  or  graduate  degree  do  you  have  or  are 
you  currendy  pursuing? 

Undergraduate  Graduate 

O  have  O  have 

O  pursuing  O  pursuing 

O  MIS  0  MIS 

O  Computer  Science  O  Computer  Science 

O  Computer  Engineering  O  Computer  Engineering 

O  Electrical  Engineering  O  Electrical  Engineering 

O  Other  O  Other 

What  area  within  information  technology  do  you  plan  to 
specialize  in? 

O  Programming  languages  O  Development  tools 

O  Operating  systems  O  Networking 

O  Internetworking  O  LAN  administration 

O  RDBMS  administration  O  Office/E-mail 

O  Applications  Systems  management  and  support 

O  Other 

If  you  were  told  about  this  special  issue  by  one  or  more 
faculty/staff  member(s),  what  are  their  tides? 

O  Department  Head/Director/Chairman/Dean 

O  Career  Center  Director/ Advisor/ Counselor 

O  Associate  Professor/ Assistant  Professor/Instructor/Lecturer/Professor 

Which  of  the  following  locations  are  you  most 
interested  in  for  employment?  (Please  choose  one.) 

O  In  the  area  where  I  find  the  best  offer 

O  In  the  general  area  of  where  I  attended  college 

O  In  the  area  I  call  “home” 

Will  you  buy  a  PC  or  PC  products  in 
the  next  12  months? 

O  yes  O  no 

About  how  much  will  you  spend? 

Make  sure  you  tell  us  your  name,  permanent  address 
and  telephone  number  so  we  can  contact  you  in 

October  of  1998! 

Name 

Address 

City  State  Zip 

Phone (  ) 

500  Old  Connecticut  Path 
P.O.  Box  9171 

Framingham,  Ma  01701-9171 


ATTENTION  STUDENTS 


Win  a  free  notebook  computer 

from 

Computerworld's  Spring 

Campus  Edition! 

We  want  to  learn  more  about 
computer  career  students 
like  you  and  we’ll  give  you 
a  chance  to  win  a  FREE 
notebook  computer  if  you 
fill  out  our  questionnaire  on 
the  reverse  side! 
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Ameritech 

Andersen  Consulting 

Applied  Research  Associates  Incorporated 

Blue  Cross  Blue  Shield  of  So  uth  Carolina 

Central  Intelligence  Agency 

Cisco  Systems  Incorporated 

Computerworld 

Computer  Associates 

CTG 

Decision  Consultants  Incorporated 

Deere  &  Company 

Deloitte  &  Touche  Consulting  Group 

DSC 

DST  Systems  Incorporated 
EMC  Corporation 
Entex 

Greenbrier  &  Russel 
Hewitt  Associates 
Kaiser  Permanente 

Kemper  National  Insurance  Company 
Liberty  Mutual 

Lockheed  Martin  Corporation 
Lucent  Technologies 
MetLife 

Motorola  Incorporated 
National  Security  Agency 
Reuters  Information  Technology 
Robert  Half  International 
SABRE  Computer  Services 
SAP  America  International 
SCT  Corporation 
Software  Architects  Incorporated 
SRA  International 
State  harm  Insurance 
The  Principal  Financial  Group 
Trans  Union  Corporation 
|  Virginia  Commonwealth  University 
Visual  Networks 
!  Wal-Mart  Stores  Incorporated 
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Millions  of  companies  are  looking  for  MBAs, 
wm  the  perfect  one  come  to  your  campus 

...  or  to  your  desktop? 

MBA  Central  brings  the  best  high-tech  opportunities 
directly  to  you  via  e-mail.  Simply  use  the  MBA  Central 
Registration  Software  to  tell  us  about  the  job  or 
internship  you're  looking  for.  Every  time  we  find  a  job 
that's  right  for  you,  we’ll  notify  you  instantly.  Because 
MBA  Central  is  paid  for  by  recruiters,  it’s  completely 
FREE  to  you.  To  get  started,  visit  the  MBA  Central 
website,  or  call  us  to  order  your  free  Registration 
Software. 


Register  today  at  www.mbacentral.com 

or  call  (800)  932-4670 


MBA  Central" 


Pvo-Pessioi^ 
D<£V<2l<?piM<= 

Decision  Consultants,  Inc., 

PDP  Stoi-PPing  Movn^igev, 

2200  6v<nn<A  o<nUs  Cwcle,  Suite  600 
T«w*\p*\,  Ft 

Toll-Fvee  Plv.  (200)  T77-?|70 
e-nvjiil:  V«nnevus@,<Acicorp.covn 


At  DEcisioN  Consultants,  Inc.,  our  ProFessIonaI  DeveIopment 

Program  will  qivE  you  8  weeI<s  of  Intense,  IormaI  TRAiNiNq  so  you 
CAN  MASTER  "iN— dEMANd"  MaInIrAME  skills.  This  EXCiTiNq  pROqRAM  will 
yiEld  oppoRTUNiTiES  For  you  to  woRk  on  STiMulATiNq  Year  2000 
pROjECTS  ANd  OtIhER  cflAllENqiNq  ASSiqNMENTS  Wi  rfl  tUe  bEST  pRofESSiONAl 
MENTORS  iN  tI)E  fiEld.  As  TECflNoloqy  slnifTS  ANd  cflANqES,  WE  will  RETRAiN 
you  iN  tItE  IaTEST  AdvANCEMENTS  ANd  kEEp  yOU  ON  tItE  CUTTiNq-EdqE 
of  tIhe  iNdusTRy.  Our  TRAiNiNq  will  MARk  tIhe  bEqiNNiNq  of  youR  reaI- 
WORld  EXpERiENCE.  DCI-A  COMpANy  COMMiTTEd  TO  yOUR  CAREER. 

dEcssian 
consultants 


An  equaI  oppoRTUNiTy  EMployER.  M/F/D/V 


READY  TO 
SIGN  ON  THE 
DOTTED  LINE? 

Not  so  fast! 

Here  are 
10  STEPS  that 
could  help  you 
earn  more 
money  and  get 
better  perks. 


By MELANIE  DECAROLIS 


hen  four  companies  each  offered  Mike  Wiles  a 
job  last  year,  the  former  St.  Paul,  Minn.,  resident 
learned  a  valuable  lesson:  To  ask  is  to  receive. 

His  favored  offer  came  from  UCG,  a  Rockville,  Md.-based 
petroleum  industry  information  provider.  But  as  enticing  as 
the  database  administrator  job  sounded,  the  25'yearmld  did' 
n’t  accept  it  immediately.  Instead,  he  let  UCG  know  he  was 
considering  three  additional  offers.  Then  he  began  politely 
pushing  the  envelope. 

When  UCG  invited  him  to  interview  in  Rockville,  he 
asked  for  an  accompanying  ticket  for  his  girlfriend,  who 
would  be  relocating  with  him.  UCG  agreed.  When  it  came 
time  to  negotiate  salary.  Wiles  named  his  price.  He  gave  him- 
self  a  "reasonable”  raise  and  factored  in  the  higher  East  Coast 
cost  of  living.  UCG  gave  it  to  him. 

To  be  fair,  Wiles  had  a  few  years  of  petroleum  industry 
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experience.  Still,  even  for 
first'time  hagglers,  UCG’s 
response  isn’t  unheard  of  in 
today’s  hot  technology  em' 
ployment  marketplace,  espe- 
cially  with  most  students 
graduating  with  industry  ex' 
perience  after  completing 
high'power  internships. 

And  as  long  as  information 
technology  development  com 
tinues  to  move  forward  at  its 
current  pace,  students  will 
remain  in  a  fantastic  position 
to  choose  their  career  paths 
and  subsequent  compensa^ 
tion,  says  Greg  Scileppi,  exec¬ 
utive  director  of  RHI  Con' 
suiting,  a  Menlo  Park,  Calif., 
personnel  consultancy. 

Of  course,  negotiating  is 
easier  said  than  done,  and 
when  handled  incorrectly,  it 
can  sour  any  deal.  So  Comput - 
erworld  developed  a  lOstep 
program  with  the  help  of 
Scileppi;  Wilson  Hunt,  asso' 
date  director  of  the  office  of 
career  services  at  Harvard 
University;  and  Brian  Krueg' 
er,  a  hiring  manager  for  IT 
consulting  firm  Keane,  Inc. 
and  author  of  College  Grad  Job 
Hunter  (Career  Communica' 
tions,  1997,  www.collegegrad. 
com).  Follow  the  steps,  and 
you  should  come  out  of  your 
bargaining  session  a  winner. 

1.  KNOW  YOUR  VALUE. 

If  you  do  salary  research  prior 
to  your  first  round  of  inter' 
views,  you’ll  be  less  likely  to 
price  yourself  out  of  con' 
tention.  Check  the  Web  (see 
Resources,  page  48)  and  use 
your  school’s  alumni  network 
to  find  grads  working  at  your 
prospective  employers.  Two 
words  of  caution:  Don’t  initi' 
ate  a  figure,  and  don’t  ask  for 
more  money  than  you  can  re' 
alistically  expect  to  be  paid. 

2.  TAKE  YOUR  TIME. 

When  an  employer  offers 


you  a  job,  say  “thank  you” 
and  ask  for  all  the  details 
—  job  responsibilities, 
salary  review  schedules, 
and  the  entire  benefits 
package  —  in  writing. 
Leave  things  on  a  positive 
note,  but  don't  accept  iim 
mediately.  Instead,  find  out 
how  long  you  have  to  reply. 
Then  use  those  days  to 
cash  in  your  chips  with 
other  suitors. 

“You’ll  be  surprised,” 
Krueger  says,  “at  how 
quickly  the  others  step  up 


to  the  plate.” 

3.  FEAR  NO  EVIL. 

In  the  words  of  John  F. 
Kennedy,  “Let  us  never  negotb 
ate  out  of  fear,  but  let  us  never 
fear  to  negotiate.”  Most  eim 
ployers  don't  expect  you  to 
accept  the  first  offer,  but . . . 

4.  MITIGATE  RISK. 

By  standard  contract  law,  the 
minute  you  make  a  counter' 
offer,  you  have  invalidated  the 
initial  offer,  so  consider  your 
demands  carefully.  While  an 


employer  rarely  rescinds  an 
offer,  it  happens.  And  some 
companies  just  don’t  haggle.  If 
you  can  t  afford  to  lose  the  of¬ 
fer,  accept  it  before  you  ask 
about  changes.  In  the  worst 
case,  you  still  have  a  job. 

5.  PRACTICE  TACT. 

One  way  to  handle  this  deli' 
cate  balance  is  to  ask  whether 
the  employer  is  in  a  position 
to  change  one  or  two  minor 
(and  they  should  be  just  that 
—  minor)  areas  of  the  offer.  By 
phrasing  your  request  this 


What  About  Equity? 


Formerly  the  exclusive  perk  of  owners,  partners 
and  executives,  equity  is  now  being  offered  to 
current  and  prospective  employees  at  all  levels. 

A  company  does  not  have  to  be  public  -  that 
is,  listed  on  the  stock  market  -  to  offer  company 
ownership  in  the  form  of  stock  shares.  Some  pri¬ 
vate  companies,  while  preparing  to  go  public, 
offer  employees  stock  options  or  give  them  out¬ 
right  shares  as  gifts.  This  stock  does  not  have 
any  value  unless  the  company  goes  public,  but  it 
could  mean  a  potentially  big  payoff  if  it  does. 

One  form  of  equity  is  an  employee  stock  pur¬ 
chase  plan,  in  which  employees  earmark  a  speci¬ 
fied  dollar  amount  or  percentage  of  every  pay- 
check  to  purchase  company  stock,  usually  at  a 
discount  of  10%  to  15%. 

Most  companies  do  not  impose  a  holding  pe¬ 
riod  on  the  stock  so  you  can  immediately  sell  it 
for  a  return  rate  slightly  higher  than  the  discount 
percentage.  And  very  few  companies  charge 
sales  commissions  on  the  purchase;  some  even 
allow  sale  of  the  stock  without  commission. 

Another  form  of  equity  is  an  employee  stock 
option  plan.  This  allows  employees  to  accu¬ 
mulate  stock  options  (the  privilege  of 
purchasing  stock  shares  at  a  later  time 
at  a  fixed  price)  usually  at  or  near  the 
current  stock  price,  but  they  can  reap 
the  benefits  of  appreciation  without 
risking  their  own  money. 

“If  you  are  granted  stock 
options  that  have  a  $20 
face  value  with  the  stock 
currently  at  $20,  when  the 


stock  reaches  $30,  you  could  exercise  the  option 
to  purchase  at  $20  and  sell  at  $30  in  the  same 
day,  taking  the  difference  as  profit,”  explains 
Brian  Krueger,  author  of  College  Grad  Job  Hunter , 
But  he  cautions  against  taking  “It  could  be  worth 
. . .”  statements  too  seriously.  “While  equity  op¬ 
tions  are  simple  to  evaluate  for  public  compa¬ 
nies,  the  range  becomes  much  wider  and  more 
obscure  for  privately  held,  thinking-of-going-pub- 
lic  companies.”  If  the  company  you  work  for  goes 
out  of  business,  the  shares  aren’t  worth  the  pa¬ 
per  they  are  printed  on. 

If  an  employer  doesn’t  offer  you  equity,  don’t 
ask  for  it,  Krueger  adds.  “If  [equity  is]  not  al¬ 
ready  offered  to  others  at  the  entry  level,  you  will 
not  be  the  exception  to  the  rule.”  Check  the  ben¬ 
efits  for  general  availability  of  these  programs. 

If  an  employer  offers  you  the  choice  between 
equity  and  a  cash  bonus,  evaluate  your  plans.  If 
the  equity  is  through  an  employee  purchase  plan, 
it’s  a  commitment  of  a  significant  percentage  of 
your  paycheck  and,  potentially,  time.  Are  you  will¬ 
ing  to  make  a  five-year  employment  obliga¬ 
tion  to  the  company?  Is  it  more  important 
to  pay  off  your  college  loans  and  eat 
something  other  than  Ramen  noodles 
at  this  time? 

When  you  leave  your  employer,  your  ac¬ 
cumulated  equity  in  most  cases 
remains  at  the  company.  Your 
employer  may  allow  you  to  cash 
out,  but  chances  are  the 
amount  of  your  shares  will  be 
far  below  their  current  value. 
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way,  you  appeal  to  the  manage 
er’s  ego.  Chances  are,  he  won’t 
want  to  give  you  a  first  im- 
pression  of  weakness  and  will 
try  to  make  the  concession. 

6.  BE  FLEXIBLE. 

If  you  reach  an  impasse,  re' 
member  the  goal  of  negotia' 
tion:  Everyone  wins.  Look  for 
alternatives  to  getting  what 
you  want.  Is  there  something 
you  can  concede  or  some' 
thing  extra  you  can  offer?  For 
example,  can  you  start  the  job 
earlier?  Fill  a  need  not  cum 
rently  being  met?  An  employ- 
er  may  be  more  willing  to 
meet  your  figure  if  you  can 
offer  extra  value  in  return. 

7.  THINK  SMALL. 

Don't  rule  out  small  compa- 
nies  just  because  their  num- 
bers  don't  add  up  to  those  of 
the  heavyweights.  Where 


management  promotions  at 
Fortune  500  companies  may 
be  based  on  long-term  tenure, 
smaller  companies  are  usually 
more  willing  to  fast-track  you 
based  on  individual  merit. 

8.  PERK  UP. 

“Don't  get  too  caught  up  in 
the  numbers,”  Scileppi  says.  If 
the  employer  balks  at  your  re¬ 
quest  for  more  money,  look 
for  other  benefits  such  as 
equity  (see  story  at  left)  and 
education  opportunities.  Get 
a  copy  of  the  benefits  guide, 
or  ask  inside  contacts  about 
standard  policies.  Some  com¬ 
panies  routinely  provide  com¬ 
pany  cars,  corporate  credit 
cards,  expense  accounts  or  re¬ 
imbursement,  extra  vacation 
time  or  flex  time,  cell  phones 
or  pagers,  or  better-sounding 
job  titles.  But  make  sure  you 
know  what  is  generally  of¬ 


fered  and  what  is  appropriate 
to  your  employment  level. 

Discuss  any  vacation  plans 
you  have  up  front.  The  best 
time  to  do  this  is  before  your 
first  day  on  the  job. 

Last,  keep  an  eye  out  for 
one-time  signing  bonuses, 
which  can  range  from  $5,000 
to  $10,000,  Hunt  says.  Thir¬ 
ty-five  percent  of  companies 
surveyed  by  Meta  Group, 
Inc.,  a  Stamford,  Conn.- 
based  research  firm,  said 
they  offer  these  enticements 
to  recruits  —  even  for 
$30,000  positions.  Don’t  ask 
for  a  signing  bonus,  but  if 
you’re  offered  one,  consider 
it  a  compliment. 

9.  INVESTIGATE  RE¬ 
LOCATION  EXPENSES. 

If  you  accept  a  job  in  another 
region,  you  may  be  able  to 
get  your  employer  to  pay  for 


it.  Companies  are  more  open 
and  flexible  about  paying 
these  fees  than  they  were 
five  years  ago,  Scileppi  says. 

10.  CONTINUE  YOUR 
EDUCATION. 

Don’t  forget  to  ask  about  tu¬ 
ition  reimbursement.  “Access 
to  technology  and  training 
are  often  the  most  important 
perks  you  can  request  in  the 
IS  industry,”  Krueger  says. 
Keeping  up  with  cutting- 
edge  technologies  can  only 
advance  your  career. 

But  in  the  final  analysis, 
Krueger  says,  “don’t  make 
dollars  your  supreme  compar¬ 
ison  point  when  considering 
multiple  job  offers.”  If  you  en¬ 
joy  what  you  do,  you  will  end 
up  being  paid  more  for  it. 


DECAROLIS  IS  A  FREELANCE 
WRITER  IN  BROOKLINE,  MASS. 


“I’d  rather  be  hiking.” 

When  you  explore  innovative  technologies 
with  Wal-Mart’s  I.S.  team,  you’ll  do  more  than 
create  advanced**^  jjgfrsystems.  You’ll  enjoy 
drinking  in  crisp,  and  the 


working  in  positions  using: 

•  UNIX  -  C,  C++,  Administration,  Engineering.  Powerbuilder,  Informix  DBA's 

•  PC  Workstation  -  VB,  VC++,  NT,  SQL  Server,  Java 

•  IBM  Mainframe  -  COBOL,  CICS,  DB2  &  IMS  DBA's 

•  Networking  -  Ethernet,  VSAT,  Frame  Relay,  ATM 

•  Telecommunications 

Ready  to  do  it  all?  Interested  candidates  should  forward  a  resume  to: 

Wal  Mart  Information  Systems  Division;  Attention:  Recruiting  Department  ISD9050CWCAMPUS98; 
702  S.  W.  8th  Street;  Bentonville,  AR  72716  9050;  Fax:  501-273  6879;  E-mail:  selliot@waI  mart.com 
For  more  information,  call  toll  free:  1  888  JOBS  ISD  or  check  out  our  career  page  at: 


www.wal-mart.com/careers/isd 

E0E  M/F/D/V 


raduate  To  Higher 
Opportunities... 


Career  opportunities  I 
await  you  at  Blue  Cross  1 
and  Blue  Shield  of  SC.  Duel 
to  exploding  growth,  we  1 
are  currently  seeking  highly 
motivated  college  grads  with 
Computer  Science  Degree  or 
related  field  with  Mainframe 
Cobol  or  PC  background. 


1 


We  offer  a  competitive 
salary,  flexible  , 
benefits  program  A 
and  an  excellent  M 
career  A 
development 
opportunity. 


Call,  send,  fax,  or 


e-mail  resume  to: 


I/S  Recruiting 
Blue  Cross  and  Blue  Shield\ 
Of  South  Carolina  ^ 
1-20  East  @  Alpine  Rd. 
Columbia,  SC  29219 
TEL:  800-288-2227  Ext,  44106 
FAX:  803-419-8096 
sandra.hartley@bcbssc.com 
EOE/M/F/D/V 


An  Independent 
Licensee  Of  The 
Blue  Cross  and  Blue 
Shield  Association 
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What  COLOR  is  your  IT 


You're  about  to  graduate,  and  suddenly  it  hits  you: 

You’ve  studied  and  prepared  for  a  high-tech  career  for  four 
years  —  maybe  more  —  and  yet,  when  you  get  right  down  to 
it,  you  really  don’t  know  what  you  want  to  do. 

Would  you  most  enjoy  the  structured  environment  of  a 
large  corporate  IS  department?  Is  a  freewheeling  start-up 
more  your  speed?  Or  perhaps  you’d  excel  in  the  rough  and 
tumble  world  of  consulting. 

Here’s  a  quiz  to  help  you  choose  a  job  that  fits  your  style. 
Don’t  take  it  as  the  last  word.  Instead,  consider  the  results  a 
road  map  —  and  don’t  overlook  the  appealing  diversion  from 
the  beaten  path. 

As  you  take  this  quiz,  choose  the  answer  that  best  applies 
to  you.  If  more  than  one  choice  seems  to  apply,  rank  your 
Top  2  choices  in  order  of  preference. 


By  LESLIE  GOFF,  a  freelance  writer  in  New  York. 

On  a  road  trip  with  my  friends,  I  like  to: 

(a)  Drive 

(b)  Navigate 

(c)  Stay  home  (I  prefer  to  travel  alone) 

(d)  Look  for  unexpected,  quirky  places  at  which  to  stop 
along  the  way 

When  completing  a  paper  for  a  class,  I: 

(a)  Take  great  pride  in  turning  in  an  immaculately 
researched  and  edited  paper  on  time  and  to  the  letter 
of  the  assignment 

(b)  Try  to  incorporate  many  different  points  of  view 

(c)  Like  to  convince  the  reader  that  I’m  right 

(d)  Prefer  to  come  up  with  an  approach  no  one  else 
has  ever  thought  of 


If  1  could  fake  one  course  outside  of  my  major,  purely 

for  the  fun  of  it,  it  would  be: 

(a)  Psychology 

(b)  Philosophy 

(c)  A  foreign  language 

(d)  The  Intersection  of  Early  Jazz  and  the  Beat  Writers  in 
Post- World  War  II  America 

Hanging  out  with  a  group  of  people  in  the  local  coffee 

joint  after  classes,  I  usually: 

(a)  Listen  more  than  I  talk,  weighing  what  to  say  before  I 
say  it 

(b)  Like  to  hear  about  their  past  experiences 

(c)  Steer  the  topic  of  conversation  to  things  that  are  most 
relevant  to  me 

(d)  Like  to  discuss  ideas  and  points  of  view  I’ve  never 
thought  of  before 


When  1  go  to  a  party,  I  like  to: 

(a)  Talk  to  everyone  in  the  room  at  least  once 

(b)  Hook  up  with  a  small  group  of  people  and  spend 
the  evening  deep  in  conversation 

(c)  Peruse  the  host’s  bookcases 

(d)  Stand  near  the  CD  player  and  help  choose  the  music 

On  summer  vacation,  I  prefer  to: 

(a)  Take  an  internship  or  summer  job  in  my  major  field 

(b)  Take  a  cross-country  road  trip  with  my  roommate 

(c)  Make  as  much  money  as  I  can  for  the  next  school  year 

(d)  Go  on  an  adventure,  like  an  Outward  Bound  trip 
or  hitchhiking  around  Europe 

When  getting  ready  for  a  big  test,  I  usually: 

(a)  Start  early  and  prepare  methodically  and  deliberately 

(b)  Partner  up  with  a  study  buddy  to  review  the  material 

(c)  Cram  like  hell  for  a  couple  of  days  and  nights  before 

(d)  There’s  no  method  to  the  madness;  each  test  is  different 


On  the  rare  lazy  Saturday  when  I  have  nothing  press* 

ing  to  do,  I  like  to: 

(a)  Get  a  head  start  on  the  next  big  paper  I  have  coming  up 

(b)  Call  up  a  few  close  friends  to  go  to  brunch 

(c)  Go  window  shopping  at  the  biggest  computer  store  in 
town 

(d)  Tackle  a  personal  project  unrelated  to  school 

If  I  disagree  with  a  professor  over  the  grade  I  got  in 

his  class,  I: 

(a)  Schedule  an  appointment  to  discuss  it,  listen  quietly 
to  his  point  of  view  and  then  present  my  case  as 
diplomatically  as  possible 

(b)  Drop  in  during  office  hours  and  have  a  heart-to-heart 
about  why  I  think  the  grade  should  be  changed 

(c)  Insist  he  change  the  grade,  and  submit  my  past  assign¬ 
ments  and  tests  to  back  up  my  point  of  view 

(d)  Chalk  it  up  to  a  difference  of  opinion  and  move  on  — 
there’s  more  to  life  than  grades 
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When  my  roommate  puts  on  that  CD  that  I 
absolutely  hate,  1: 

(a)  Tune  it  out  by  focusing  on  what  I’m  doing  at  the  time 

(b)  Tactfully  ask  if  he/she  would  mind  changing  it  to 
something  we  both  like 

(c)  Put  on  my  Walkman  and  go  about  my  business 

(d)  Take  an  interest  in  it  and  figure  out  why  he/she  likes  it 


When  friends  ask  to  borrow  money  from  me,  I: 

(a)  Politely  decline:  Friends  and  money  matters  don’t  mix 

(b)  Assess  whose  financial  situation  is  worse  —  theirs  or 
mine  —  and  proceed  from  there 

(c)  Weigh  the  chances  of  whether  I’ll  ever  see  that  money 
again  and  make  my  decision  based  on  that 

(d)  Am  happy  to  lend  it,  even  if  they  can’t  pay  me  back 


SCORING 

Review  your  choices  and  use  this 
worksheet  to  compile  your  results: 

Number  of  (a)  answers: 
Number  of  (b)  answers: 
Number  of  (c)  answers: 
Number  of  (d)  answers: 

w  If  you  chose  mostly  (a) 
responses,  you  would  do  well 
to  consider  a  large  organiza¬ 
tion.  These  responses  indi¬ 
cate  you  are  politically  savvy, 
extroverted,  focused,  task- 
oriented  and  professional.  If 
you  like  routine  and  stability, 
consider  a  corporate  IS  orga¬ 
nization.  If  you  prefer  travel¬ 
ing  and  encountering  the  un¬ 
expected,  consider  a  large 
consulting  firm. 


IS  POSITIONS 


Determining  the  organization 
that's  right  for  you  is  only  half  of 
the  equation.  You  also  want  to 
find  a  position  that  matches  your 
temperament  and  interests.  For 
help,  check  out  these  IS  functions 
and  their  associated  attitudes  and 
personality  characteristics: 

Programmer/ Analyst 
Detail-oriented,  persistent,  willing 
to  stick  with  a  problem  until  it’s 
resolved,  analytical,  willing  to  work 
solo,  able  to  grasp  new  information 
quickly  and  easily,  logical,  strong 
interest  in  technology 


End-User  Support/ 

Help  Desk 
Good  problem-solving  and 
troubleshooting  skills,  lots  of 
patience,  value  system  geared 
toward  helping  or  educating 
people,  doesn’t  mind  being  on  the 
phone  vs.  face-to-face  with  others, 
strong  communication  skills 


IB)  A  large  number  of  (b) 
responses  indicates  you 
would  probably  prefer  a 
smaller  organization.  You  are 
team-oriented,  a  juggler  of 
many  responsibilities  who 
likes  working  closely  with 
other  people,  self-directed 
and  less  concerned  with 
routine.  If  you  like  a  good 
gamble,  consider  an  entre¬ 
preneurial  start-up  company, 
but  if  security  and  stability 
are  important  to  you,  look  for 
a  position  with  an  internal 
corporate  IS  staff. 


(C)  A  preponderance  of  (c) 
choices  reveals  you  are  high¬ 
ly  independent,  resourceful, 
willing  and  able  to  sell  your¬ 


self  and  your  ideas,  technol¬ 
ogy-oriented  and  possibly 
more  interested  in  financial 
gain  than  in  long-term  ca¬ 
reer  development.  You  like 
working  alone  and  don’t 
want  to  get  bogged  down  in 
a  set  routine.  These  are  all 
attributes  that  make  a  good 


independent  consultant/ 
contract  programmer. 


<D)  If  (d)  dominated  your 
selections,  you  are  a  risk- 
taker,  always  looking  for 
the  unexpected  and 
motivated  by  constant 
challenge  —  entrepre¬ 
neurial  qualities  that  in¬ 
dicate  you’d  be  success¬ 
ful  as  a  consultant  or  working 
for  a  start-up  company.  Nar¬ 
row  down  your  options  by 
looking  at  how  your  second 
choices  shape  up.  If  you  se¬ 
lected  a  lot  of  (a)  answers, 
think  about  a  large  consulting 
house;  (b)  answers  suggest 
you’d  enjoy  a  young  company 
on  its  way  up. 


Business  Analyst 

Likes  interacting  with  people, 
strong  interest  in  business  and 
applying  technology  to  corporate 
needs,  good  problem-solving 
skills,  analytical,  likes  research 
and  number-crunching,  process- 
oriented,  team  player,  strong  oral 
and  written  communication  skills 


Web  Developer/ 
Intranet/Extranet 
Creative,  independent,  willing  to 
take  risks,  continuous  learner, 
loves  to  play  with  new  technology, 
has  a  just-do-it  attitude 


Database  Developer/ 
Administrator 
Has  a  strong  interest  in  tech¬ 
nology,  detail-oriented,  extremely 
organized,  likes  repetitive  tasks, 
doesn’t  mind  working  alone 


Mainframe/Data  Center 
Detail-oriented  but  with  a  global 
view  -  an  ability  to  see  the  large 
picture,  technically  oriented 


These  people  contributed  to  the  development  of  this  quiz  Dr.  Patricia  lmbimbo ,  director  of  the  career  development  center,  division  of  student  development  and  counseling,  Baruch  College.  New  York;  A  hire  Lewis, 
vice  president  and  principal,  office  for  technology  and  Internet  recruiting.  New  York,  Christian  &  Timbers,  Cleveland ;  jeanic  Mabie,  national  recruiting  director,  management  consulting  services,  Price  Winer 
house,  Tampa,  Fla.;  Minerva  Reed,  director  for  career  services,  Princeton  University,  Princeton,  N.J.;  Trudy  Stdnfeld,  director  of  the  office  of  career  services,  New  York  U  niversity,  New  York 
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AS  NETWORK  ADMINISTRATOR? 


Stranger  things 
have  happened 


Desperate  lor  IS  talent,  companies  are  recruiting  music  majors, 
mathematicians  and  other  liberal  arts  grads  to  fill  high-profile 
information  technology  positions  /  By  DAWN  SILVIA 


HEATHER  ROBERTSON,  a  senior  software  analyst,  is  at 
the  dentist’s  office  again.  She’s  not  there  for  a  filling,  how- 
ever.  She’s  trying  to  work  out  a  glitch  in  the  office’s  coni' 
puterized  billing  system.  After  scrolling  through  record 
upon  record,  her  eyes  light  up.  “Aha,”  she  says  to  the  secre' 
tary  peering  over  her  shoulder.  “It  looks  like  ‘delete’  was  hit 
in  the  transaction  screen.  Should  be  easy  to  fix.” 

Three  years  ago,  Robertson  understood  little  about  tech 
nology.  While  a  student  at  Syracuse  University,,  she  studied 
Spanish  and  journalism,  followed  by  a  master’s  degree  in 
linguistics.  But  although  she  had  aspired  to  become  a 
writer,  she  instead  found  herself  working  at  lnfologic,  Inc., 
a  Raleigh,  N.C. 'based  dental  automation  software  compa' 
ny,  where  she  does  everything  from  supporting  the  help 
desk  to  troubleshooting  to  training  customers.  It  was  her 


experience  as  a  teaching  assistant  that  got  her  in  the  door. 

Robertson  isn’t  the  only  technological  novice  who’s 
wound  up  in  the  information  systems  field.  With  one  in  10 
information  technology  positions  vacant  at  large  and  mid' 
size  companies,  desperate  employers  are  increasingly  turn' 
ing  to  new  grads  with  non'Computer'relatecl  degrees. 

This  need-inspired  practice  may  prove  a  blessing  for  em 
ployers  and  employees  alike.  Robertson  is  thriving  in  her 
new  role.  So  is  Ari  Globerman,  a  Brancleis  University  psy¬ 
chology  graduate  who  was  promoted  to  assistant  director 
of  technical  support  within  his  first  nine  months  at  Galaxy 
Internet  Services  in  Needham,  Mass. 

Meanwhile,  hiring  managers  such  as  Jonathan  Fornaci 
are  discovering  the  hidden  benefits  of  staff  diversity.  “If  l 
put  a  bunch  of  IT  people  together,  it’s  going  to  be  a  pretty 
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PHOTO  BY  CHARLES  REEVES 


LIBERAL  arts 


boring  company,”  says  the 
chief  information  officer  of 
GenStar  Container  Corp.,  a 
San  Francisco  subsidiary  of 
GE  Capital.  “But  if  I  put  to 
gether  people  with  a  variety 
of  backgrounds,  it  spurs  ere- 
ativity.” 

Indeed,  besides  coming 
from  different  disciplines,  his 
IS  staff  includes  “people  with 
nose  rings,  blue  hair  and  a  guy 
who  drives  a  Harley  and  sings 
in  a  band.  Their  one  underly- 
ing  feature,”  Fornaci  says,  “is 
that  they  all  do  a  fantastic 
job.” 

IASON  DUBOIS 

MAJORING  IN 
URBAN  SOCIOLOGY 

Dallas  Christian  College 
Computer  Analyst 
Taco  Cabana 

Jason  Dubois  doesn’t  own  a 
necktie.  He  hates  sitting  be' 


Urban  sociology  major 
IASON  DUBOIS  found  a 
job  that  lets  him  roam 


* 


PHOTO  BY  DANNY  TURNER 


hind  a  desk  all  day  and  loves 
to  drive.  That’s  what  makes 
his  job  as  a  remote  computer 
analyst  at  Taco  Cabana  just 
right  for  him.  Dubois  spends 
his  work  time  driving  around 
parts  of  Texas,  Colorado  and 
Oklahoma  and  troubleshoot' 
ing  problems  in  the  TeX'Mex 
restaurant  chain’s  computer 
register  system. 

He  may  have  finally  found 
a  job  that  suits  him,  but  it 
took  him  a  while  to  get 
there.  To  jump  from  sociolo' 
gy  major  to  satisfied  techie, 
he  had  to  pay  his  dues. 
Dubois  spent  nearly  a  year 
supporting  networks  for  Mi' 
crosoft  Corp.’s  online  sem 
vices  at  Stream  Internation' 
al,  Inc.,  a  $155  million'dollar 
concern  that  provides  desk' 
top  technical  support  for 
other  companies  worldwide. 
That  job,  he  says,  made  him 


Millions  of  companies  are  looking  for  MBAs, 
wm  the  perfect  one  come  to  your  campus 

...  or  to  your  desktop? 

MBA  Central  brings  the  best  high-tech  opportunities 
directly  to  you  via  e-mail.  Simply  use  the  MBA  Central 
Registration  Software  to  tell  us  about  the  job  or 
internship  you're  looking  for.  Every  time  we  find  a  job 
that's  right  for  you,  we’ll  notify  you  instantly.  Because 
MBA  Central  is  paid  for  by  recruiters,  it’s  completely 
FREE  to  you.  To  get  started,  visit  the  MBA  Central 
..  n  .  r  .  ism  website,  or  call  us  to  order  your  free  Registration 

M BA  Central  _ 
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"I'VE  GOT  PEOPLE 

with  nose  rings,  blue  hair  and 
a  guy  who  drives  a  Harley 
and  sings  in  a  band.” 

JONATHAN  FORNACI,  GENSTAR 


feel  insignificant  and  isolat' 
ed.  He  adds  that  he  would  go 
months  without  knowing 
who  his  supervisor  was. 

“I  wanted  to  enjoy  the 
experience  of  working,” 
Dubois  says  about  his  move 
to  Taco  Cabana,  “not  just 
go  home  at  the  end  of  the 
day  after  talking  to  a  com' 
puter  for  eight  hours.” 

MATT  TERICH 

BACHELOR’S  DEGREE 
IN  MUSIC 

Berklee  College  of  Music 
Network  administrator 
Praecis  Pharmaceuticals,  Inc. 

As  he  prepared  to  gradu- 
ate,  guitarist  Matt  Terich 
wanted  to  be  a  rock  star.  But 
like  many  musicians  in 
Boston’s  highly  competitive 
music  scene,  he  had  to  take  a 
day  job  to  pay  the  bills. 

So  Terich  began  temping 


at  Praecis  Pharmaceuticals 
in  Cambridge  Mass.,  for 
some  extra  cash.  To  fit  in,  he 
let  his  hair  grow  back  to  his 
natural  color  and  traded  his 
funky  gig  clothes  for  some 
business  casuals.  Still,  he 
never  imagined  he  would  be' 
come  the  company's  net' 
work  administrator. 

But  when  the  position 
opened  up  just  as  Terich 
was  about  to  graduate,  he 
applied  for  it.  The  job 
would  not  only  give  him  a 
step  up  in  pay,  he  reasoned, 


but  also  enable  him  to  de¬ 
velop  new  skills. 

He  taught  himself  enough 
on  his  own  computer  to  feel 
confident  in  an  interview  and 
approached  the  hiring  man- 
ager.  Then  he  got  lucky: 
Someone  at  Praecis  had  a 
computer  problem  Terich  had 
fixed  before.  Terich’s  ease  in 
remedying  it  enabled  him  to 
land  the  job. 

Once  he  was  hired,  he  still 
had  to  acquire  a  vast  pool  of 
additional  knowledge  to  per- 
form  his  duties.  The  company 


provided  a  two-week  crash 
course  in  network  adminis' 
tration,  and  he  devoted  the 
next  few  months  to  learning 
as  much  as  possible  “by  fid' 
dling  around,”  he  says.  “They 
gave  me  a  computer  and  I 
pushed  it  to  its  limits.  I  would 
get  it  to  crash  and  then  figure 
out  how  to  fix  it.” 

Now  Terich  works  full 
time  at  Praecis  by  day  and 
performs  by  night  with  his 
band,  Miss  America’s  Trash. 
He’s  making  more  money 
than  he  ever  thought  he 
would  only  a  year  out  of 
college  and  says  he’s  contim 
ually  challenged.  “The  in- 
dustry  changes  so  much 
that  it’s  hard  to  keep  up,”  he 
says.  “You  just  have  to  keep 
giving  it  100%.” 


SILVIA  IS  A  FREELANCE  WRITER  IN 
BOSTON. 
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itlSill 


Polo 


I  love  Unix"  tattoo 


Wrinkled 
sports  jacket 


Dirty  nails 


Beeping  cell  phone 


Stained  or 
torn  clothing 


Canvas  brief 

. 

with  "stuff"  shoi 


:y  casual 

. 

shoes 


Sneakers 


iggiK 


By  MICHAEL  COHN 


It's  interview  time.  Shine  up  those  shoes!  Noose  that 
power  tie!  Squeeze  into  that  dark  wool  suit,  iron  that  white 
blouse  or  shirt,  even  shave  a  leg  or  two.  And  if  you  painstak¬ 
ingly  do  everything  your  parents  told  you,  odds  are  you’ll  go 
out  there  and  look  like  an  idiot. 

It’s  not  the  way  it  was  20  years  ago.  High-tech  jobs 
abound.  Salaries  are  incredible.  You  are  in  demand,  whether 
you  are  a  computer  science  major,  an  engineering  minor  or 
someone  who  just  slept  through  a  couple  of  Unix  classes. 

But  be  careful!  Because  in  today’s  business  world,  like  nev¬ 
er  before,  clothes  are  confusing.  Sure,  once  you’ve  landed  the 
job,  sandals,  mohawks  and  showing  four  inches  of  boxer  are 
all  acceptable  cubicle  couture.  But  it’s  wise  to  hide  your  in¬ 
ner  Courtney  Love  till  after  the  interview.  The  wrong  hair, 
the  wrong  shoes,  the  wrong  skirt,  and  you’re  toast. 

There’s  “Business  Casual.”  “Tie  Optional.”  “Jeans  Only.”  Do 
you  dress  up  or  dress  down?  What’s  “in”  in  Silicon  Valley? 
On  Wall  Street?  On  Main  Street? 

We’re  here  to  help.  We’ll  make  sure  you  make  the  right 
impression.  Don’t  do  anything  drastic  before  you  read  this, 
like  shell  out  $400  for  a  suit  or  —  even  worse  —  use  deodor¬ 
ant.  We  need  to  take  this  one  step  at  a  time.  Statistics  show 
that  most  job  offers  hinge  on  those  critical  seconds  when  you 
first  walk  in  and  sit  down  . . .  which  could  take  a  while  if  you 
can  only  take  baby  steps  because  you’re  wearing  the  suit 
your  parents  bought  you  in  the  eighth  grade. 

You  should  follow  some  obvious  rules.  Unfortunately, 
those  tapered  navy  blue  blazers  still  impress  —  they’re  in. 
Showering  is  in,  too,  at  least  a  few  days  before  the  interview. 
The  business  world  continues  to  struggle  with  excessively 
large  chains  and  metal  rings  —  think  about  temporarily  re¬ 
moving  them  from  neck,  nose,  nipples,  etc.  And  remember 
that  tattoos  are  still  not  in,  unless  they  say  “I  know  Java”  in 
neat,  16-point  Times  New  Roman. 

Don’t  worry.  Don’t  panic.  Yes,  it’s  still  a  jungle  out  there.  But 
with  the  right  wardrobe,  head  to  toe,  you  can  land  that  prime 
job.  Because  sadly,  for  some  employers,  your  Reeboks  speak 
louder  than  your  resume  .  .  .  and  with  the  cost  of  sneakers 
these  days,  a  $400  wool  suit  still  seems  downright  cheap. 


COHN  IS  A  HUMOR  COLUMNIST  FOR  COMPUTERWORLD.  HE  LIVES  IN 
ATLANTA  AND  WROTE  THIS  IN  HIS  PAJAMAS  WHILE  NO  ONE  WAS 
LOOKING. 

More  Interview  Chic,  page  62 
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INTERVIEW  chic 


The  interviewer  may  be 
wearing  Birkenstocks,  but  some 
things  never  change 


By  CANDEE  WILDE 

Harriet*,  a  Boston  Universe 
ty  senior,  learned  a  painful 
lesson  in  how  to  dress  for 
success  at  a  recent  on-cam- 
pus  information  session. 

The  employer  was  SMG 
Software  Solutions,  Inc.,  a  3- 
year-old  sales  and  marketing 
company  where  the  dress 
code  could  be  termed  “styl¬ 
ishly  casual.”  So  Harriet,  an 
MIS  major,  wasn’t  worried 
about  going  to  the  meeting 
straight  from  class.  After  all, 
she  was  wearing  her  trendi- 
est  getup:  a  pair  of  denim  En¬ 
ergy  bell-bottoms  and  an  Es¬ 
prit  black  fur-collared  coat. 

She  should  have  been 
more  concerned.  Almost 
everyone  else  at  the  meeting 
had  donned  conservative 
outfits,  and  “as  soon  as  I 
walked  in,  I  knew  I  looked 
inappropriate,”  she  says.  For 
much  of  the  presentation  she 
had  to  endure  the  presen¬ 
ter’s  uncomfortable  stare. 
And  in  the  end,  a  job  offer 
did  not  materialize. 

While  denim  may  be  de 
rigueur  at  most  restaurants, 
high-tops  can  be  high  fashion 
at  a  concert,  and  khakis  and  a 
polo  shirt  might  be  the  dress 
code  at  many  Silicon  Valley 
firms,  there  are  at  least  three 
activities  that  still  call  for  a 
suit:  weddings,  funerals  and 
job  interviews. 

This  may  come  as  a  sur¬ 
prise  to  late-’90s  grads  who 
have  interned  at  high-tech 
companies  for  which  Casual 
Fridays  have  become  five-day 
affairs,  says  Marilyn  Santi- 
esteban,  president  of  First 
Impressions  Consulting  in 
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Newton,  Mass.,  which  teach¬ 
es  people  what  to  wear  and 
how  to  present  themselves. 
Despite  the  fact  that  “our  so¬ 
ciety  has  changed  [and] 
there  are  no  more  rules,  the 
expectations  are  still  there,” 
she  says.  And  those  who 
know  how  to  meet  those  ex¬ 
pectations  are  much  more 


likely  to  be  hired. 

If  you  spend  a  moment  in 
the  employer’s  shoes  (even 
if  they  are  sandals),  you’ll 
see  the  conventions  exist  for 
a  reason:  Dressing  conserva¬ 
tively  indicates  you  are  seri¬ 
ous  about  the  meeting  and 
interested  in  the  job,  says 
Richard  Wonder,  president 


of  The  RWA  Group,  an  ex¬ 
ecutive  search  firm  in  Man¬ 
hattan  that  specializes  in 
placing  people  in  technolo¬ 
gy  positions.  “A  suit  gives 
the  impression  that  the  in¬ 
terviewee  will  conform  to 
company  policies  and  be  a 
team  player.” 

Indeed,  sometimes  subtle- 


FIRST  INTERVIEW:  “Oh'so-approachable 


Professional  hair-do 
(French  braid  or  twist) 


Light,  natural- 
looking  make-up 


Light  blue 
(friendliest  color) 


hair 
and  European- 
k  style 


Medium  gray 
or  navy  suit 


Medium-length  skirt 


Clean,  dry  hands 
and  neat  nails 


Hosiery  that 
matches  skin  tone 


Closed  pumps  with 
2-in.  non-ciunky  heels 


Dark, 

calf  socks 


Wing  tips  (good  choice 
but  not  necessary) 


Dark  socks 


company’s  reputation.” 

That’s  a  smart  strategy, 
says  John  Challenger,  exec- 
utive  vice  president  at 
Challenger,  Gray  &r  Christ¬ 
mas,  an  international  out¬ 
placement  consultancy  in 
Chicago.  “If  you  can  get  any 
advance  warning  on  what 
the  company  is  like,  then  it 
is  always  best  to  match  that 
style.  Companies  want  to 
hire  people  who  are  ‘their 
kind  of  people.’  ” 

Jason  Simmons,  a  19- 
year-old  Harvard  senior 


#NOT  HER  REAL  NAME 


WILDE  IS  A  FREELANCE  WRITER 
IN  EASTON,  CONN. 
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ty  is  a  virtue.  “In  an  inter¬ 
view,  you  have  nanoseconds 
to  sum  up  your  life  experi¬ 
ence,”  Santiesteban  explains. 
Even  if  you’re  just  starting 
out,  that’s  a  lot  of  ground  to 
cover,  and  you  don’t  want  to 
distract  the  interviewer  with 
extraneous  data.  “How  many 
times  have  you  heard  people 
described  as,  ‘He’s  the  one 
with  the  hair’  or  ‘She’s  the 
one  with  the  short  skirt?’  ” 
she  asks.  “Is  that  how  you 
want  to  be  remembered?” 

WIGGLE  ROOM 

Thankfully,  you  don’t  have  to 
forfeit  all  creativity.  And  you 
certainly  don’t  have  to  repro¬ 
duce  the  stiff,  three-piece 
numbers  or  boxy  jackets  with 
fullback  shoulder  pads  of 
days  past.  For  an  up-to-date 
alternative,  try  a  suit  from  Ba¬ 
nana  Republic  in  medium 
gray  or  blue.  Many  have  three 
buttons  and  are  made  in  a 
lighter-weight  wool  that  is 
cut  close  to  the  body. 

Designers  such  as  Jones 
New  York  and  Saville  also 
make  good  alternatives, 
Santiesteban  suggests, 
adding  that  stores  such  as 
Ann  Taylor  or  Talbots  sell 
suits  with  “sleek  lines”  and  a 
“contemporary  feel.” 

Men  who  want  to  march  to 
a  different  drummer  can  don 
shirts  with  horizontal  stripes 
rather  than  the  standard  ver¬ 
tical  ones.  You  can  find  such 
suits  and  shirts  at  a  discount 
at  stores  such  as  Milton’s, 
Macy’s  and  TJ  Maxx. 

And  job  seekers  of  both 
genders  can  benefit  from 
David  Lo’s  strategy.  Lo,  a 


second-year  grad  student  at 
Boston  University’s  Gradu¬ 
ate  School  of  Management, 
treats  interview  fashion  as  a 
game.  First  he  tries  to  psych 
out  the  corporate  culture. 
Then  he  chooses  his  shirts 
and  ties  accordingly.  “For 
IBM,  I  dressed  very  conserv¬ 
atively:  white  shirt,  striped 
tie,  black  shoes.  But  for  An¬ 
dersen  [Consulting],  I  wore 
a  three-button  indigo  shirt 
and  purple  striped  tie.  It  dif¬ 
fers  based  on  what  1  think 
they  are  expecting  and  the 


who  is  majoring  in  comput¬ 
er  science,  says  he  has  worn 
khakis  and  a  flannel  shirt 
to  some  job  interviews  be¬ 
cause  “technology  compa¬ 
nies  are  more  interested  in 
qualifications  than  what 
you  look  like.” 

Well,  maybe  ...  if  you’re 
bright  enough  to  be  a 
teenage  Harvard  grad.  But 
the  rest  of  us  had  better 
stick  with  the  suit. 


SECOND  INTERVIEW:  “High- authority  attire 


White  blouse 
or  shirt 


High-contrast 

scarf 


Neutral 
panty  hose 


Bright  red  tie 
with  sharp, 
angular  lines 


High-quality 

watch 


Burgundy 
leather 
portfolio  or 
briefcase 


High-quality 

pen 


Navy  or  dark 
gray  suit 


INTERVIEW  chic 


BRAIN  teasers 


NOT  for  the  Cerebrally  Challenged 

Are  you  ready  for  these  mind-bending  interview  questions ? 


QUESTIONS 

1)  You’re  playing  a  game  at  a 
round  table.  You  and  your  op¬ 
ponent  take  turns  placing  a 
can  on  the  table  until  the  sur¬ 
face  is  covered.  Whoever  puts 
down  the  last  can  wins.  How 
can  you  make  sure  you  are  al¬ 
ways  the  winner? 

2}  Write  a  function  that  reverses  a 
linked  list  using  minimal  time 
and  memory. 

3}  You're  outside  a  room.  In  the 
room  is  a  iightbulb  that  is  not 
visible  to  you.  On  the  outside 
wall  are  three  switches.  Only 
one  switch  operates  the  light- 
bulb.  How  can  you  determine 
which  switch  operates  the 
bulb  if  you  are  allowed  to  en¬ 


ter  the  room  only  once? 

4)  You  have  a  file  containing  all 
of  the  integers  from  1  to 
10,000  except  for  one  missing 
number.  How  can  you  most  ef¬ 
ficiently  determine  which  num¬ 
ber  is  missing? 

ANSWERS 

1}  Decide  to  go  first.  Draw  a 
diameter  across  the  table. 
Place  a  can  in  the  center  of 
the  table.  Each  time  your 
opponent  places  a  can  on 
the  table,  place  your  can  in 
the  exact  same  spot  on  the 
other  half  of  the  table  across 
the  diameter.  Thus,  the  two 
halves  of  the  table  will  fill 
up  at  an  equal  rate  and  you 
will  make  the  fast  move. 


2)  In  C: 

node  *reverse(node  *head) 

{ 

node  *cur,  *oneAhead, 

*  previous; 

previous  -  NULL; 
for  {cur  =  head;  cur  !=  NULL; 
cur = oneAhead) { 

oneAhead  =  cur->next; 
cur->next  -  previous; 
previous  -  cur; 

} 

return  previous; 

} 

3)  Turn  switch  1  and  2  on  and 
wait  a  few  minutes.  Then  turn 
switch  2  off  and  go  in.  If  the 
Iightbulb  is  on,  switch  1 
operated  it.  If  it’s  off  and 
hot,  switch  2  operated  it. 

If  the  Iightbulb  is  off  and 


cold,  switch  3  operated  it. 

4)  Determine  the  sum  of  the  inte¬ 
gers  from  1  to  10,000.  {Use 
the  formula  “the  sum  of  n  inte¬ 
gers  -  n(n+l)/2”  to  get  a  sum 
of  500,500.)  Add  the  numbers 
in  your  file.  Subtract  the  sum 
from  500,500,  and  you  will 
have  the  missing  number. 
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